









WITHOUT 
HORSESHOES ff 


Advertisers and printers say they have consistently good luck with Champion paper. This paper’s 
important part in good printing actually is much more than a matter of luck. It is the result of 
scientific knowledge that Champion has acquired over 54 years of making fine paper. It is the 
outgrowth of constant research that develops and improves a full line of paper for various print- 
ing processes, and maintains constant production control to assure uniformly high quality. This ob- 
session for excellence has been evident all through the years, in development of personnel, plants, 
equipment, methods and timberlands. What some call luck is much more apt to be your own fore- 


sight in selecting the Champion paper actually engineered for the particular type of job you need. 
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The Elrod Caster for 
Leads, Slugs, Rule and 


Base Material 





The Elrod 


will help eliminate your strip material worries 


An Elrod in your plant will help to end delays and worries 
due to an insufficient supply of strip material. Your com- 
positors will be able to concentrate on the work in hand, 
knowing they will have plenty of leads and slugs, border 
rules, and base material for mounting cuts or shell-casts. 
A single Elrod machine turns out a wide range of uniform, 
high quality material—from 1-point to 36-points in thickness 
—which is of decided advantage in effecting economical and 
All this wide range of materiel profitable composing room production. 
from one Elrod—it means Elrod material is formed in the mold as one continuous 
real economy _ strip of metal, and is free from brittle breaks or welds. Be- 
cause of its great solidity, it will withstand today’s exacting 
requirements in printing, stereotyping or electrotyping. 

The Elrod has no complicated mechanism to get out of 
order, and each part is designed for dependable service. 
The changing from one mold to another is quickly and easily 
done. The maintenance cost of the Elrod is low. 

Its daily use in hundreds of plants is ample evidence that 





the Elrod eliminates strip material worries, and will help to 


improve the whole production program. 
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IT’S NEW -- ONG-FELT NEED 





Weston’s 
Opaque S cript 


COTTON FIBRE CONTENT 







Don't fail to see and try 
this handsome - 
dual-purpose paper 


Between the covers of this smart, new sample 
book you'll find paper such as you've never 
seen before . . . beautiful, white, opaque, 
custom-made cotton fibre paper that com- 
bines the texture, finish and color—as well 
as the sizes and weights — of both text and 
| letterhead paper. Just to look at it suggests 
/ infinite possibilities ... business letterheads, 
= : social stationery, announcements, booklets, 
brochures,.financial statements, programs — 


whole families of related pieces, with that 


mple pook- appealing “new look”. 


5 a Call your Weston distributor. He'll be Weston’s Opaque Script is made in letterhead 
nade tial tan dinelaartead and text paper sizes, wove and laid finish, 
Weston's Opaque Script sample book. ; 
Or, if you prefer, write for it direct. white only, with matching envelopes. 


BYRON WESTON COMPANY 


DALTON, MASSACHUSETTS 
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No Tap Dancing Lessons 





As you know, the word, “‘tap- 
out,” has nothing to do with 
tap dancing. To the printing 
craftsman, the tap-out is a 
time-honored way of testing 
the tack of an ink with one’s 
finger. As ink makers, we don’t 
use the fingertip tap-out in 


SS 





our own tests, but rely, instead, 
on more scientific instruments 
such as the Rotational Visco- 
meter shown below. 

But a pressman is a skeptic. 
He believes you have to mix 
art with science to produce 
good printing. We like that 
and hope he will keep check- 
ing on anything we tell him in 
these columns. If they help 
him we would like to know. If 
they- don’t, we would like to 
know that too. Our best cus- 
tomers are the printers who 
know that it pays to “Keep 
in Touch with IPI.” 








Precision instruments have re- 
placed the finger tap-out in 
measuring viscosity and tack in 
printing ink manufacture. This 
is the Rotational Viscometer de- 
veloped in IPI’s Research Labor- 
atory and made available to the 
industry through the Precision 
Scientific Company, Chicago. 
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Pasad Tour t of Roses Pictorial produced overnight, 21 hours 


PASADENA PICTORIAL PRODUC 





after parade’s end. Above, prize-winning San Francisco float. 





That’s a Lot of Paper 
—and Printing 


In its December 1947 issue 
“Paper Industry and Paper 
World”? says—‘“‘At the close 
of 1947 this country alone will 
have consumed almost as 
great a tonnage of paper.and 
paper products as the rest of 
the world in 1947” .. . ‘1947 
will show that we are crowd- 
ing close to the 25 million ton 
consumption mark—an ad- 
vance of almost 5 million tons 
in the past three years... 
may conceivably reach 30 


million tons in 1950.” That’s 
a lot of paper which means a 
lot of printing and a lot of 
printing ink. It sort of scares 
us because it is a challenge to 
the printing industry and the 
printing ink manufacturer to 
maintain high standards of 
quality at such record levels of 
production. It means faster 
printing methods. 

That’s why the major part 
of IPI’s research program is 
devoted to developing better 
methods of fast drying which 
at the same time maintain 
quality printing results. 








We Don’t Encourage 
Counterfeiting, But — 


Irvin S. Cobb once said he 
did not condone athletic com- 
petitions involving physical 
violence, but if he had to go 
to a wrestling match he want- 
ed to sit up front where he 
could hear the bones crunch. 

We don’t encourage law 
breaking and we don’t sell 
ink to counterfeiters if we 
know it. However, even coun- 
terfeiters seem to recognize 
the qualities of IPI inks. When 
the Secret Service caught up 
with a counterfeiting gang in 
Chicago’ last month, they 
raided their plant and seized 
their equipment. 

Among other things, they 
found a supply of IPI printing 
ink (see photo). The ink was 
sold to a jobber who had no 
knowledge of how his cus- 





tomer was going to use it, and 
therefore was freed of all 
blame by the Secret Service. 
It was our first sale to this ac- 
count which has been in busi- 
ness 25 years and has an ex- 
cellent reputation. 

Yes, when it comes to using 
IPI inks for counterfeiting, 
“We're agin’ it,” and this little 
write-up is not to be construed 
as an advertisement to the 
fraternity. Anyone else, how- 
ever, who hasa color matching 
problem might keepit in mind. 


4 





At Right: Chicago Daily News 
photo, courtesy of John Harm, 
shows that even counterfeiters 
use IPI inks. Otto Kerner (left), 
U.S. Attorney and Harry D. 
Anheier, Secret Service Chief, ex- 
amine counterfeit printing plates 
and fake y, after r ding 
up the nation’s largest counter- 
feiting ring. A supply of IPI inks 
bought through a jobber was also 
found. Somebody did a darn good 
job of color matching—but don’t 
ask for samples! 








ED OVERNIGHT 


GEMTONE INKS USED 


Plates, Printing, Binding 
32 Pages in 21 Hours 


They did it again! The 36- 
page Souvenir of famed Pasa- 
dena Tournament of Roses 
including color pages, was 
produced overnight with IPI 
Gemtone inks, just as last 
year. This was possible be- 
cause of the fine cooperation 
among photographers, plate 
makers, IPI Oakland Fac- 
tory, Trade Pressroom and 
the Login Printing Company. 
At 11 A.M., New Year’s 
Day the parade was over and 
photographs ready for the en- 
graver. Black and white plates 
went to press at 9 P.M. the 
same day. 
Last Color Plates Midnight~ 
Books on Street at 8:30 A.M. 
In addition to the scores of 
black and white illustrations, 
the book contains many two 
and four color illustrations. 





These were printed with IPI 
Gemtone process inks. They 
were printed as received—the 
last one at 12 midnight. Gem- 
tone black was run first, Gem- 
tone yellow second, then red, 
and last, blue. Covers had 
been printed in advance. The 
inks worked beautifully, dry- 
ing fast with a fine finish, and 
books were on the street at 
8:30 the following morning. 























7 ROLLER COVERINGS | 
GRADES y- EVERY DESCRIPTION of PRINTING ond VARNISHING on PAPER.TIN ETC. 
; Guaranteed Pears of Efficient Service. 


LOUIS MINTON Ltd., 52 Corporation St., Manchester 4, England 


MARCH OF TIME 20829 


Countries — have ““Minti allers in use 
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LETTERPRESS and LITHO ROLLERS 


Coverings permanently anchored to stocks “Offset” does not occur — 
Retain perfect symmetrical shape in any climate, LETTERPRESS / NO SPRAYING required 


ARCTI 
TROPICAL or ARCTIC Inkers — “NAP” Automatically Re- 


No change of Rollers Winter or Summer 


Dimension tolerance within 1/1000” — “NO LITHO newed 
FLATS.” Seventy-five per cent time saved in the Dampers — Moisture controlled by ad- 


Machine “MAKE-READY” _ justment 
CLEARER AND SHARPER PRINTING ENDS DO NOT SWELL 


Prompt delivery of Covered Rollers for popular presses from stock in New York City and Montreal 
PLAN NOW FOR ECONOMICAL AND HIGHER EFFICIENCY 





Please address inquiries from New England and Middle Atiantic States to 


MR. LOUIS MINTON 





Damage, also 160 Central Park South, New York City, N. Y. COVERED 
Dried-on ink is Exclusive Midwest Distributor ROLLERS 
REMOVED ACME PRINTING INK COMPANY AVAILABLE FOR 
WITH OUT 1419-43 West Carroll Ave., Chicago 7, Ill. TRI AL WITHOUT 
, Exclusive Canadian Distributor OBLIGATION 
oc stilted MACFARLANE SUPPLY COMPANY 
130 Port Street, Montreal 1, Quebec Ncopyricur 


Connections in Halifax, Toronto, Winnipeg, Vancouver 
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WA, 
meet mr dougherty | | Leading Articles for You This Month 


This is Jack Dougherty*, another 
booster for Harris Litho-Chem- 
icals and a guy who can give you 
a practical hand with plate room 
and production problems. 

Jack’s spare time interest is 
wild life—wild songbirds, that 
is. His first love, however, is 
lithography since he has spent 
most of his life in the business 
beginning as a hand transfer 
apprentice in Germany. 

If you’re in or around theGreat 
Lakes area and need some down- 
to-earth consultation on photog- 
raphy and platemaking, get in 
touch with Jack. He and his 
brother litho-technicians who 
distribute Harris Litho-Chem- 
icals will be glad to drop in and 
talk over your difficulties. Com- 
bination shops that are just get- 
ting under way will appreciate 
the dependable results obtain- 
able with Litho-Chemicals and 
the helpful, extra service. Why 
not check the list and give your 
nearest dealer a call? 


HARRIS LITHO-CHEMICALS 


DEEP ETCH PROCESS, SURFACE 
PLATE AND PRESS CHEMICALS 
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LARGE PRINTER MOUNTS 
PRESSES ON UNISORB 


Modern Anchoring Method Protects Presses, Building 











Cuts Costs Due to 


° ° method is fast gaining printing industry recogni- 
Vibration Damage tion as the effective means for combating press and 


building damage due to excessive vibration. 


Inexpensive to install, this modern anchoring 


Rumford Press, large New England printing 
firm, has mounted all presses in its 
new building on UNISORB 


Known to absorb from 60% to 85% of trans- 
mitted vibration and noise, UNISORB Mounting 
protects presses and floors. In addition, it gives 
the added benefit of quieter surroundings for 
workers, increased efficiency for management. 

Installing presses on UNISORB does away with 
bolts and lag screws, thus prevents the necessity 
for drilling holes in floors. Simple and quick, a 
special cement binds the UNISORB pads to the 
machine feet and the floor. Permanent set ab- er 
solutely prevents any riding. a 


ae” — tHE FELTERS COMPANY 


r as 210-Pl SOUTH STREET, BOSTON 11, MASSACHUSETTS 
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Consolidated 


§ 
Papers } 


By making available quality coated papers 
in the price range of uncoated stocks, Con- 
solidated has solved the paper problem for 
many of America’s leading national maga- 
zines and trade and technical journals. 
Consolidated Coated has likewise 
answered the long-sought needs of an im- 


Fine Printed Reproductions 


e a e 

quire Fine Coated Paper 
The filmy lace a 
dainty lingerie ar 


tray in print 
half. his 


m ; ° 
agazine “Lingerie 


Important 
da rdized on 


Photo courtesy of 
Faerie Silk Mills, Inc. 
Mokers of Fine Knit Underthings 


Coated 


PRODUCTION GLOSS 


MODERN GLOSS 


pressive list of advertisers who specify it 
regularly for their most important catalogs 
and brochures. 

Manufactured in weights down to 45 
pounds, Consolidated Coated Papers meet 
almost any printing requirement of Pub- 
‘lishers, Printers and Advertisers. 








Near Crisis at Oxford Paper Company 






















































































XFORD makes many different 

grades of paper, and aims 
to make each one the highest 
quality of its kind. 


To help assure this quality, there 
is Oxford’s careful control of 
every step in papermaking—from 
mammoth stock piles of the right 
kind of pulpwood through each 
process to finished paper. 


More than 300 automatic controls, 
for example, are used to insure 
uniformity in our papermaking 
process. During each day’s run, 
testing laboratories constantly 
check samples. Other samples are 
actually printed to check proper 


performance. 








ELUSIVE EVIDENCE! ONE OF 317 
CHARTS SHOWING OXFORD'S AUTOMATIC 
PROCESS CONTROLS I5 MISSING AT 
END OF DAYS OPERATIONS. 

















These controls and tests —together 
with the long experience of 
Oxford’s papermakers, many of 
whom have spent their entire lives 
at Oxford—are the basic reasons 


for the high quality of Oxford 
papers. 





Paper merchants in key cities, 
coast to coast, handle these quality 
papers. Bring your printing 
problems to them for practical 
assistance in securing better 
results where printing jobs must 


be right. 


Included in Oxford’s line of quality printing and label papers 
are: Polar Superfine Enamel, Maineflex Enamel Offset, 
Maineflex €1S Litho, Mainefold Enamel, White Seal 
Enamel, Engravatone Coated, Carfax English Finish, 
Super and Antique, Aquaset Offset and Duplex Label. 


OXFORD PAPER COMPAN 


230 PARK AVENUE, NEW YORK 17, N.Y. 


WESTERN SALES OFFICE: 
35 East Wacker Drive, Chicago 1, Ill. 


MILLS at Rumford, Maine 
and West Carrollten, Ohio 


DISTRIBUTORS 
in 48 Key Cittes 
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VAG NENEL SLES 
combination! 


FOR A WIDE RANGE OF JOBS 
from post cards to 22 x 28 sheets 


It will pay you to consider the possibilities of handling a more complete 
range of work...simply by planning your future installations to include the 
improved Miehle Vertical and the Miehle 29 Letterpress. 
With the Vertical, you can bid on large or small runs using sheets from 
3%x5% up to 14x20, in almost any weight... utilizing press speeds ranging 
from 3000 to 5000 I.P.H. Printing from simple type forms, halftones, and 
process plates with equal ease, the Vertical has well been called ‘the 
fundamental necessity in every pressroom”. 
With the Miehle 29, you can easily handle a range of sheet sizes from 
8%x1] to 22x28 in practically all stock weights...on a rugged, automatic flat- 
bed letterpress that operates at conservatively rated speeds from 2500 
to 4500 I.P.H....with accurate register and clean, sharp impressions. 4 MI Pp %, 
Both the Miehle 29 and the Vertical are capable of actual pro- & an 
duction that will average closer to top press operating speeds 
than that of any other presses within their size range. Here, LETTERPR SS. 
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then, are presses to meet your requirements for faster produc- oe ee, 
tion of higher quality work with more profit per job...today oe product ¢ 


and tomorrow. Write for descriptive catalogs. 2 f or el 


Look to the yeartahead 


(Below): Scene from the new Miehle full- 
color sound motion picture “Look to the 
Years Ahead”, which discusses the impor- 
tance of long-rangeplanning of equipment 
purchases and demonstrates the Miehle 
Vertical and 29 Letterpresses. Available 
for showings to Graphic Arts trade groups. 
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MIEHLE PRINTING PRESS & MFG. CO. 


2011 Hastings Street (14th and Damen) + Chicago 8, Illinois 
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now, here’s what their Chairman 
of the Board writes...” 





































*® On Correct Bond, an opinion worthy of 
expression is —_ of the crisp, clean-imaged 

ye authority with which this fine, rag content 
bond presents it. As American business becomes 
more critical of letterhead appearance, those 
qualities that have long commended Correct Bond 
to printers take on added weight. For a letterhead 
with prestige in its very feel—with a finish that 


lends distinction to the type and ink it wears 


—specify rag content, air dried Correct Bond. 


ENVELOPES TO MATCH 


PRINTERS! This advertising campaign 

is running now, in leading business 

magazines. Tie in with the demand that 

it is building. It’s good business to OF VCC. 

stock Correct Bond always. Just write ‘ sic 


for samples and name and address of 
your nearest distributor. WHEREVER THE WRITTEN WORD MUST TRULY REPRESENT YOU 


HOWARD PAPER MILLS, Inc. e AETNA PAPER COMPANY DIVISION e DAYTON, OHIO 
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When you buy 


a paper cutter... 


say 


how WELL WILL IT CUT? 
how MUCH WILL UPKEEP COST? 
how LONG WILL IT PRODUCE EFFICIENTLY? 


The answers to these three questions 

are found in the design of the paper cutter for, 

ultimately, design determines performance. 
Seybold, and Seybold design alone, gives you 

Double-End-Pull, combined with Continuous, 

Double-Shear knife action. Ask any owner 

of a Seybold paper cutter how this improves 

cutter performance . . . produces more 

accurate cutting, without chatter marks... 

keeps knives sharper longer . . . keeps machines 





operating at top efficiency for many years. 

Don’t let confusing smoke signals 
distract your attention from the main issues of 
“How well” .. . “How much”... and “How long”, 






Seybold Announces Availability of 
HEAVY-DUTY 40” Paper Cutters 





: on ld Company ; 
Seybold offers a limited number of apt itt ee Cleveland 5, Ohio 
Duty 40” Precision Paper Cutters for early General d additional information 


delivery—as soon as 4 to 6 weeks in many in- (__ ) Please sen 
stances. These machines are now on display at have representat 
all Seybold district offices. Stop in and see this ) Please 

machine in action today. Find out for yourself 
why “Double-End-Pull, combined with Con- 
tinuous Double-Shear knife action” makes such 
a big difference in paper cutter performance. 


a 
ive call on me sala 





HARRIS~SEYBOLD 


General Offices, Cleveland 5, Ohio 
HARRIS PRESSES e SEYBOLD CUTTERS e OTHER GRAPHIC ARTS EQUIPMENT 





District Offices: New York » Chicago * Cleveland « Atlanta + San Francisco + Toronto, Canada 
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BRANDTJEN & KLUGE, INC. 
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Hammermill Bond is better today 
than you’ve ever seen it before* 





YOUR CUSTOMERS WILL LIKE improved 
Hammermill Bond’s clear, smooth surface, its 
uniform strength and dependability. You’ll 
enjoy the way they give you reorders on the 
jobs you place on it for them. 





AND YOU'LL LIKE the way this improved 
Hammermill Bond performs in your press- 
room. Hammermill Bond, as you know, has 
always been a well-behaved sheet ...now it 
rates still higher than ever. 


“+ SEE FOR YOURSELF 


send for this FREE sample book cS 


and Test Packet of Letterhead-size sheets 


This up-to-date sample book shows improved Hammermill Bond’s 
fourteen pleasing colors and the purer, brighter white. Send for it. 
Look it over. You’ll see why you can buy Hammermill Bond with 
economy and confidence .. . select it for letterheads, second sheets, 
business forms, 4-page letters, enclosures. You’ll agree with the 
printers who consistently say it adds new sparkle and customer 


satisfaction to their printing jobs. 









Hammermill Pap 


Please send 
white of Ham 


) 
Please attach to, or write on our business letterhead 
( . » ¥' 





it’s the whitest Hammermill Bond 


That’s what you’ll say when you compare this improved Hammermill 
sheet with any other all-purpose bond. You’ll see how much brighter, 
clearer this snow-white paper is. 

And when you examine its other superior printing characteristics, 
you'll understand why thousands of printers regularly use it today. 





£ TLiLittttttttttt i 


FIRST IN THE FAMILY OF HAMMERMILL OFFICE AND PRINTING PAPERS 














d, Erie, Pennsylvania 
, 1601 East Lake Road, sohter 
a book showing the wide color range and brigh 
—a sample of Letterhead-size sheets. 


_FREE 
me—FR d and Test Packet 


mermill Bon ae 
Position ——_———_ jp-ar 
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The Mow vation. 36” HyoRAULc 


. . is more than a step ahead, it's FULLY Hy- 
draulic. Its power plant consists of a motor driv- 
: ing, dual hydraulic pumps, which supply the 

pressures which operate both the clamp and the 
knife. All you do is press a small lever... National 
does the rest. Its irresistible power is amazingly 
quiet. Clamp pressure is readily adjustable. 
Safety is greater than ever. Look for it. Try it. 
You'll want to buy it ... and you can! Write for 
the name of your Nationai Distributor. 








Hydraulic power eliminates more 
than 183 moving parts including 
clutch, brake, flywheel, drive gears 
and mechanical safety devices. 












of te FRANK M. HILL MACHINE CO. Welpole, Massachusetts 
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In 1948...How much profit 
Will you LOSE... 
If you DON’T USE IT? 


How many customers... 


will you lose . . . if you can’t give them mir- _ it)? Others CAN today give FASTER deliv- 
acle-service . . . deliver it, as soon as it’s  eries . . . thanks to their -Many-purpose- 
printed (for it takes “no time” for the light- | many-profit-Automatic Baum. 

ning Baum to fold it, or fold, paste and trim 


What will it cost to OWN it? 


and corral the maximum profit... including give them better prices while making more 
extra “velvet” profits of two or three opera- _— than ever net profit . . . breaking down sales 
tions at once . . . and give your customers, _ resistance thereby? 

unsurpassed fast deliveries . . . and even 


It will cost—only a small part of your increased profits... may 
we suggest you install it on the payment-out-of-greater- 
earnings plan? 


Could you dream up a better answer to the Printers’ 
Prayer than... 


An Automatic, All-Buckle, Folder-Scorer- speed “ceiling” paper can travel) . . . fold- 
Cutter-Paster-Perforator that insures perfec- ing the thinest paper or the thickest, any 
tion in accuracy, versatility in folding every texture or any condition of stock . . . perfect 
used style of fold and at tomorrow’s PRO- accuracy . . . spoilage nil. 


DUCTION RATE (speed greater than the 


Could you dream up any better buy --- than Pre-War Prices? 
Cauld you dream up any better deliveries than 30 to 60 days? 


We feel we have presented the proposition very poorly—you can’t understand or 
realize HOW MUCH it IS costing you to do without it .. . or you would have wired 
your order for a 14x20 or 1712x2212 or 22x28 or 25x38 Baum Gold-Mine. Why 
not do it NOW??? Over 2,000 competitors HAVE since V-E Day. 


Russell Ernest Baum 


615 CHESTNUT STREET a PHILADELPHIA 6, PA. 
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Get these Paper-Cutting 
Advantages with 


AUTOMATIC CUTTERS 


39° 44° 50° 





Two things are mighty important in the paper cutter you want today— 
prompt delivery, and a cutter with a reputation for dependabie perform- 
ance and long life. Chandler & Price automatic cutters give you both. 


These cutters also provide the four things most wanted in a paper 
cutter: (1) Accurate Cutting; (2) Speed; (3) Convenient Operation; 
(4) Freedom from Mechanical Troubles. 


1. Accurate Cutting—A solid one-piece casting provides 
a rigid vibrationless bed . . . no warping or twisting under 


heavy cuts... heavy ribs on the underside prevent spring- 
ing under heavy cuts . . . knife is pulled, not pushed, avoid- 


ing knife chatter and providing smooth even cuts. Simul- 
taneous use of both hands is required to start knife stroke. 
Automatic stop so that cutter absolutely cannot repeat! 


The back gauge is always rigid when in locked position; 
jogging of heavy stock against it cannot make it get “out of 
square” with the knife. 


2. Speed—In paper cutting, speed depends not only on 
cutter speed but also on control speed. C&P Automatic Cut- 
ters have all three controls—locking lever, back-gauge hand- 
wheel, and cutter-starting levers—grouped right in front. 
Lost motion is eliminated. Operator works freely, easily, 
and at maximum efficiency. A short quick push on a lever 
at the operator’s left hand releases the back gauge. . . a spin 
on the ball-bearing handwheel shoots the back 
gauge along the table to the wanted position. A 
short pull on the locking lever wedges the back 
gauge immovably. Overhead measuring tape 
has big, easy-to-read figures. 


3. Convenient Operation—Additional con- 


THE CHANDLER 


* 


15 





veniences include: three-part back gauge that can be set to 
cut three dimensions at a single stroke...easily adjusted fric- 
tion box (controlling binder pressure) located out in the open, 
with indicator showing pressure applied at all times...knife 
adjustment with a single wrench, drawbar at either side easily 
turned to raise or lower knife. . . a sliding panel that opens 
and closes automatically, as the knife ascends and descends, 
keeps trimmings from packing in the knife-slot. 


4, Freedom from Mechanical Troubles—Continuous 
tests and many years of use have proved that the C&P 
clutch takes hold smoothly and positively even after thou- 
sands of engagements. When wear occurs after long use, a 
slight movement of a single lever outside the clutch casing 
restores action to original efficiency . . . brake is self-adjust- 
ing to take up its own wear, and further adjustments are 
made when needed, by turning a single nut . . . all oiling 
points readily accessible, with oil leads from important 
bearings brought out in clusters of oil tubes at 
either side of cutter. 


These and many other advantages which will 
handle your cutting problems for years ahead 
are fully described in an 8-page booklet which 
will be supplied upon request. Write us. 


Manufacturers of Printing Machinery for over 60 Years 
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RICE COMPANY 


CLEVELAND, OHIO 
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COLOR PHOTO BY UNDERWOOD 


A Legend — with a modern business moral! 


‘A BLaze oF cotor across the sky, 
with a pot of gold at its end! It’s 
so lovable a legend that we hate to 
admit it isn’t so. 

And, when looked at from a busi- 
ness point of view, we needn’t. In a 
hundred different ways, business 
uses color to improve the production 
that in turn increases profits. 


HOWARD PAPER MILLS, INC. 


An humble example, but one of 
enormous business importance, is 


the business form. Throughout | 
America, leading companies use ~ 
Howarp Bonp — and Howarbp - 


Bonp’s clean, clear colors — to 
distinguish each page of multiple 
business forms, thus speeding rec- 
ognition of units, expediting pro- 


duction, facilitating distribution 
and filing. 

Color—the charm of color—the 
appeal of color—the action stimu- 
lated by color—are all available in 
the Howarp Bonn “rainbow” of col- 
ors for business printing. National 
distribution means Howarp Bonp 
is available everywhere. 


¢ HOWARD PAPER COMPANY DIVISION, URBANA, OHIO 


PAAR, 


Howard Bond 


“THE NATION’S 


DETROIT PUBLIC LIBRARY — 


BUSINESS PAPER’”’ 











COLOR PHOTO BY RALPH RAWLING8——-UNDERWOOD 


UNIFORMITY... Today, dollars for advertising must be dollars 


for sales. They’re cautiously spent . . . thoughtfully spent . . . to create 
advertising that works. Many advertisers and printers are guarding this 
effectiveness by specifying Maxwell Offset on more and more jobs. In 
this way, they are making the most of the faultless workability, the pre- 
dictable quality, the fidelity of reproduction they know they can expect. 


HOWARD PAPER MILLS, INCORPORATED 
MAXWELL PAPER COMPANY DIVISION ¢ FRANKLIN, OHIO 


Maxwell Offset 


For uniformity—in finish, in strength, in ink consumption, in whiteness or color conformity 





oesn’t cost.. 


| HERE’S POSITIVE PROOF 
‘THAT THIS MODERN LAMP 
CAN SAVE YOU MONEY 





The NEW STRONG 


GRAFARC 


FULLY AUTOMATIC 
HIGH INTENSITY 
ARC LAMP 


Especially designed for all photo-mechanical repro- 
duction processes with 


CAMERA 
PRINTING FRAME, COMPOSING MACHINE 


@ Comparison table based on printing a certain ber of identica: jobs 
with each lamp. é 











LAMP TOTAL COST TO PRINT JOBS||@ Comparison table based on exposing a certain number of identical 
Jobs with each lamp combination. 





Strong—Grafare 95 amp. $ .97 
Lamp A—dual 45 amp. 1.88 LAMP TOTAL COST TO EXPOSE JOBS 











Lamp B—90 amp. 3.05 Strong Grafare (2 used) $1.02 























Lamp C—50 amp. 7.83 Lamp D—35 amp. (4 used) 2.65 


THE STRONG ELECTRIC CORPORATION 57 City Park Ave., Toledo 2, Ohio. 


Please send free literature and priceg on the new Strong Grafare High Intensity Arc Lamp. 
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Prominent Users of Strathmore 
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Discerning, smart, Saks Fifth Avenue 
picks STRATHMORE 


for its letterhead 


In every last detail, Saks Fifth Avenue expresses the taste and dis- 
crimination of an establishment that serves a distinguished clientele. 
With considered judgment it chooses to write all communications 
from its executive offices on Strathmore. The very look of the letter 
gives the recipient a feeling that whatever comes from Saks Fifth 
Avenue must be right. 

All over America firms with fine reputations to maintain express 


the character of their houses with Strathmore Letterhead Papers. 


Letterhead Papers, No. 76 of a Series 


Shalhmore 





ADVERTISEMENTS 


in national magazines tell 
your customers about the 
letterheads of famous Ameri- 
can companies on Strathmore 
papers. This makes it easier 
for you to sell these papers, 
which you know will produce 


quality results. 


‘ 
tod te 


aa 


This series appears in: 
TIME 

NEWSWEEK 

UNITED STATES NEWS 
BUSINESS WEEK 
ADVERTISING & SELLING 
TIDE 

PRINTERS’ INK 


SALES MANAGEMENT 


Does your letterhead paper do your company full justice? If it 
leaves something to be desired, ask your printer to show you samples 


of Strathmore papers. 


Strathmore Letterhead Papers: Strathmore Parchment, Strathmore Script. 
Thistlemark Bond, Alexandra Brilliant, Bay Path Bond, Strathmore Bond. 


STRATHMORE 222: 


Strathmore Paper Company, West Springfield, Massachusetts 
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Sure ifs 
GRAVUORE 


SURE IT’S BOARD STOCK. The idea that rotegra- 
vure is limited to thinner stocks is distinctly old 
hat. Champlain Rotogtavure Presses print millions 
of these Jello cartons in a continuous operation 
from a fast-moving web. Yet Champlain Presses 
handle tissue-thin cellophane, difficult foils or glass- 
ines with equal ease. 


SURE THERE’S FINE TYPE. On Champlain Rotogra- 
vure Presses, fine type, heavy solids and delicate 
tone work are reproduced with amazing fidelity to 
original art. 


SURE IT’S DIE-CUT. The exclusive fully enclosed 
Speedry ink fountain permits Champlain Presses 
to use instant-drying inks and lacquers, to print in 
any number of colors delivering rewound or 
sheeted, ready for immediate fabrication. Or, fabri- 
cation steps may be performed in line through the 
addition of standard Champlain units that score, 
slit, perforate, apply glue, emboss, or punch — 
all in a single, continuous passage of the stock. 
Champlain’s 360° running register control — push 


button operated—instantly corrects registration of 
color and in-line fabricating steps. 


ALL THIS AND LOW COST TOO! For all its speed, 
versatility and long-known quality, gravure is low- 
cost, too—a lot lower than most people think, lower 
than processes that lack gravure’s advantages. Why 
not send samples and production data today for a 
specific analysis of what gravure can do for you. 
Champlain Company, Inc., 88 Llewellyn Avenue, 
Bloomfield, N. J. 


CHAMPLAIN 


ROTOGRAVURE PRESSES 


rotogravure at its best 








Superseding Cleveland Model ‘“‘B,” this folder is 
50% faster; has three folds in the 8 page section, 
compared with one in Model ‘‘B’’; handles single and 
multiple impositions in both parallel and right angle 
folds; takes 28x44” maximum in right angle fold, as 
against 26x40” for Model ‘‘B’’; also a 28x58” sheet 
for parallel fold, compared with Model “‘B’s” 26x58”. 

In ease of setting, folding of complicated forms, 
handling and feeding of larger sheets—and accuracy 
of folding, it represents a truly remarkable advance 
over its predecessor. 

Cleveland Model ‘‘Double M”’ is used by trade 
binderies and by producers of letterpress, offset and 


AUTOMATIC PRESSES... 
the Cleveland “Double M” Folder 


— 


ris el eee bt? ae 6 
ig es cer 
~* 





lithographic printing. Offset jobs produced by step- 
and-repeat method may, with Model ‘‘Double M,”’ 
be folded in gangs of two or more up, greatly reducing 
folding costs. Such work may also be slit apart on 
this folder, with corresponding saving in cutting cost. 

The detailed outline of the range of work possible 
with the Cleveland Model ‘‘Double M”’ makes quite 
a lengthy and extremely interesting story. We'll 
be glad to send it upon request—together with 
information about other Dexter and Christensen 
Equipment that is facilitating production and 
establishing sound economies in printeries and 
binderies. 













LDevter 6 Christensen Machines 


All Dexter and Christensen Products are sold and serviced by 


DEXTER FOLDER COMPANY 
General Sales Offices, 330 West 42nd Street, New York 18, N.Y. 
SALES REPRESENTATIVES: Chicago, Philadelphia, Boston, Cleveland, 
: Washington, St. Louis 
AGENTS: Dallas, Denver, San Francisco, Los Angeles, Seattle, 
Toronto, Montreal, Winnipeg . . . and in Foreign Countries 


DEXTER Machines are built by Dexter Folder Company at Pearl River, N. Y. 
CHRISTENSEN Machines are built by Christensen Machine Company at Racine, Wise. 















22 When Writing These Advertisers, Please Mention THE INLAND PRINTER 











¥ NO FLAME 


¥V NO WIRING 


¥NO CONTACT 


yet 





a 


2 


it ends 


PROBLEMS! 


¥NO OPERATING EXPENSE 


An Entirely New Principle. The Ionotron Static 
Eliminator® is a brand-new application of a sound 
scientific principle. It is totally different from old- 
fashioned static eliminators. There is no hazardous 
flame. It uses no electric current, so it is shockproof. 
There is no tinsel to drag over, and sometimes 
smear, heavy forms. 


And ... there is no Operating Expense. The Iono- 
tron will far outlast the printing equipment to which 
it is attached. Life of the alpha-ray source in the 
Ionotron is measured in centuries rather than in 
years! Only maintenance needed is to keep the 
bar clean. 


The Ionotron Static Eliminator bar contains a 
source of continuous alpha radiation. This radiation 
ionizes the air and makes it a good conductor of 
static. The result: static bleeds off harmlessly over 
the ionized air to ground. 


lonotrons in Letterpress Printing. Ionotrons min- 
imize choke-ups, and fire hazard due to static. They 





are a valuable aid in securing even, straight piling 
at the jogger. They are easily applied. 


Gravure Applications. Applied to gravure presses, 
Ionotron Static Eliminators minimize the hazard of 
fires started by static. Ionotrons make it possible to 
use thinner inks. They materially reduce the feather- 
ing caused by static. 


Who is Using the lonotron. The Ionotron Static 
Eliminator is in successful operation on a large num- 
ber of printing presses. Among the users are Mil- 
print, Incorporated, with plants in Milwaukee, 
Philadelphia, Los Angeles, San Francisco and Tuc- 
son, Doubleday & Company’s Country Life Press, 
Oneida Paper Products Co. Printers everywhere are 
finding the answer to static problems in the Ionotron. 


For Further Details. For more complete informa- 
tion on application of Ionotrons to printing ma- 
chinery you use or design, fill in and mail the coupon. 
Manufactured and distributed in Canada and the 
British Commonwealth by: Eldorado Mining & Re- 
fining (1944) Ltd., Ottawa, Ontario, Canada. 


Dept. N-2, U.S. Radium Corp., 535 Pearl Street, New York 7, N. ¥. 


( ) Please send me your bulletig&lescribing the Ionotron Static Eliminator. 
( ) Attached are details of 


tatic problem(s) I am interested in eliminating. 


POOR ee mem meee e eee reese eee sere eee eee eee eeeeeeeeeseeeeeeeeeseeeee® 
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Equipment Division SPIRAL BINDING COMPANY, Inc. 


5 Manufacturers of Mechanical Bookbinding Machinery 


406 WEST 3ist STREET NEW YORK 1, N. Y. 
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AMERICA HAS COME A LONG WAY IN THE PAST FIFTY YEARS 





‘Get off those crackers, Blackic!’’ 


Yesterday’s open cracker barrel is a choice item comforts and conveniences undreamed of fifty 
of Americana, a museum piece. Today, from years ago. 
Maine to Monterey, from rural store to super- 


What’s ahead? Under free enterprise, the 
market, you’ll see row after row of packaged — 2 


: ; sky’s the limit! International Paper Company, 
foods... askoguerded against dust, dirt and the 220 East 42nd Street, New York 17, New York. 
grocery cat’s prowlings. 

Storekeeping and food selling have come along 
way in fifty years! So have :‘American standards 
of hygiene, American education in sanitation. 


It’s been a wonderful half century! During 
these fifty years, we have contributed our own 
share—through paper and paper products —to 
the improvement of health and hygiene, to the 
broadening of education. Paper and printing 
have carried the torch for better living. They 
have widened markets for industry... brought 


INTERNATIONAL PAPERS 
sing 
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CHECK and COMPARE 


¢BCo | 









OFFSET PRESS 









Positive Sheet-by-Sheet 
Reloading Type Feeder 


Positive Sheet Control 
from Feeder to Guides 


Pre-Register Slow-Down Guides 
Unique Patented Front Guides 
Patented Pull Side Guide 
Positive Register Detectors 


Three Point Registering 
Mechanism 

Skeleton Feeding Cylinder 
Efficient Adequate 
Dampening Motion 
Accessible Sturdy 
Dampening Rollers 
E.B.CO Plated Water Rollers 
Inker Driven from Main Drive 
Ink Fountain Holds Ample Supply 
of Ink 

Cylinders Balanced on Tapered 
Roller Bearings 

Patented Individually Sprung 
Grippers 

Four Form Rollers of Different 
Diameters 

Variable Accurate Ink Fountain 
Easily Cleaned 

Quick Accurate Paper Thickness 
Setting 


EFFICIENCY 








Full Sight Large Diameter 
Inking Rollers 

Patented Fast Action Plate 
Clamps 

Rapid Accurate Plate Cylinder 
Adjustment 

Proper Blanket Tension Easily Applied 
Inbuilt Automatic Clear View Delivery ° 
Streamlined for Safety 

Scientific Color Finishes 

Easy to Clean Wear Resistant Enamels 


Correctly Designed Heavy Jig 
Bored Side Frames 


Rugged One Piece Welded Steel Base 
Accuracy in Gear Manufacturing 
Careful Inspection in Manufacturing 
Run-in and Tested at Factory 





* Comparatively Easy to Learn to Operate 


“V" Belt Drive from 
Variable Speed Motor 


MORE PROFIT Well Guarded but Permits 


Access to Working Parts 


Reduced Maintenance — 
Standard Replacement Parts 


Simplified Operating Press Controls 
Up to 6,000 I.P.H.—Plus Less Down-Time 
















FOR COMPLETE DETAILS SEND 
ae te to aoemaeee a athe 
PRINTING MACHINERY DIVISION OUR THe indus 
ma sted an 
ELECTRIC BOAT COMPANY who pioneers er work 
“ 445 PARK AVENUE. NEW YORK 22, NEW YORK yey qualities of the es 
Offset Press. 








CHICAGO OFFICE: 400 W. MADISON ST., CHICAGO 6, ILL. 
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‘emperance a4: PP. chibition 


@ Paper has a terrific thirst. If it can’t get a drink at 
home, it’s almost sure to drink on the job and make 
things miserable for some printer. 


That’s why temperance — not prohibition — is the 
formula for the care and feeding of Chillicothe Offset. 


The just right moisture content of Chillicothe Offset 
is built-in right in the carefully air-conditioned pro- 
cessing rooms of the Chillicothe Mill. It arrives with the 
moisture sealed in, thirst quenched, ready to go to work. 


Most pressmen say they run Chillicothe Offset with- 
out hanging, yet never worry about shrink, stretch, curl 
or lint. 


THE CHILLIC 


CHILLICO 





Cross-breeding enamel and offset advantages gave 
birth to the truly aristocratic stock of Chillicothe Offset. 





Maker of a distinctive line of fine papers for many uses, including 
such distinguished stocks as 


LOGAN AND ADENA OFFSET AND BOOK 
CHAMOIS TEXT ° CHILLOTINTS 


GREETING CARD PAPETERIES 


—ask us about them 











medle The CC tngrteni ” 


HE PAPER CO. 


HE, OHIO 
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In direct mail Selling... 


“paper makes a difference!” 





Direct mail letters reach a selected audience 
—but their message must be attractively 
presented to gain and hold reader interest. 


It is here that “‘paper makes a difference.” 


EAGLE-A 
TROJAN BOND 


is exceptionally suited to direct mail ‘‘letters 
that sell.” Economical to use for mass mail- 
ings, it lifts such letters out of the ordinary. 
Specify Eagle-A Trojan Bond, 25% cotton 
content —cockle or smooth-vellum finish 
—to assure a fine appearance which repeated 
tests in sales letters have proven productive. 


Companion grades of 25% cotton content 
are Eagle-A Trojan Onion Skin and Eagle-A 
Trojan Record. 


Write for Eagle-A Trojan Bond sample 
portfolio. 


g 


j 
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AMERICAN WRITING PAPER CORPORATION e HOLYOKE MASSACHUSETTS 
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Announcing 
THE ROSBACK /weuty-“/wo 








For the first time, for the 
smaller plant, a small-size 
Rotary Perforator provid- 
ing traditional Rosback 


accuracy and efficiency. 


Takes a full 22- 
inch width sheet. 


e 1) 
Man-Size J 
@ Machine for 4 By aaench 


lot Pertorator erforations 


A Full-Siz 


This new Ros 
s it pe 


back Rotary ° 


rtorates ra 
t way ot the 


to run Pastas a eguipm 
perforating ig ter : i ae 


graduated knob @ 5 at g, etc. 
includes motor 


as also aval 


\l-size foli 


jlable for sme 


For bulletin containing complete specifications and for price 
quotation on the new Rosback “Twenty-two”, see your nearest 
Rosback Dealer or write direct to us. 


F. P, ROSBACK COMPANY, Zenon Harber, Mich. 


WORLD'S LARGEST MANUFACTURERS OF PERFORATORS 
GANG STITCHERS AND PAPER PUNCHING 
AND DRILLING MACHINES 
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When in the course off When in the course 
When in the course of hun © When in the course o! 
When in the course of hun When in the course of hu 


When in the course of human ey © When in the course of human ¢ 


When i the course of homan events it When in the course of human events it 












This is a 
Specimen Sheet 
of 


ALTERNATE 









GOTHIC becomes macessary for ane people tod Becomes necessary for ene people to 41 ey 
. ey 
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FRANKLIN 
GOTHIC 
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EASTERR CeaPoRATDN 
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This Month's 
Specimen Sheet of 
EASTERN'S MANIFEST BOND 





To effectively display type having the thickness of 


line of the Gothic faces, printers prefer a uniform, 


Shows an 
Arrangement of even-surfaced paper such as Eastern’s Manifest Bond. 
Crisp and clean, with surfaces free from waves, wrin- 
Gothic Types kles, and lint, Eastern’s Manifest Bond runs smoothly 


on the press and takes good printing easily and 
fn - : —_ quickly. A favorite in the print shop, it is the out- 

standing mill-brand paper in the economy group. 
ee the month of April, Eastern Corporation If you, as one who specifies paper or printing, are 
interested in this specimen sheet of Eastern’s 








is distributing to printers and buyers of print- 
ing a specimen sheet of Eastern’s Manifest Bond Manifest Bond and Gothic Types, a request on your 
business letterhead will receive prompt attention 


which shows an arrangement of Gothic Types. This 
from one of our Paper Merchants or our Advertising 


sheet was designed by Frank Kofron, eminent typo- 
graphic designer of Minneapolis, Minnesota. Department. 





EASTERN CORPORATION 


bs BANGOR, MAINE 
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The Cottrell 36”x48” 2-color sheet 
fed rofary press. 


... in color printing at speeds 


up to 5500 sheets per hour. 


C. B. COTTRELL & SONS CO. 
Westerly, Rhode Island 


New York: 25 E. 26th St. e Clayburn Division: 3713 N. Humboldt Ave., Milwaukee, Wis. 
Chicago: Daily News Bldg.,400 W.MadisonSt. @ Smyth-Horne, Ltd., 13 Bedford Row, London W.C. 1, Eng. 











BUY ENVELOPES 
MADE BY OLD COLONY 
FROM YOUR 
PAPER MERCHANT 











Old Colony Newspage 





A ROUNDUP 
OF ENVELOPE NEWS AND 
INFORMATION OF VALUE 
TO PRINTERS 














NUMBER 
EIGHT 


PUBLISHED BY OLD COLONY ENVELOPE COMPANY, WESTFIELD, MASS. 
Envelope Makers for Brown Company, Eastern, Hurlbut, Mead, Rising, Strathmore, Valley and Warren 


APRIL 
1948 





UNDER THE FLAP 


By S. GUY ASHLEY 
Vice President and Sales Manager 


Well! Here we are starting the 
second quarter of the year. The 
first quarter was tough — snow 
and more snow, and cold! Ugh! 
But let’s forget about the 
weather and remember only that 
business was good. 

After journeying through the 
South, Southwest and Middle 
West, and seeing the tremendous 
resources of this country of ours, 
I can not have anything but an 
optimistic outlook for the future. 
During my trip, [ heard some 
nice compliments on the News- 
page and, better still, on the en- 
velopes of distinction — enve- 
lopes made by Old Colony! 

Incidentally, I saw one of our 
new cabinets for the Informals 
in the Strathmore Rag Content 
lines... Every lady should have 
one to add charm and distinc- 
tion to her writing desk! 


A VERY PRACTICAL AID 
FOR PRINTERS 


Many printers enthusiastically 
report that Old Colony’s new 
manual of die sizes is the most 
practical and helpful envelope 
buying guide they have ever 
seen. 

Easy to use, the Die Manual 
lists more than 450 Old Colony 
dies by the shortest dimension. 
It contains a vast amount of size 
and style information — has de- 
tailed diagrams of envelope 
classifications — window dies 
faithfully reproduced to scale — 
tells about Old Colony’s excel- 
lent facilities for helping printers 
solve tough envelope problems. 

The Old Colony Die Manual 
has 54 compact pages, bristling 
with information to help you 
find what you want — ina hurry! 
If you’d like a copy (or an extra 
copy) of this finger-tip guide to 
smart envelope buying, write 
the Newspage Editor, Old Colony 
Envelope Co., Westfield, Mass. 
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The Hidden Value 


There’s a hidden value in a 
superior envelope, represented 
by the 1001 things subcon- 
sciously done well by people 
who really take pride in mak- 
ing each envelope as well as 
they know how. 

Old Colony is singularly for- 
tunate in having this sort of 
people in its plant — loyal and 
cooperative — who take enough 
interest in their jobs to give to 
the work they do more skill and 
attention than is required. 








THE ADJUSTER — KEY 
TO QUALITY CONTROL 


Eighth in a Behind-the-Scenes Series 
On Making Quality Envelopes 


Adjusting an envelope-making 
machine calls for mechanical 
knowledge and skill of a high 
degree. While the operator’s 
dexterity and alertness are major 
factors in safeguarding the qual- 
ity of the product, the man who 
adjusts the machine holds the 
key to quality control. 

Unless an envelope machine is 
perfectly adjusted, it can’t turn 








SALE OF WEDDING ANNOUNCEMENTS 
IS EXPECTED TO TOP ALL-TIME HIGH 





Old Colony Preparing for May-June Rush — Promises Quick Delivery 
On Complete Line Of Wedding Announcement Combinations 





WESTFIELD, MASS. — Profits of May-June sales of wedding 
announcements may be the best in the history of the printing and 
engraving industry, according to latest reports. 





out a superior product. And 
each machine — with its gum- 
ming, folding and counter mech- 
anisms, its multitude of cams, 
gears, conveyors and levers — 
must always be set just right. 

An envelope machine can be as 
temperamental as a child prodigy 
and as obstinate as a tired mule. 
Sometimes the adjuster is able to 
spot trouble and fix it in a jiffy. 
Other times he may have to call 
on all kis skill for several hours 
— but no matter how long it 
takes, a machine is never put 
back into production until it is 
perfectly adjusted. 

Different papers, gums and 
machines present the adjuster 
with a wide variety of problems. 
No wonder it takes from four to 
six years before a mechanic 
merits the status of a fully- 
qualified adjuster at Old Colony! 





A plunger envelope folding machine (like the one shown 
here) is an accurate, specialized mechanism and must be kept 
perfectly adjusted to meet Old Colony’s quality standards. 





To help printers and engravers 
meet this expected demand, Old 
Colony Envelope Company is 
prepared to ship from stock to 
its paper merchants a complete 
line of wedding announcement 
envelopes, and enclosures, as 
well as accessory items. 


Standard Sizes Available 

Wedding announcements in 
two standard sizes, regularly 
price listed and stocked, are 
reacy for immediate shipment in 
100% rag, 25% rag, #1 papeterie 
and #3 papeterie grades. 

Standard size envelopes to 
take a flat (single fold) sheet 
534 x 834 measure 44 x 5% (in- 
side) and 454 x 6 (outside). 

Standard size envelopes to 
take a flat (double fold) sheet 
7144x104 measure 3% x 5% 
(inside) and 4 x 5% (outside). 

Sheets are panelled and scored, 
but may be obtained plain 
scored. 


Packaged Attractively 

All wedding announcements 
converted by Old Colony are 
attractively packaged and la- 
belled. 

#3 papeterie is packed only in 
cabinets with 50 inside and 50 
outside envelopes, and 52 sheets 
with tissues. 

#1 papeterie, 25% and 100% 
rag are also available in cabinets 
(same quantities as above) or in 
separate boxes of 100 inside and 
100 outside envelopes, and 104 
sheets with tissues. 


Wedding Accessories 
A complete line of accessory 
items — wedding cards and en- 
velopes, visiting cards and in- 
formals — are also available for 
immediate delivery through your 
paper merchant. 
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STATIC ELIMINATOR 


SPEEDS ALL MECHANICAL PHASE 


on all Rotary and Flat Bed Presses 


Presses can be speeded up — Feeding is aided — Sheets will 
not crumple or miss — Light papérs are handled quickly, 
without trouble — sheets are delivered easily without clinging 
to strippers and guides; and are easily jogged — Register is 
improved. Fire risk on gravure presses is reduced. CHAPMAN 
equipment is easy to install, is trouble-free, requires a mini- 
mum of maintenance; and is fully guaranteed. 


CHAPMAN Static Eliminators are in world-wide 
use in printing plants, small and large, by paper 
manufacturers, in binderies. Listed at right are 
a few of the many plants, CHAPMAN equipped. 


COMPLETE SAFETY 


CHAPMAN Static Eliminators are absolutely 
safe. Over 40 years of actual, continual use under all conditions have 


proven this. No shielding or any precaution is needed to protect opera- 
tors. Neither pressman, State or other governments object to its use. 


CHAPMAN Static Eliminators are TESTED and APPROVED BY THE 
UNDERWRITERS’ LABORATORIES. Output current through the 


CHAPMAN Static Eliminator is limited to 1/100th of an ampere — while 
changing your supply voltage automatically to meet requirements of 
paper undergoing press work. Current consumed is as low as 10 watts 
per press. 


Chapman Engineering Service is available to you without obligation. 


Write us, end ask for your free copy of the CHAPMAN Handbook, 
Bulletin No. 66. 


CHAPMAN ELECTRIC NEUTRALIZER COMPANY 


ESTABLISHED 1904 
12-48 FORE STREET 


PORTLAND 6, MAINE 


















































blished by permission 
oF PRINTING Lal 
EQUIPPED WI 


CHAPMAN STATIC 
ELIMINATOR 


Addison Lithographing 
AlcoGravure 
The American Label Co. 
Bird & Son 
Alfred — > 
ks Bankno' 3 
The Central Lithograph Co. 
Chilton Company ona ay} 
The Colonial Press, Inc. BR asow = 
Cc jumbian Art Works - a oon 
. ercial Printers, Ltd. Regina, we 
og Conkey Company Rey 
Consolidated Lithographing Pte, N.Y. 
Consolidated Paper Corp. eT Gaiaite 
tp. Cleveland, oO. 


Inc. 
A. T. DeLaMare “©. 
Dominion Loose Lea i 


Offset, Inc. co 
on Methodist Publifona Lake, Id 
i IIs, N. ¥- 
Gilman Fanfold Corp. vo = "uk 
Gaull Trumpet © pany n 
Government Printing Office, —— c. 
.» Inc. 
The Henle Wax Paper Mf. om a WY 
H. O. Houghton €# Co. ae 
The Houston Chronicle eae 
Judd. & Detweiler, Inc. ‘ 
Kary-Safe Papet Bag Co., In! - vot, w. y. 
Evansville, Ine. 
t Company : 
ge Bulkeley Co. — oe’ 
M. V. Klich Printing Co- By 
Mack Printing Co. onaame ny. 
The Maqva Noe io — Pes 
le Press Co. oa. 
Re Publishing House Scottdale, 
Mid-West Wax Paper a Madison, Wis 
E. Miles Co. South — —_ 
eo Lace Papert Co. “- — . ah 
The Thos. D. Murphy Co. 9 
The Conde Nast Publications trrich, i, 
Co. 
The National Carbon Coated — Mic 
icago, BM. 
Neely Printing Co. " ant 4 
Orange Publishing Co. ee yracu 
Pantograph Prte- & Stat. seainnet " 


Ma. 
Paterson Parchment Papet Co. Bristol, Pen 
The Plimpton Press - wood 
ee now ned Winnipeg. = 
ic’ ge *, . . 
Public Tr, PughPrinting om, “4 
Press Concor »N. 
Ba —? Motor Bus Guide Co. — 
Russell's Ry- — Rani Lvs 
The Shelby Sales Book a Lag : 
L. C. Smith é# Corona ly pat beg v. 
Stovel Company» Ltd. Wenig aa n 
Thomsen-Ellis-Hutton Co. Peco 8 
The Travelers Insurance Co. ~ sot 4 
The Wayside Press Pago 
Webb Publishing Co. s 


West Carrollton Parchment C0. ollton, Ohio 


N.D. 
Western Newspaper Union Fargo, 


Western States Envelope o> pitwvaukee, Wis. 


ing, W. Va 
Wheeling Steel Corp. Woe Obo 

- ‘The Wolf Envelope Co- Reading, Pa. 
Wyomissing Glazed Paper Co. 


Please Mention THE INLAND PRINTER When Writing to Advertisers 






































/ 


f 
f 


_ RUTHERFORD - 


























SPECIFICATIONS 


Maximum Plate — 20 x 24 x .075” 
Maximum Image — 1712 x 23” 

Maximum Sheet — 18 x 24 x .075” 
Blanket Size — 21% x 2342” 

Approximate net weight — 1260 Ibs. 
Approximate Shipping weight — 1460 Ibs. 


We have other types and sizes of proving presses, both hand and power- 
operated. A Rutherford representative will be glad to give you full particulars. 


RUTHERFORD MACHINERY DIVISION 


Main Office: 100 SIXTH AVENUE, NEW YORK 13, N.Y. CHEMICAL 


CORPORATION 
Factory: EAST RUTHERFORD, NEW JERSEY GRAPHIC ARTS GROUP 
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No. 05 VANDERCOOK 


Form size: 14x24 inches 


New ee moderately priced general purpose proof press especially suitable for 
galley proofs of machine composition and made-up pages. 


* 
Simple no cylinder packing to change and the simple, efficient inking mech- 


anism requires no adjustments whatsoever. 


Speedy eeee impression cylinder and inking roller trips are entirely automatic. 
Anyone can quickly produce good proofs at high rate of speed. 


Low Upkeep average life of impression cylinder is five years, and of inking rollers, 


two years. Both can be quickly changed at small expense. 


Com pact eee extra large steel cabinet with ample storage space, convenient shelf 
for paper, rag bin, cleaning can and ink. 


Gold Exclusively by American Type Founders 


Branches in Principal Cities 
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Wipe out 
weather 
problems 


@ Forget the thermometer and barometer 
by equipping your presses with Daycos, the 
rollers that always run true regardless of 
the weather! You save time and money 
because Daycos are always ready to go— 
require no “seasonal changes”. Daycos 
maintain true diameter and smooth, velvety 
surface winter and summer, in dampness and 
in drought. No chipping or cracking, no ab- 
sorption of ink pigments or resulting swell- 
ing with high and low spots. And speed 
runs? They’re right down the Dayco alley! 
Get the satisfaction and savings in time 
and money that Daycos offer you... out- 
performing ordinary rollers at every turn, 
they often last four times longer! Write 
for the facts: Dayton Rubber, Dayton, O. 


dayco 


ROLLERS FOR THE PRINTING INDUSTRY 


by Daygtem Hubber 


THE MARK OF TECHNICAL EXCELLENCE IN NATURAL AND SYNTHETIC RUBE: 
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Spiral Automatic stops the show 
. . . to keep production moving 


DisTRIBUTION OF MATRICES—continuous 
distribution—is an exacting operation 
that requires precision control. To keep 
distribution moving smoothly, Lino- 
type features an ingenious protective 
device that temporarily locks the dis- 
tributor screws, the instant any inter- 
ference takes place. 

The spiral automatic, as this device 
is called, stops the show short. But only 
for a moment. Once the interference has 
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been cleared, it takes but a second to 
start the distributor on its way again. 

The action of the spiral automatic is 
simple as it is instantaneous. Any pos- 
sibility of damage to matrices or chan- 
nel entrance partitions is eliminated. 
Production time is saved. Only Lino- 
type has the spiral automatic—standard 
equipment on all models. 


MERGENTHALER LINOTYPE COMPANY 
29 Ryerson Street, Brooklyn 5, New York 


Set in Linotype Scotch No, 2 and Spartan Heavy 


“Readers’ Service” 
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Offering Advertising Service Helps Build 
Sales For Numerous Successful Printers 


e@ WITH THE printer and his cus- 
tomer both gradually but surely 
returning to a more competitive 
market, the time is ripe for the ad- 
vertising printer to re-examine the 
part he can play, or chooses to as- 
sume, in helping the manufacturer 
and other advertiser expand his mar- 
ket and sell more goods. 

Does the printer want to provide a 
complete direct advertising service, 
all the way from campaign planning 
and copy writing to production of 
the printed job? Or does he want to 
be primarily a manufacturing print- 
er, making his profit on that opera- 
tion and confining his service to that 
of a functional and technical nature 
necessary for the best printed execu- 
tion of the customer-originated sales 
message? 

There are many printers who have 
become highly successful as manu- 
facturing printers, and prefer to re- 
main essentially that. There are 
others, large and small, who have 
built a good business by providing a 
complete advertising service. This 
article is concerned with the latter 
group, and the experiences of several 
printers who fit in this category. 


Client’s Needs Studied First 


Companies which specialize in ad- 
vertising printing are sometimes 
called “creative printers.”’ Some say 
there is no such thing as a “creative 
printer,” that ideas for printing 
should and nearly always do orig- 
inate with the customer. They are 
right in the sense that “creative 
printing” is a misnomer if by “cre- 
ative” we mean dreaming up a beau- 
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tiful idea out of the blue, then going 
out to find a buyer. Little or no ad- 
vertising printing is sold in this 
manner, the experts agree. 
Advertising printing has its ori- 
gin in the needs of a customer—a 
sales, informational, or public rela- 
tions problem which requires print- 
ing for a solution. The creative func- 
tion of the printer who supplies a 
complete advertising counseling 
service is to discuss the customer’s 
problem in terms of the results de- 
sired, markets to be developed, and 
the kind and amount of printing best 
suited to the job to be done. Even an 


“Tracks” is the attractive house magazine of 
the Chesapeake & Ohio railroad. It is produced 
by Geffen, Dunn & Company, New York printing 
firm which maintains a staff of writers, editors, 
and artists who devote their entire time to 
the preparation of this interesting publication 


advertising agency, whose function 
is largely creative, doesn’t plan an 
advertising campaign until it has 
studied the needs of its client, often 
to the extent of conducting research 
and market surveys for him. 

Some printers say that in recent 
decades the advertising agencies 
have taken the ball away from the 
printer, leaving the latter very little 
opportunity to act in a counseling 
capacity. This may be true to a cer- 
tain extent, but analysis will reveal 
some fallacies in the argument. 


Direct Mail is Printer’s Field 


In the first place, of the hundreds 
of thousands of businesses in the 
country, comparatively few are na- 
tional advertisers requiring the 
services of an advertising agency. 
Even national advertisers use direct 
mail and other forms of direct ad- 
vertising, and their agencies often 
prefer to have the client deal directly 
with the printer. Counting out com- 
panies who employ agencies to plan 
space.advertising on a local or re-. 
gional scale, there are still thousands 
of businesses which depend entirely 
upon direct advertising for their 
sales promotion. They can use and 
often sorely need the services of a. 
printer who is an expert in planning 
and writing as well as production of 
printed advertising. 

Often the printer has an opportu- 
nity to do a special job for a cus- 
tomer whose own advertising depart- 
ment or agency is not set up to 
handle it, or cannot fit it in with 
already scheduled promotional activ- 
ity, as some examples to be cited will 
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The LADDER to HIGHER LEVELS of SELLING PRINTING 
LEVEL NORMAL 
BUYING INFLUENCE 
Complete creative idea originated 
End-use considerations. Results and TOP 
effectiveness. Economics of the print- EXECUTIVES 
ing planned. Merchandising and dis- (Chief 
tribution— Suyiag 
Influence) 
(CREATIVE 
LEVEL) 
Plans, layouts, copy, art, prepara- 
tion phases— 
Format, sizes for effectiveness, 
economy. Materials, style and inter- 
pretation— ADVERTISING and 
SALES PROMOTION 
DEPARTMENTS 
(Chief 
Artistry and craftsmanship desired. Buying 
Interpreting and executing specifica- Influence) 
tions— 
(MIDDLE 
LEVEL) 
Service required—personal, pro- 
duction. Time element, customer de- 
mands— 
Reasonable quality required on 
set specifications. Manufacturing ef- PURCHASING 
ficiency— AGENT 
(Chief 
Buying 
Infl 
(PRICE nflvence) 
LEVEL) 
Special facilities wanted. Quality 
not needed. Or, chronic price buyer 











The above “ladder” appears in the book “Selling Printing and Direct Advertising,” by Richard 
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ying article deals only with printers operating on the two top rungs of ladder. 


(Reproduced by permission of author and publisher. Copyright 1947 by Fred W. Hoch Associates) 


show. The writing and production of 
house magazines, anniversary books, 
and annual reports belong in this 
category. 

One of several successful com- 
panies in the advertising service and 
printing field is Geffen, Dunn & 
Company, and its associated firms, 
Select Printing Company and Wil- 
liam E. Rudge’s Sons. Maxwell Gef- 
gen, head of the organization, is a 
pioneer in the design and production 
of modern annual reports, and claims 
to have produced the first such one 
in 1929, starting a trend which has 
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developed into an important new 
market for printing. 

Geffen, Dunn & Company has an 
elaborate creative department, which 
includes a full staff of writers and 
artists who do nothing but produce 
“Tracks,” a house magazine for the 
Chesapeake & Ohio. The department 
has additional writers and artists 
who work on other house magazines, 
publications, booklets, and annual 
reports. 

Returns for the time and talent 
expended on creative work do not 
stop with the job in hand. Material 





gathered and organized for publica- 
tion of an annual report, for exam- 
ple, often brings about additional 
printing in the form of product 
booklets, dividend mailings, stuffers 
for envelopes, and other matter 
which makes use of the copy and art 
originally used in the annual report. 
A few years ago the center spread 
of the West Virginia Pulp & Paper 
Company’s annual report, designed 
and produced by Geffen, Dunn & 
Company, was devoted to a graphic 
story on how paper is made. Re- 
quests for reprints of this feature 
came.from many sources, including 
schools. And it brought annual re- 
port business from other corpora- 
tions who wanted the printer to work 
up a similar feature describing their 
product‘and its manufacture. 


Service Not Provided Free 


Geffen, Dunn & Company, as do 
many other advertising printers, 
publishes its own house organ, which 
is well printed and skillfully edited. 
Called “Point of View,” many of its 
articles are devoted to discussions of 
industry’s need for better public re- 
lations literature. Treatment of the 
subject matter is subtle, with little 
or no direct publicity for the firm 
appearing in its pages. 

The copy, art, and planning serv- 
ice rendered by Geffen, Dunn & 
Company is not provided free “just 
to get the job.” The service depart- 
ment earns its own way. Writers 
and artists keep time sheets, just as 
do craftsmen in the production de- 
partments, and the cost of the cre- 
ative work is included in the bill 
sent to the customer. This is an 
important thing to remember for 
printers wishing to provide a com- 
plete advertising service. 

Printers who specialize in this 
kind of printing are creative in the 
broad sense that they “create a con- 
sciousness in the minds of top exec- 
utives of industry for better annual 
reports, anniversary books, and the 
other public relations literature,” as 
William B. Marsh, executive vice- 
president of William E. Rudge’s 
Sons, expresses it. They create more 
printing not only for themselves, 
but also for other printers. 

Mr. Marsh is himself a talented 
writer and is the anonymous author 
of many successful anniversary 
books printed by Rudge for manu- 
facturers, banks, and institutions. 
A recent one is called “Frontiers of 
Human Welfare,” which marks the 
cne hundredth anniversary this year 
of the Community Service Society 
of New York and its antecedent or- 
ganizations. Mr. Marsh, dissatisfied 
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with the dry-as-dust chronology pre- 
sented to him as copy, delved into 
the organization’s background and 
learned that its influence during the 
past century was much wider than 
the comparatively limited official ac- 
tivities of the organization would 
indicate. He transformed the mate- 
rial into a readable, human-interest- 
packed history of social service in 
the complex community which is 
New York City. The attractively 
printed book, case bound, was well 
received by the selected group it 
was sent to, and earned its sponsor 
columns of favorable publicity in 
the metropolitan newspapers, all of 
which is helping the book achieve 
its real purpose, to raise funds for 
the organization. 

Mr. Marsh points out that a 
printer who can also write, or has 
a man on his staff who can, is often 
able to do a better job than either 
the customer or his agency. Agen- 
cies are staffed with writers trained 
to produce short, terse sales copy 
for space advertising. They usually 
lack the talent for writing in a 
longer, narrative style. The client 
is often too close to the picture, or 
lacks the ability to recognize and 
make the most of the material he 
has. 


Some “One Man” Departments 


A printer does not have to have 
an elaborate department staffed 
with writers and artists to provide 
a complete counseling service. Har- 
rie A. Bell, who is in charge of 
advertising service for customers of 
Allen, Lane & Scott, Philadelphia, 
is doing an outstanding “one-man” 
job. This company was known for 
many years as a “railroad printer,” 
and still does a large volume of 
ticket and tariff printing for the 
Pennsylvania and other railroads, 
but in recent years it has also ac- 
quired a reputation as an advertis- 
ing printer. 

Mr. Bell, a practical printer who 
formerly was president of his own 
company, not only knows design and 
typography (he designed the prize- 
winning official emblem of Printing 
Industry of America), but is also 
an expert on marketing, and a tal- 
ented writer of advertising copy 
and booklets. He teaches direct ad- 
vertising at the Price School of the 
Poor Richard Club and is author of 
a recent book, “Getting the Right 
Start in Direct Advertising.” 

Out of his rich experience Mr. 
Bell offers some advice to printers 
who wish to start a direct advertis- 
ing service department. In the first 
place, Mr. Bell never does a layout 
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or dummy on speculation, except in 
special cases and then reluctantly, 
as a favor to one of the company’s 
salesmen. 

All creative work is charged for, 
the same as production. Charges for 
design, layout, and writing are not 
itemized on the bill, but they are 
there just the same, and the cus- 
tomer knows that the price includes 
the creative as well as production 
charges. When he has finished de- 
signing a mailing piece, Mr. Bell 
gives the bookkeeper a price which 
she includes in the total charge. 

On more ambitious work, such as 
the designing and planning of a 
catalog, or the writing of an anni- 
versary booklet, Mr. Bell may do it 
on his own time for a special fee, 
with the knowledge and permission 
of his employers. The job, of course, 
is printed by Allen, Lane & Scott. 


Charge for Speculative Werk 


When Mr. Bell is asked to submit 
a layout or campaign plan before 
the prospect has committed himself 
to a printing order, the prospect 
agrees in advance to pay 50 per cent 
of the creative cost if he does not 
follow up with an order. This pre- 
vents the abuse that printers are 
sometimes subjected to, when a cus- 
tomer or prospect asks for a pres- 
entation, then doesn’t give the 
printer the job, or worse, uses the 
dummy to get the job done by some 
other printer at a lower price. 

Printers who suspect they are 
about to be victimized by this sort 
of piracy might resort to the tactic 
once used by the famous artist, 
Charles Dana Gibson, when he was 
invited by an automobile company 
to submit a drawing in a competi- 


1947 Annual Report of West Virginia 
Pulp and Paper Company. This prize- 
winning piece was the work of Geffen, 
Dunn & Company, New York printing 
organization which maintains an adver- 
tising service as an important phase of 
its busi As evid d by typical 
inside page, today’s modern annual re- 
ports are much more than dry facts and 
figures. This cover is in four colors; 
the inside pages are printed in three 
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tion. In writing to the artist, the 
company specified that the drawing 
would win a cash prize if accepted, 
but if it was rejected it would be- 
come the property of the company. 
Gibson’s classic reply was: 

“IT am running a competition for 
automobiles. Kindly submit one of 
yours. If acceptable, it wins an 
award. If rejected, it becomes my 
property.” 

Mr. Bell is a specialist in writing 
anniversary booklets, as is William 
B. Marsh of Rudge. Companies 
which attempt to write their own 
anniversary booklets usually stick 
in some pictures of the factory, and 
a dull; long-winded eulogy of the 
founder and other principals which 
nobody reads. Mr. Bell’s technique 
is to start with the basic facts, then 
dig up as many related human in- 
terest items as he can find so that 
the story will have more reader in- 
terest and appeal to a larger audi- 
ence. He was so successful in writ- 
ing an anniversary history for a 
manufacturer of electrical testing 
equipment that the company insisted 
he have a personal credit line in the 
book, an unusual procedure when 
the author is not a part of the or- 
ganization. Mr. Bell modestly says 
they put his name in so he would 
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be accorded the blame if the book 
happened to be a flop. 

What happens when a manufac- 
turer who has depended upon a 
printer to plan and produce all his 
promotion gets big enough to re- 
quire space advertising? In such a 
case Mr. Bell recommends that the 
client engage the services of an ad- 
vertising agency, even at the risk of 
losing the customer’s printing busi- 
ness, if the agency should insist on 
using previous sources of printing. 
A printer should render only that 
advertising service which ties in 
with printed promotion, or helps the 
printer get more business, Mr. Bell 
says. 

If a customer gets big enough to 
need an agency, the printer at least 
has the satisfaction of feeling he 
helped the customer’s business get 
that big, he profited from handling 
his advertising printing during this 
period, and will probably continue 
to get his business. 


Complete Service Rare 


There have been cases where a 
printer has rendered a complete 
service, including the planning and 
preparation of magazine and news- 
paper advertising, but they are rare. 
There is danger of the tail wagging 
the dog—if the printer devotes too 
much time to the creative side, or 
his talents and interests lie in that 
direction, he had perhaps better be- 
come an advertising agent instead 
of a printer. 

The printer, by offering a com- 
plete direct advertising service, se- 
cures work out of the ordinary run 
of competition, and can thus com- 
mand a higher profit. Volume is also 
increased, either because one job 
well done brings in another—from 
the same customer or from another 
advertiser who wants the same kind 
of service, or because the service 
department may build what would 
have been a four-page printed pam- 
phlet into a twenty-four or thirty- 
two page booklet, as often happens 
in the case of annual reports. 

It is not always the proper func- 
tion of the advertising service de- 
partment “to make a big job out of 
a little one.” On the contrary, the 
honest printer who is guided by the 
needs of his customer may suggest a 
lower expenditure or advise against 
having a job printed at all. Before a 
printer recommends that a client 
spend money upon a printed piece 
or direct mail campaign, he should 
‘study the proposed printing in 
terms of its objective, the audience 
to be reached, and the cost to the 
customer of the printing in relation 
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to the results likely to be obtained, 
William B. Marsh points out. For 
example, a manufacturer wanting 
to sell an inexpensive razor by mail 
couldn’t afford to spend very much 
per unit for a mailing piece. Harrie 
A. Bell gives the same advice, and 
has actually turned down jobs when 
he felt that the profit on the item to 
be sold was too low or the probable 
returns too small to justify any ex- 
penditure for printing. 


Results Justify Expenditure 


On the other hand, Mr. Marsh 
cites an example of an expensive 
printed presentation designed and 
produced for a firm of construction 
engineers. Only fifty copies were 
needed, so that the cost per unit ran 
into several dollars. The results, 
however, more than justified the 
high cost per copy, because the firm 
succeeded through the presentation 
in obtaining two foreign accounts 
which ran into several millions of 
dollars. 

How does a printer get started in 
this field—how does he go about 
building a reputation as an expert 
planner and producer of direct ad- 
vertising? First of all, those experi- 
enced in this field say, the printer 
must take his own medicine—em- 
ploy direct advertising to obtain 
direct advertising printing. Howard 
King once said there were only forty 
printers in the country making truly 
effective use of their own medium, 
printing, to promote their own busi- 
ness. A check would probably reveal 
that the country’s top-notch adver- 
tising printers are found in this 
group. 


Self-Promotion Urged 


A Canadian printing firm which 
launched into the direct advertising 
field some years ago offered this for- 
mula for getting started: (1) Use 
advertising yourself; (2) show that 
you have a knowledge of the sub- 
ject; and (3) create in the minds of 
prospects the consciousness of the 
need for direct advertising—show 
them that it will be good for their 
business. 

This company set out to overcome 
some of the feeling that advertising 
should be handled only by agencies. 
It organized its own service depart- 
ment for ideas, art, and layout, and 
launched a campaign of blotter mail- 
ings to local manufacturing, service, 
wholesale, and retail establishments. 
The mailings suggested that adver- 
tising requires more study and 
training than the prospect was able 
to devote to it, that the prospect was 
not getting all he could out of his 





present expenditures for advertis- 
ing and printing, and attempted to 
convince the prospect that the print- 
ing firm knew its subject. 

When a potential customer showed 
interest, the next step was to offer 
to outline a proposed twelve-month 
series of mailings, recommend the 
number and varieties of pieces, and 
the quantities of each to be printed. 
A nominal charge was made for this 
service. If the prospect showed fur- 
ther interest, an estimate was made 
and divided by twelve to provide a 
monthly billing estimate for copy, 
art, and printing, and this was sub- 
mitted as the basis for a contract. 
If the contract was signed, the 
printer went ahead on the planning 
and production of the campaign as 
outlined in the proposal. 

In addition to the blotter mail- 
ings, about 200 a month, this print- 
ing company also sent out broad- 
sides in one and two colors twice a 
month, in quantities of from twenty- 
five to 750. The company found this 
a more effective and economical way 
to sell printing than depending en- 
tirely upon calls by salesmen. 


Advertising Complements Salesmen 


Where the company formerly did 
only odd jobs of direct mail in com- 
petition with seventy other printers 
in the city, it now found that it had 
developed its own field out of com- 
petition. It definitely made a place 
for itself in its local territory as 
planners and producers of direct ad- 
vertising campaigns. The company 
used direct mail to increase its own 
sales, then helped customers use it 
to increase their sales. 

One could go on giving instances 
of printers, in small cities and large, 
succeeding as direct advertising 
counselors as well as producers. A 
manufacturer of industrial pipe in 
an Eastern city of medium size paid 
a local printer a small fee to conduct 
a market survey to supplement its 
own information on the market. 
After the survey, the printer pre- 
pared a four-page illustrated folder 
which the customer sent to a list of 
5,000. The mailing pulled 350 in- 
quiries for the salesmen to follow 
up, and resulted in mail orders total- 
ing $10,000. A second mailing of 
3,500 to architects and engineers 
also pulled a good response, and the 
company expanded its mailing list 
to 40,000, with every piece planned, 
written, illustrated, and produced 
by the printing company’s own cre- 
ative department. This printer’s 
local campaigns for the companies 
which have no agency have found 
their way into the Fifty Direct Mail 
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Leaders along with those produced 
by agencies. 

Like matrimony, the decision to 
offer a complete advertising service 
is not one to enter into lightly. It 
requires more than just the ability 
to print. The printer must know the 
fundamentals of merchandising and 
marketing and how to apply them to 
individual businesses, or have a staff 
man who does, like Harrie A. Bell. 
He must be able to write clear, 
forceful copy as well as print it. 

The customer expects to rely upon 
the direct advertising specialist for 
everything from the analysis of 
sales right down the line to the com- 
pleted piece or series of pieces. He 
must learn who buys the customer’s 
product, why and when, know the 


AIR Conditioning equipment should be 
inspected thoroughly at least once a month 
during usage; lubricated weekly during 
warmer days. 


BEARINGS on all types of equipment 
always need constant maintenance atten- 
tion; their proper lubrication determines 
their usefulness. 


CONCRETE floors should receive regular 
inspection; it costs very little to repair 
small breaks—a great deal to rebuild! 


DAILY check-ups before starting work 
on every piece of equipment each employe 
uses will catch small ailments before they 
become major breaks. 


ELECTRICITY is costly only when it is 
wasted; have utility engineers periodically 
check for electricity leaks. 


FIRE extinguishers should never be for- 
gotten; should be checked regularly and 
fluid should be renewed before expiration 
dates. 


GEARS wear out rapidly when lubrica- 
tion becomes lax; attention to lubrication 
and adjustment saves such wear, insures 
proper performance. 


HEALTHY working conditions benefit 
employer and employes; make certain 
working conditions are healthy and always 
kept that way. 


INTERIORS of printing plants should be 
well lighted; a guarantee of fewer mis- 
takes therein. 


JANITORIAL work done wisely is always 
good maintenance; it keeps destructive 
dust particles from damaging equipment. 


KNOTS in employe management prob- 
lems can best be untied before they inter- 
fere with operation of our institutions. 


advantage of the product over that 
of the competition, know how to fig- 
ure the correct number of pieces, 
and marketing costs. 


Subject Requires Constant Study 


“It is no easy matter to acquire 
this knowledge,” Homer J. Buckley 
once said in an address on the sub- 
ject. “It means constant study of 
marketing problems, business eco- 
nomics, and changing buying trends 
that affect the business of the cus- 
tomer. The printer should not at- 
tempt to enter the game unless he 
knows these basic principles. It is 
far better to be able to be a good 
printing craftsman than to be a 
poor direct mail counselor. However, 
when the printer acquires this in- 
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LUBRICATION is the keystone of good 
maintenance procedure; wherever wheels 
turn or shafts move, lubrication is always 
needed. 


MAINTENANCE is a responsibility of 
every employe who uses the business’s 
equipment; and every employe should be 
impressed with its importance. 


NAMES count in use of maintenance sup- 
plies; unknown supplies always mean ex- 
perimentation and that often means 
trouble. 


OILING should always be done properly; 
too much often means as much trouble as 
too little. 


PART replacement calls for replacement 
of the authorized standard part; not a 
substitute. Replacement by the original 
manufacturer means assurance of proper 
and accurate parts. 


formation and couples it with his 
knowledge of printing, there is op- 
portunity for him to go right to the 
top in the rewarding field of direct 
mail advertising.” 

Mr. Buckley was speaking from 
experience, for he himself rose from 
a small beginning to become the 
head of one of the largest and most 
successful direct advertising service 
and printing organizations in the 
country, Buckley-Dement & Com- 
pany, Chicago. In the early years of 
the century he pioneered in direct 
mail when this type of printing was 
still known as “circular advertis- 
ing.” He was a founder and first 
president in 1918 of the Direct Mail 
Advertising Association, and pro- 
moted direct advertising in talks 


QUICK attention to little troubles is a 
sure method of keeping them from grow- 
ing into major repair bills. 


REPORTS on maintenance inspection 
should be standard procedure; records 
mean responsibility and where there is 
responsibility there is always better 
maintenance. 


SECOND-HAND part replacement sel- 
dom pays; someone else has always secured 
the best performance from the part. 


TURNING wheels and cams should al- 
ways be properly aligned; this saves need- 
less wear and tear . . . assures proper 
operation. 


UNIFORMITY of inspection and mainte- 
nance procedure insures that no unit will 
be overlooked at any time. 


VISIBLE parts of equipment should be 
inspected regularly; hidden parts should 
receive even more careful and thorough 
attention during maintenance inspection. 


WEATHER is the greatest foe to long- 
life of exposed equipment or machinery; 
fight it. with erosion-proof paints and 
proper oils. 


XTRA attention to a maintenance chore 
is added insurance that nothing has been 
overlooked and the job has been done right. 


YEARLY maintenance check-ups with 
selection of units for early replacement 
taking first consideration is a wise pro- 
cedure. It focuses attention on needed 
replacement-spots. 


ZEST and willingness to do a good main- 
tenance job are of the utmost importance: 
the maintenance post is no place for the 
employe who has little desire to do a 
good job. 
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before advertising and business 
clubs all over the country. He began 
the program which is still being 
carried on by this association, an 
activity which during the past thirty 
years has made steady progress in 
lifting direct advertising to the pro- 
fessional level of publications and 
radio as an advertising medium. 

For the printer who wants to 
master these basic principles that 
Mr. Buckley and others talk about, 
there are two or three sources of 
information and advice which didn’t 
exist in print even as recently as a 
couple of years ago. One of them is 
“Getting the Right Start in Direct 
Advertising,” by Harrie A. Bell. 
Another is “Selling Printing and 
Direct Advertising,” by Richard 
Messner. Both authors are practical 
men as well as teachers of the sub- 
ject, and both cover the fundamen- 
tals of marketing and planning in 
their books. Their basic themes are 
the same, but each has a slightly 
different approach to the subject, 
and the printer who wants to be- 
come proficient in direct advertising 
should study both books thoroughly. 

To round out a program of self- 
help, a third suggested book is “‘Lay- 
out,” a profusely illustrated book 
written and published by Charles J. 
Felten a few months ago. Written 
by a designer and typographer who 
is also a practical printer and pro- 
duction man, the book is especially 
valuable for printers who handle 
both design and layout for their 
customers. 


* * 


PACKAGED PRINTING PLANTS 

“Packaged printing plants” were 
offered to a gathering of newspaper 
publishers attending the convention 
in Chicago of the Inland Daily Press 
Association. 

William J. Higgins, whose low- 
cost magnesium plate method of 
newspaper production was described 
in the September, 1947, issue of 
THE INLAND PRINTER, told of a 
service which his New York City 
firm is now making available to 
newspaper plants considering re- 
placement of present equipment, as 
well as to groups considering a new 
venture in newspaper publishing. 

Mr. Higgins’ firm analyzes the 
needs of publishing plants, basing 
his efforts on circulation, average 
size of issues, et cetera, then recom- 
mends and supplies as a complete 
“package” that production equip- 
ment (incorporating his magnesium 
plate method, of course) which will 
best meet the publisher’s needs. 


46 


Have You Been Passing Up the 
Pulling Power of Photographs? 


@ Goop photographs pack a power- 
ful punch. Studies of results from 
printed advertising pieces have re- 
vealed that, in numerous fields of 
marketing, photos out-pull artwork. 
Have you been passing up the pull- 
ing power of photographs in the 
preparation of printing and adver- 
tising for your customers? 
Platemaking, papermaking, and 
printing techniques have advanced 
to the point where good halftones 
of reasonably fine screen can be 
very successfully printed on ma- 
chine coated paper (and, of course, 
on any stock with a higher finish 
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As to quality, the average photo 
is much to be preferred over the 
average artwork available today. 
Also, in a smaller center, the printer 
may have difficulty in purchasing 
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Cover of booklet illustrated with dramatic photo which cost only $5. (Compare this with artwork 
costs.) The original, before unessential detail had been removed and the central figure played up, 
is in the inset. This halftone cost roughly 30 per cent more than a line plate. Have you been passing 
up the possibilities of good photos in preparing printing and advertising pieces for your customers? 


than machine coated) under aver- 
age printing conditions. The cost of 
a halftone plate is roughly 30 per 
cent more than that of a a zinc line 
plate the same size. And zinc line 
plates with Ben Day screens cost 
almost as much as halftone plates. 

On the other hand the savings 
possible in the purchase of photo- 
graphs, compared with the cost of 
original artwork, may be consider- 
able. Thousands of stock photo- 
graphs, covering a multitude of 
subjects, are available from stock 
photo supply houses for as little as 
five dollars. 


good artwork locally. In almost 
every community, however, the local 
photographer can be counted on to 
supply a suitable photograph. 

Not only can you purchase a wide 
variety of subjects in photographs 
today, but unusual treatment of 
them can increase their effective- 
ness. In the dramatic picture above, 
cropping has removed much detail 
and played up the central figure. 

If you’ve been passing up the pos- 
sibilities of photographs, perhaps 
they can help you cement present 
customer relations as well as bring 
in new business. 
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John J. Deviny New 
U. S. Public Printer 


as Augustus E. Giegengack resigns 


@ ON MARCH 10, the White House 
announced the resignation of Augus- 
tus E. Giegengack as Public Printer 
and the appointment of Deputy John 
J. Deviny as his successor, effective 
March 15. 

“Gus” Giegengack told President 
Truman that he was quitting his 
$10,000 a year post as head of the 
United States Government Printing 
Office—largest print shop in the 
world—so that he could increase 
his earnings. 

“I take this action because my 
duty to my family demands that I 
increase my income substantially 
above the salary fixed by Congress 
for the position under a law passed 
twenty years ago,” Mr. Giegengack 
wrote the President. 


Record-breaking Term 


Mr. Giegengack will become asso- 
ciated with a New York graphic arts 
consulting service at a “better than 
double” salary. He held his office 
for a longer period than any of 
his predecessors and was the second 
oldest appointee of Franklin D. 
Roosevelt in point of service. “The 
Government Printing Office is a 
great organization and is doing a 
real job for the taxpayer,” Giegen- 
gack told the President in his letter 
of resignation. 

In accepting the resignation, Pres- 
ident Truman paid tribute to Giegen- 
gack “as a loyal, efficient public 
servant who had the respect and sup- 
port of Congress and the entire 
printing industry.” 

Both his mother and father were 
printers, so Giegengack naturally 
turned to the printing trade, learn- 
ing it in New York City. During 
World War I he was mechanical 
superintendent of Stars and Stripes. 
He later became partner in the com- 
pany of Whittaker, Giegengack and 
Trapp, Incorporated. For four years 
he was president of the New York 
Club of Printing House Craftsmen, 
and head of the International Asso- 
ciation for two years. In addition, 
he was the president of the Typog- 
raphers Association of New York 
for two years. 


Under Giegengack’s administra- 
tion, the GPO grew from an organi- 
zation of 5,000 to 7,500 personnel. 
Its operations rose from 18 million 
dollars annually to 63 million dollars. 


He directed the construction of a 


new streamlined plant; introduced a 
system of cost accounting; set up an 
art department to make Government 
publications more appetizing to the 


AUGUSTUS E. GIEGENGACK 
Former Head of GPO 


eye; and undertook research for the 
industry, including testing of Inter- 
type’s Fotosetter. 

John J. Deviny and Augustus E. 
Giegengack are teammates of long 
standing. In 1926 when Deviny was 
the president of the Association of 
Printing House Craftsmen, of which 
he is a founder and twice president, 
Giegengack was his vice-president. 
He succeeded Deviny the following 
year. The relationship was resumed, 
with roles reversed, when Deviny 
was appointed as the Deputy Public 
Printer. 


Native Washingtonian 


The new Public Printer became 
deputy to Giegengack seven years 
ago. Johny Deviny is a native Wash- 
ingtonian, born in the shadow of the 
Government Printing Office. He be- 
gan as an apprentice in 1900 at the 


JOHN J. DEVINY 
New JU. S. Public Printer 


Bureau of Engraving and Printing, 
where he worked his way up to as- 
sistant director, leaving the Govern- 
ment Printing Office in 1925 to join 
the Miller Saw Trimmer Company, 
Pittsburgh, as director of research 
and publicity. Later he was execu- 
tive vice-president of the United 
Typothetae of America, with his 
headquarters in Chicago, going to 
Washington during the NRA to 
serve as National Code Director for 
the Relief Printing Industry. 

One of the first fifteen staff mem- 
bers to inaugurate the federal social 
security program, Mr. Deviny be- 
came assistant director of the Social 
Security Board’s Bureau of Old Age 
Insurance. Later he advanced to be- 
ing a member of the Appeals Coun- 
cil, the highest adjudicative body of 
the board, until his return to the 
Government Printing Office. 


“Giggie” Says Farewell 


At a meeting of GPO personnel, 
Giegengack (whose nickname “‘Gus’”’ 
became “Giggie” to Roosevelt, who 
had a penchant for nicknames) bid 
farewell and introduced the new 
Public Printer. Deviny responded by 
saying that “I am glad to have an 
opportunity to continue, if possible, 
the procedures and policies and suc- 
cesses which resulted from the ef- 
forts of the greatest Public Printer 
we have ever had.” 

The careers of the two men are 
also similar in that Giegengack like- 
wise was with the NRA, as the code 
director for the trade typesetting 
industry. Deviny had a sideline in 
that he earned a law degree at Wash- 
ington College of Law in 1919, and 
served as president of his class. 
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SimpleWay to Handle 
Perpetual Inventory 


By BETTY LEE GOUGH 


e@ How CAN you keep an accurate 
count of paper, ink, and other mate- 
rials on hand so that your productive 
capacity is never crippled by a lack 
of supplies, but at the same time you 
have on hand no more materials than 
you actually need? 

An efficient system of reserve 
stock and supply controls gives the 
answers to this question. The wise 
printer does not guess at what his 
paper reserve may be at any given 
time; he knows. Accurate inventory 
records are a must to efficient opera- 
tion of a printing shop. But they 
need not be the bother, trouble, and 
headache that is usually associated 
with inventory taking. 


First-rate Pricing Tool 


The old-fashioned method of ‘‘tak- 
ing inventory” of materials at pe- 
riodic intervals has been replaced 
today with the perpetual inventory. 
Instead of virtually ceasing all oper- 
ations and tying up a number of the 
employes on a long-drawn-out and 
tedious counting job, good business 
men today keep their inventory rec- 
ords in a card file, taking physical 
inventory no more than once or twice 
a year, and then only as a check 
against the accuracy of the perpetual 
inventory system. 

The perpetual inventory offers 
many advantages besides the saving 
in operational overhead. It is easy to 
keep. A few quick notations give a 
complete picture of your reserve 
stock and material situations at all 
times. Moreover, good perpetual in- 
ventory records are a first-rate pric- 
ing tool. 

Often, when paper prices change, 
the chore of fixing a cost notation 
that will allow for a fair profit at the 
new price on both old and new stock, 
has plagued printers. But with a per- 
petual inventory system, this job is 
as simple as writing a letter. A cou- 
ple of quick notations on a card, a 
minute spent adding figures and 
then arriving at an average and, 
presto! the new figure is decided 
upon. What’s more, it is a right 
figure. 
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You are never likely to be caught 
short of materials if you use a per- 
petual inventory system. When ink 
is drawn out of reserve stock, the 
fact that your inventory is left too 
low becomes immediately apparent 
as soon as the withdrawal is noted 
on the perpetual inventory card. You 
know when to replenish, and you 
know the quantity you need. 

Such a system sounds complicated. 
But in practice it is not. All you need 
is a series of file cards. Eight- by 


o 


two months, three months, or six 
months, or a year. The minimum 
stock quantity should be decided 
upon as the smallest number which 
will carry you over, should you have 
a very heavy demand from custom- 
ers, until you can replace the reserve 
stock in the normal way. 

Here is an illustration of how this 
works: Let us say that your plant 
uses Blank’s Super Widgets. If you 
were to order a new material stock, 
it would take the wholesaler from 
whom you buy six days to make his 
delivery to you. 

During this six days, you would 
ordinarily use forty Blank’s Super 
Widgets. Sometimes, however, you 
use as many as sixty in six days. So 
to be safe, you would need sixty wid- 
gets to tide you over until the whole- 
saler got around to replenishing 
your stock. Sixty, then, is the mini- 
mum stock you should keep in your 
reserve. Mark this number on the 
card, and when your stock is reduced 
to sixty, you can re-order. 


Simple inventory system kept in card file tells what’s on hand every day and when to re-order 


five-inch cards do the job very well. 
They can be kept in a visible refer- 
ence file of the Kardex type or, if 
you have no such file, in an ordinary 
card cabinet—or even in a shoe box. 


Tells When to Re-order 


Each card has space at the top for 
the name, the company from which 
bought, and your stock number, if 
you have one. Also at the top is a 
space for indicating the maximum 
quantity to keep, and the minimum. 

The maximum can be determined 
by good horse sense. It is the num- 
ber which you can expect to need in 
whatever reasonable turn-over pe- 
riod you wish to use—one month, 


The beauty of a perpetual inven- 
tory system is that it not only tells 
you what is on hand every day but 
also informs you when to re-order. 

Below the product name, whole- 
saler’s address, maximum and mini- 
mum quantity, and stock number, 
the cards should be ruled vertically 
and horizontally. In the vertical 
columns, mark these notations: the 
Quantity Purchased; the Quantity 
Drawn Out; the Total on Hand; 
Cost; Unit Cost; and the Extended 
Unit Cost. 

As you “put in” reserve, enter the 
quantity and date in the first column, 
and the total number this puts in 
your stock in column three. Enter 
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the cost of this order in column four. 
The unit cost (arrived at by dividing 
quantity by the total cost) goes in 
column five. Then average the entire 
stock to arrive at the proper figure 
for column six. 

In other words, take the total cost 
of everything in your reserve, and 
divide by the quantity in stock (in- 
cluding those you have just added). 
This gives you the extended unit 
cost, which is an average cost for 
everything in your stock, taking care 
of cost rises and reductions. 


Annual Physical Inventory 


On the horizontal columns, mark 
the dates on which you draw out 
from reserve stock, and the dates on 
which you add to your reserve stock. 
If you are drawing six reams of pa- 
per out of reserve stock, mark the 
date you take them from the ware- 
house on the horizontal columns. 
Then, going across, put the figure 
six into column. two, subtract six 
from the number on the line above in 
column three to find out the total on 
hand. If this total sinks below the 
minimum number marked at the top 
of the card, you know that it is time 
to replenish. 

That’s all there is to it. 

Of course, all perpetual inventory 
systems, like all bookkeeping and 
record keeping methods, are subject 
to error. But unlike cash records, 
where an error shows up on the 
monthly balance sheet to flash a red 
light warning that something is 
wrong, the perpetual inventory does 
not warn you when it is out of kilter. 

That is why a perpetual inventory 
can never completely replace the old- 
fashioned “count ’em one by one” 
method of taking supply inventories. 
But it can make the counting a less 
irksome chore, and one which can 
safely be done no more than once or 
twice a year. 

The physical inventory (counting 
in the old-time way) serves as a 
check on the perpetual inventory set- 
up. It is vitally necessary to make 
this check at least once every year 
because doing so is the only way you 
can discover errors in your perpetual 
inventory. 

Meanwhile, between physical in- 
ventory checks, you have a complete 
and accurate record of what you have 
in reserve stock, a record that does 
much more work for you than the 
old-fashioned inventory methods 
ever did. The perpetual system not 
only tells you at a glance the size of 
your reserve, but it tells you the cost 
as well. And it effectively warns you 
when it is necessary to replenish 
your stock. 
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Plastic Synopses Depict Graphic Arts 


Down in Argentina, graphic arts firms such 
as the House of Stocker take the historical as- 
pects of the printing business seriously. This 
enterprising Buenos Aires firm undertook, and 
quite successfully accomplished, the difficult 
task of designing and presenting in plastic form 
synopses of the papermaking, letterpress, litho- 
graphic, and photographic phases of the graphic 
arts. 

The detailed pictures above will give some 
idea of the scope of the endeavor assumed by 
the publicity department of the House of 
Stocker. Each phase of the graphic arts is com- 
plex, being the sum of many and successive 
experiments, in whose evolution have been ap- 


plied the technical procedures of many men— 
even many generations. 

Around Tsai Lun, the earliest known maker 
of paper (123 A.D.) was built the synopsis on 
the art of papermaking. Johann Gutenberg, 
first to print from movable types (1440) was 
represented as the inventor of letterpress print- 
ing. To Alois Senefelder was credited the dis- 
covery of lithography in 1796. And Joseph N. 
Niepce (1823) was honored as the pioneer of 
photography. 

Works of art in themselves, the synopses 
served as models for the construction of beau- 
tiful leaded glass windows which may be 
admired in the Stocker company’s sales room. 








e@ A RECENT panel discussion 
brought out the need for more 
standardization throughout the in- 
dustry. Divergent views and diversi- 
fied methods made positive conclu- 
sions impossible. There may be 
more than two reasons why this 
condition exists, but most of them 
are at least partially related to these 
two reasons: Only a few of the fun- 
damental principles of the process 
have been discovered and proved; 
those which are known are often not 
understood by the craftsmen or they 
are considered opinions rather than 
indisputable facts. 


Fundamental Principles 


An example of this second case 
may be found regarding paper. The 
recent series of two articles in this 
department on paper and paper con- 
ditioning attempted to stick strictly 
to facts which had been proved by 
thorough and accurate research 
work, and the statements could be 
substantiated by data. As stated, 
this information has been available 
for many years, but in spite of this, 
one large lithographic company is 
reportedly embarking on a research 
project to determine how they can 
prevent misregister. If this com- 
pany knows that there has been any 
previous work done on this subject, 
they certainly cannot have much 
faith in it. In other words, their 
failure to appreciate the fundamen- 
tal nature of the research work 
which has already been done is caus- 
ing them to spend a large amount 
of money in unnecessary research 
work. Since this is to be done on a 
plant-wide basis, there is a possibil- 
ity that a great amount of spoiled 
work will have to be charged up to 
the experiment. 

Another example of the same sort 
occurred when a technical man was 
asked to write specifications for the 
moisture content of: lithographic pa- 
pers. When management was given 
the report it did not correspond to 
some of the opinions which had been 
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versus Opinions 


expressed in these open forum meet- 
ings, and before accepting these fig- 
ures as standards, various suppliers 
of paper were asked for their opin- 
ions concerning the recommenda- 
tions. Although some of the paper 
companies frankly admitted that 
technological difficulties in their 
own plants made it impossible for 
them to supply paper which met 
these specifications, they were ideal. 
Other paper manufacturers stated 
that these were the same as they 
used as their standard for moisture 
content of papers for lithography. 
Here was a case where facts were 
known, and there could be no dif- 
ference of opinion. This does not 
mean that all the facts regarding 
the behavior of paper under all con- 
ditions are known, but enough are 
known to predict its behavior under 
certain conditions (in air condi- 
tioned plants). When facts such as 
these are known, standardization is 
possible. 

So few facts are known that it is 
almost impossible to know where to 
start enumerating them. Since so 
much discussion centers around 
press operation, it might be well to 
see what is fact and what is opinion 
in the pressroom. There are many 
facts regarding the mechanical op- 
eration of the press. A good press- 
man knows it to be a fact that form 
rollers must be set properly both 
against the plate and the drums, 
and that too much pressure on the 
plate can cause the rollers to bounce 
at the front edge of the plate. He 
knows that rollers which are set too 
tightly against the plate can cause 
the plate to scum, and so on. 


Chemical Reactions Unknown 


Although there may be some 
points about which facts are not 
known regarding the best mechan- 
ics of press operation, they are few 
indeed compared with the appalling 
ignorance regarding the chemical 
and physical reactions which take 
place between the ink, the fountain 


water, the paper, and the plate dur- 
ing the printing operation. 

The principal thing which makes 
lithography different from other 
printing processes is water. But it 
has been demonstrated over and 
over again that water alone will not 
keep a plate clean for long on a 
press. It is therefore a fact that 
some other materials have to be 
added to water to make the process 
a practical one. What must be add- 
ed? Recipes have been handed down 
from journeyman to apprentice for 
years, and it is on these that many 
of the present commercial products 
are based. Occasionally suppliers or 
a research laboratory will find that 
some new material is more effective 
in keeping a plate clean than an- 
other, and a new product makes its 
appearance on the market, but I 
have seen no published reports 
which attempt to describe the func- 
tion of each of the materials present 
in the most simple fountain water 
mixtures. 


No Answers to Questions 


The other day a young beginner 
asked me several questions which 
illustrate exactly what I mean. He 
is starting out as a helper on a 
press, and one of his duties is to 
make up the fountain water mixture 
for the press. (In this particular 
plant the pressroom makes all its 
own solutions.) Here are the ques- 
tions he asked: “What does the 
dichromate do?” “If some inks have 
to be run with a lower pH than 
others, why don’t we add more of 
the phosphoric acid instead of add- 
ing more of the whole mixture of 
acid, dichromate, and zinc nitrate?” 
“What would happen if we added 
more gum at the same time?” “Why 
do we use.zinc nitrate instead of 
magnesium nitrate like some of the 
other plants do?” “Why does it take 
a lower pH with our red that we 
regularly run than it does with some 
of the special reds we sometimes 
run?” “Is it true that we should 
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always carry a higher amount of 
acid with coated papers than with 
M. F.? If so what pH should we 
start out with?” 

To many, these questions may ap- 
pear to be a lot of nonsense, but I 
was ashamed to admit that I could 
not answer them, nor could I refer 
him to any published work. 

What does the dichromate do? 
There are volumes of information 
concerning the action of chromic 
acid and dichromates on metals, and 
reams of patents for processes 
where they are employed to protect 
metals from corrosive action. The 
Cronak process was a direct adop- 
tion of one of these patents to the 
lithographic industry, yet it does 
not explain the action of these mate- 
rials in fountain solutions. The 
Brunak process completely contra- 
dicts an early belief that dichro- 
mates did not react with aluminum, 
hence it was not necessary to use 
them in fountain water mixtures for 
aluminum. This may be'a case where 
the opinion of many pressmen is 
more correct than that of the re- 
search laboratories. 

Along this same line, many for- 
mulas for white etches which con- 
tain no dichromates have been used 
successfully for years. In the opin- 
ion of some pressmen they work 
every bit as well as the yellow etches 
or green etches. Others say that 
they can only use them on certain 
jobs; they will not work with all 
inks. With the spectre of chrome 
dermatitis lurking behind each of us 
who uses chromic compounds, is it 
not about time someone found out 
exactly what the facts are regarding 
their use and what function they 
perform? If these facts were known, 
possibly materials which have simi- 
lar properties but are not injurious 
could be substituted, and they would 
work regardless of variables. 

(The mention of green etches 
brings up another question of opin- 
ion. Many operators are of the 
opinion that a fountain water con- 
centrate works better when it has 
begun to turn green, and deliber- 
ately age it before using. Again 
there are no facts.) 


Dichromates Not Unique 


Much of what has been said re- 
garding dichromates could be said 
concerning the other materials com- 
monly found in fountain water mix- 
tures. Phosphoric acid, the most 
commonly used chemical, may be 
necessary for zinc plates since either 
it or phosphates which will give 
similar reactions are found in most 
formulas, but is it necessary for 


aluminum? Some of the old-timers 
will state that it is not. They will 
say that they were able to get good 
results when they added nitric acid 
to litho-stone and used the resulting 
solution of calcium nitrate. Perhaps 
this is one way that nitrates were 
first used. 


Do We Waste Materials? 


Following the same logic some 
lithographers used old zinc plates 
and treated them with nitric acid 
and used the solution of zinc nitrate. 
Evidence that nitrates prevent the 
formation of bubbles when metals 
are attacked by acid may be found 
in papers relating to the application 
of corrosion-resistant films on metal. 
This means that the films which are 
deposited are more uniform and less 
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Answers to the following questions have 
appeared in the pages of THE INLAND 
PRINTER and other sources of informa- 
tion to printers at various times. How 
retentive is your memory? How many of 
these questions can you answer without 
turning to the answers on page 80? 


1. About how many years difference is 
found in the establishment of the 
first paper mill in England and in 
America? 

a. 50 years c. 150 years 
b. 100 years d. 200 years 

. What is the difference between 
25x38—60 and 25x38—120 (M) 
paper stock? 

. The dates after the type faces listed 
below are wrong with regard to 
their introduction. Can you arrange 
them correctly ? 

a. Bookman 


ce. Cheltenham 
d. Scotch 

- On which paper stocks will type 
faces appear heaviest? Lightest? 
a. Antique d. Newsprint 
b. Coated e. S&SC 
c. Machine finish 

- How much more pressure over type 
height, expressed in thousandths of 
an inch, is required for heavy solid 
plates printing letterpress? 

. Match the scrambled locations cor- 
rectly for the processes and towns 
listed with regard to their origins: 
a. Gravure 
b. Letterpress 
c. Lithography 
d. Collotype 

. More paper tonnage is used for book 
papers than for wrapping and sack 
papers. True or false? 

. What was the first “imprinting” 
job? What was the place and date? 





liable to be full of pin-holes. Per- 
haps some similar reaction is pres- 
ent when fountain water contains 
nitrates, but again it is only opinion. 
No one seems to be interested in 
finding out the facts. Maybe we are 
wasting most of the materials we 
dissolve to make the solution. 

In the matter of pH there also 
seems to be room for questioning 
some of the recommendations. This 
is not to be construed as an indict- 
ment against the use of that method 
of testing the fountain water, but 
rather a defense of it—defense of 
the ability of pH control to indicate 
exactly what it was first intended to 
indicate. When the suggestion was 
first made that fountain water solu- 
tions should be tested by means of a 
Hydrogen Ion Comparator which 
gave readings based on the pH scale, 
the authors were primarily inter- 
ested in the production of uniform 
long-life albumin plates. Tests had 
been made which showed that films 
of dichromated albumin which had 
been exposed to light showed a mini- 
mum amount of swelling at pH 3.8 
to 4.0, whereas films immersed in 
water which was neutral (pH 7.0) 
would swell until they were from 38 
per cent to 90 per cent larger than 
they were at 3.8 to 4.0. Those which - 
showed the greatest swelling had 
received less exposure, and a 25 per 
cent increase in exposure decreased 
the swelling at the neutral point 
from 90 per cent to 38 per cent. 
Films immersed in a solution with a 
pH of less than 3.8 also showed an 
increase in size, and again the in- 
crease was less when the exposure 
was increased. Regardless of expo- 
sure, the point of minimum swelling 
was 3.8 to 4.0. 


Fountain Water Solutions 


Tests with sevéral solutions simu- 
lating the fountain water mixtures 
showed that bothizine and aluminum 
were destroyed, etched, or eaten 
away by these mixtures, but that 
satisfactory combinations could be 
worked out which caused only a 
minimum of corrosive action when 
solutions were held to a pH of 3.8 
to 4.0. Below that range (containing 
more acid) destruction of the metal 
took place rapidly. Thus it was con- 
cluded that a mixture could be 
worked out which would have little 
corrosive action towards the plate 
and at the same time be in the range 
of minimum swelling of the image 
albumin. 

This does not mean that all foun- 
tain water mixtures show a low 
corrosive action within this range. 
The experimental work described in 
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Bulletin 6 of the LTF definitely 
shows that with some mixtures cor- 
rosion is several times greater in 
this range than with others. This 
simply means that the pH of a foun- 
tain water will not indicate how 
quickly the grain of a plate will be 
destroyed. Two fountain water mix- 
tures containing different propor- 
tions of the same materials but hav- 
ing the same pH may destroy the 
metal at about the same rate, but 
this is unlikely. That two entirely 
different fountain water solutions 
would have the same rate of action 
on the metal would only be by pure 
coincidence. This is a fact which has 
generally been overlooked in most 
discussions of pH control. The pH 
control is only applicable to varying 
concentrations of a particular foun- 
tain water mixture. Generally speak- 
ing, it is true that the lower the pH 
value, the greater the action of the 
acid on the etal, but one mixture 
with a pH of 3.8 can destroy metal 
faster than another with 5.0. 

Sticking to the facts, it can be 
seen that pH control means this: 
At 3.8 to 4.0 the light-hardened 
albumin image on a plate shows a 
minimum amount of swelling, and 
it is assumed that this is necessary 
for good plate life. Unless the press- 
man is using one of the fountain 
mixtures recommended by the Foun- 
dation or one of the packaged va- 
riety which the manufacturer states 
is to be used at a certain pH, the 
reading will have little or no mean- 
ing as far as the speed of corrosion 
is concerned. 


Value of pH Control 


Thus far nothing has been men- 
tioned regarding the action of foun- 
tain water in relation to the ink. 
Since the important function of the 
water is to keep the non-printing 
areas of the plate from taking ink, 
the most condemnations of pH con- 
trol as being impractical have come 
from those having the mistaken 
idea that it should be possible to 
run any ink on any form with the 
fountain solution at a specified pH 
value. There are no facts to sub- 
stantiate such an idea. Many inks 
will run at the point recommended 
and give no trouble, but others will 
not. Experience has shown that 
large solid areas with reverse letter- 
ing generally require more acid in 
the fountain than light forms. Here 
again there are no facts, and as is 
usual when facts are lacking, dis- 
cussions become heated whenever 
PH control is mentioned. 

Since most of the jobs where plate 
life is important are being made by 
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the deep-etch process, the swelling 
of albumin is of little or no impor- 
tance today. Thus it would appear 
that pH control is of little use to the 
industry. This is not true. When a 
plant has adopted one fountain wa- 
ter mixture as its standard, as many 
plants have, certain facts can be 
learned which are usable. If records 
are kept which include the pH of 
the fountain water, repeat runs can 
be made much easier. Some papers 
will require higher or lower acid 
content in the fountain. Allowances 
can be made for changes in water 
supply from season to season. Much 
guesswork can be eliminated, but 
the conclusions reached in one plant 
will be of little value to any other 
since they depend on the type of 
work run, brand and colors of ink, 
source of water, and the grade of 
paper used, to say nothing of the 
skill of the pressman. Thus pH con- 
trol can be a useful implement to 
the pressman who wishes to dupli- 
cate conditions easily and is willing 
to spend the time to learn its effect 
in his particular shop with the ma- 
terials regularly furnished him, but 
this information which the individ- 
ual pressman gathers cannot be 
considered as being applicable to 
the whole industry. 


One constituent of all fountain 
water mixtures is gum arabic or 
some substitute for it. Very little 
is known about the action of this 
material either towards the plate or 
the ink. Research has indicated that 
there is a material present in gum 
called arabic acid, which is thought 
to react with the metal of the plate 
and form a substance which repels 
ink. Larch gum, mesquite gum, 
cherry gum, and other natural wa- 
ter-soluble gums also repel ink well, 
though not as well as gum arabic. 

According to several European 
sources, dextrin works better in 
fountain water than gum, but the 
attempts to use it in this country 
have not yet substantiated this con- 
tention. The one important fact con- 
cerning dextrin is that it contains 
no arabic acid or other similar or- 
ganic acid which can react with the 
metal. Another idea concerning the 
reaction of gum is that a certain 
portion of the arabic acid molecule 
(known to the chemist as the car- 
boxyl group, and present in all 
organic acids) is attracted to the 
metal. The portion turned away 
from the metal can be wet with 
water, hence it serves to repel the 
ink, and the film adheres tightly to 
the plate. It was thinking of this 


























"He must be an old lock-up man; nobody 
else could put any squeeze on that form" 
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nature which caused sodium car- 
boxyl methyl] cellulose (or Cellulose 
Gum) to be tried. However, since 
dextrin and other materials which 
do not contain carboxyl groups will 
work, this cannot be considered a 
fundamental fact concerning the 
action of gum in lithography. 

It would not be fair to close this 
discussion of the function of gum 
arabic in fountain solutions without 
mentioning that work done in Eng- 
land seems to indicate that at least 
a portion of the gum does become 
permanently attached to the plate 
by a process known as “adsorption.” 
What properties are necessary in a 
gum to make this take place are not 
known. It is not a phenomenon pe- 
culiar to a lithographic plate. Many 
materials with large surface areas 
such as found on grained plates or 
litho stone have this ability to 
adsorb materials. Air conditioning 
systems often depend on substances 
adsorbing moisture from the air; 
gas masks remove dangerous gases 
by adsorption; impurities are often 
removed from solutions by causing 
these impurities to be adsorbed on 
the surface of activated charcoal; 
and whole solvent recovery systems 
are based on this principle. 


Information Wanted 


There is much information avail- 
able concerning adsorption but very 
little of it has ever been adapted or 
applied to lithography. During the 
war when the possibility of a gum 
shortage was ever present, there 
was a mad scramble to find any- 
thing which would work in its place, 
but now some thought should be 
directed towards finding out pre- 
cisely what gum does, and why it 
does it. With this information in 
hand better materials could un- 
doubtedly be found, or gum itself 
could be so processed as to eliminate 
objectionable properties. 

Thus far this discussion has only 
considered the fountain water solu- 
tions and their relation to the plate. 
The facts have been few, and the 
assumptions many. In succeeding 
articles other phases of press oper- 
ation and platemaking will be dis- 
cussed upon the same basis. It is 
possible that in this and in future 
articles some published fact will be 
overlooked. Possibly some suppliers 
and lithographers know of some 
facts which have not been published 
but are of a fundamental nature. 
Naturally the latter would fall into 
the category of trade secrets, and 
would not be for publication, but 
any information which should be 
included would be appreciated. 
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OFFSET QUESTION AND 
ANSWER DEPARTMENT 


Send in your queries on any phase of lithography 
for answer in this department by Charles F. King 
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CHALKY BLUE INK 


Enclosed you will find two samples 
of an advertising blotter which we 
printed for ourselves on a 1250 Multi- 
lith. Our problem was this: Setting the 
job up we had black ink on the machine 
and pulled a few proofs for location, 
then washed up and ran the red ink off. 
Next day we put the light blue ink 
that was selected for the job in the 
fountain and ran half the quantity off. 
As you may see the black dried good 
and hard but the blue was a dismal 
failure for it dried chalky and rubbed 
off. We were advised to try adding a 
little body gum, which we did for the 
rest of the run, but found it no better. 

Could you give me your opinion as 
to what was wrong with the blue ink 
and how to correct it? Do you think 
that this was the wrong type of job to 
do on a Multilith? I might add we have 
two Multiliths, purchased several 
months ago, so our experience on offset 
is rather limited as yet. I would like 
to hear from you soon as we have an- 
other blotter job coming up, but not on 
coated stock. 

Chalking of ink, and especially 
blue is nothing unusual, nor is it 
peculiar to offset. It is caused by 
the pores of the paper drinking up 
the varnish which is supposed to 


Typeface Design of Last 
Century Has “New Look” 


Rummaging through an early issue of THE 
INLAND PRINTER disclosed this old time type- 
face which was offered to the trade back in 1893 
by George Bruce’s Son & Company, New York 
typefoundefs. It was identified as No. 1010 
Ornamented. 


POPULAR 


Although cast more than half a century ago, 
it has a remarkably modern look. At first glance, 
some letters seem almost identical with a fairly 
recent type design popular with present-day 
typographers. Close examination reveals that 
No. 1010 Ornamented is a bit more condensed, 
and its heavy stroke does not give a true 
“dimensional” effect. 


bind the pigment particles to the 
paper. The color is thus left high 
and dry with little or no varnish to 
hold it to the stock. The penetration 
of the stock by the vehicle or varnish 
used in making the ink can be the 
result of several factors acting in- 
dependently or together, or one 
single factor. 

Many coated papers are designed 
to absorb ink very rapidly. These 
stocks give little or no trouble with 
offsetting (or as the English more 
correctly say “set-off”). As long as 
a relatively stiff ink is used, there is 
little danger of chalking with most 
colors. Occasionally when too little 
drier is used and the drying period 
is extended over several days, an ink 
which otherwise would not chalk 
will give trouble. The varnish will 
have time to drain from the ink into 
the paper before drying. Just as 
high humidity in letterpress slows 
the drying, a great amount of water 
carried on an offset plate also slows 
the drying. The amount of acid car- 
ried in the fountain water will slow 
drying. 

You make no mention of the 
acidity of the fountain, but with 
blue of the type you are using, press- 
men frequently find it necessary to 
carry more than the normal amount 
of acid in order to keep the plate 
clean. A solid with reverse lettering 
such as you were trying to print is 
usually a job for an experienced 
pressman to worry about when this 
shade of blue is required, and if the 
acidity was not up you were surely 
carrying a lot of water. This is 
evident from the “washy” appear- 
ance of the print. Here are at least 
two possible reasons why the blue 
gave trouble while the black pulled 
as a key and the red did not. 

Was this shade of blue supplied 
to you or did you take a more con- 
centrated color and reduce it by 
adding lakatine? If an ink company 
matched this shade and you gave 
them some of the stock on which it 
was to be run, more than likely the 
reasons given in the preceding para- 
graph caused the trouble. Most ink 
houses are well aware of the causes 
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of chalking trouble and attempt to 
guard against their occurrence 
when they are called upon to formu- 
late an ink for a highly absorptive 
stock such as this one. Generally 
they will pull proofs on the stock 
supplied to them and make sure that 
the ink is all right before it leaves 
their plant. Of course they cannot 
control the amount of water you use 
and hence are not able to guarantee 
that no trouble will occur. 

Much of the trouble I have seen 
in small plants was caused by press- 
men matching colors. This has been 
especially true in the case of tints 
or colors which have been let down 
or reduced by adding lakatine. The 
resulting ink is generally rather 
soupy, hard to control on the press, 
and a very poor drier. With a color 
such as this blue the formula is 
thrown out of balance and an ex- 
cessive amount of thin varnish is 
present in the finished ink. This thin 
varnish is quickly blotted up by 
coated paper such as this and chalk- 
ing results. Thus, although per- 
mitting pressmen to match colors 
with materials on hand often ap- 
pears to be a money-saving method, 
a few jobs such as this one can 
quickly eradicate any money saved. 

All blues will not tend to cause 
this trouble, but it is safe to say 
that most of them will. Nor are blues 
the only colors which will chalk. 
Whenever an ink is made from pig- 
ments which have a regular crystal- 
line structure, or the particles are 
relatively large, the possibilities of 
both chalking and piling are pres- 
ent. The most widely used blues have 
very regular crystalline structures 
and the attraction for varnish of 
the material used for coating the 
sheet is greater than that of the 
pigment. For this reason the ink 
should contain enough heavy var- 
nish to slow the speed of penetration 
into the stock. Thus the film would 
become dry before too much of the 
varnish had left the ink. This is the 
reason the addition of body gum was 
suggested. Since the red and black 
pigments do not have this regular 
crystalline structure they dried well 
and did not chalk. 

I have gone into this problem 
rather technically for one reason. 
Ink formulation is complex, and re- 
quires knowledge not ordinarily 
found in pressrooms. Although you 
may get by in mixing inks for offset 
presses (and many do) from a few 
basic colors and lakatine you can 
expect trouble from time to time. 

I would not want to advise you 
on your blotter job without seeing 
the stock itself. 
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BRUSHES AND BRISTLES 

You once discussed etch brushes with 
bristles of organic origin. Can you ad- 
vise where these may be purchased? In 
the same article you gave what I 
thought excellent reasoning on devel- 
oping inks. Will you give me the brands 
and sources of those having the attri- 
butes recommended? In the offset de- 
partment last Fall, you discussed sol- 
vents, mentioning both commercial 
preparations and little known, unpub- 
lished formulas. Can you help on these? 

You are entitled to be told that your 
department in the INLAND PRINTER is 
held in unusually high regard by all 
of my acquaintances in the craft. 


Taking your questions in order, 
I find that you evidently misinter- 
preted my statement, if by etching 
brushes you mean the brush used 
to apply the etch to an albumin or 
deep-etch plate. I can see how you 
arrived at the conclusion that an 
etching brush made from vegetable 
fibers should be superior, but what 
I was attempting to 10 was to carry 
through the analogy between felt, 
albumin, and animal hair brushes, 
and cotton, cotton molleton, and the 
vegetable fiber brushes which were 
recommended for removing the 
stencil in the deep-etch process. 

At the outset of that part of the 
discussion I mentioned the earlier 
series of articles about the deep- 
etch process (August 1946 issue). 
The exact quotation is: “A (deep- 
etch) plate which has been properly 
made will withstand more scrub- 
bing than will ever be found neces- 
sary without injuring the image 
areas. Nor is it possible to com- 
pletely remove the adsorbed film of 
gum coating from the non-work 
areas by scrubbing. For this pur- 


pose a stiff brush similar to the . 


kind used in counter-etching should 
be employed. It should be made of 
vegetable fibers—palmento or other 
such bristle—and not fibers of ani- 
mal origin. ... Vegetable fibers pick 
up little if any of the ink, and they 
will do a much more thorough job 
of cleaning.” < 
Brushes which are suitable for 
this latter operation are listed in 
the catalogs of some of the supply 
houses, but occasionally I resort to 
the “Fuller Brush Man.” Camel’s 
hair brushes are generally used for 
applying the etch, and the method 
of brushing and the softness of the 
fibers seem to be the reason why no 
ink is removed from the image 
areas, even though the bristles are 
of animal origin. These brushes are 
expensive and their life generally 
is short. I have seen platemakers 
who actually did etch with scrub 
brushes similar to those described 


for use in the deep-etch process but 
I would not recommend them. Some 
plants use brushes similar to those 
used for applying paste to wall pa- 
per. At least some of these brushes 
are made of vegetables fibers and 
will work quite well once the fibers 
become soft. Only recently I heard 
of soft paint brushes made of nylon 
bristles being used. They are sup- 
posed to have a long life, with 
proper care. 

Regarding developing inks, there 
is no reason why you cannot test 
several yourself and see the differ- 
ence. Ink-in one half of the plate 
with the developing ink which you 
are in the habit of using and the 
other with the one you wish to test. 
Gum the whole plate as uniformly 
as you can, and attempt to wash it 
out with Lithotine or turpentine. 
Try to remove every bit of the de- 
veloping ink from the image during 
the washing-out process. If this is 
not possible with either ink, both 
inks are inferior or your ability to 
gum a plate smoothly is not what it 
should be. Generally some difference 
in the ability to wash out clean can 
be seen between any two developing 
inks, and the one which washes out 
easily and cleanly is the better. Try 
several. You will see the difference. 

The next question really puts me 
“behind the eight-ball.” Regarding 
the unpublished formulas, they have 
usually been the development of 
work done in a particular plant, and 
although I do know their composi- 
tion, I do not feel at liberty to tell 
of what they are made. As you well 
understand, I cannot “plug” any 
one product or supplier. 

There is a great need for a “con- 
sumers’” organization of some kind 
which could send out confidential re- 
ports to its subscribers. Such a 
group could answer questions like 
the ones about developing inks and 
the wash-out solutions, but if I 
were to send personal letters all 
over the country announcing that 
“Whoozit’s Super Developing Ink” 
was no good, and that “Whatzit’s 
Highest Grade Developing Ink” was 
the best obtainable, I would really 
get myself into some hot water. 


SURFACE ALBUMIN PLATES 


I am a photographer seeking the per- 
tinent facts of production of surface 
albumin offset plates for small offset 
presses and would also like to know 
sources of supplies and equipment 
needed. Any information you can give 
me concerning this matter will be sin- 
cerely appreciated. 


Your letter is rather hard to an- 
swer for several reasons. In the 
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first place I do not know whether 
you are considering a press of the 
small office machine type, or if you 
have in mind a standard small size 
press made by one of the manufac- 
turers of commercial lithographic 
equipment. If you are considering 
the former, the manufacturers of 
this equipment are usually in a posi- 
tion to supply everything that is 
needed to make the plates and oper- 
ate the press. Usually these mate- 
rials are designed to work with 
presses of the size which they fur- 
nish, and the novice will do better 
if he adheres to instructions. 

If you are considering a small 
commercial press which prints a 
sheet 17 by 22 inches or larger your 
problem is considerably different. 
Platemaking equipment may be se- 
lected from any one of several man- 
ufacturers. Several ink companies 
located in your city are in a position 
to supply albumin and albumin sub- 
stitutes for the surface coatings, 
grained plates, concentrated etch- 
ing and fountain water solutions, 
and prepared gum arabic solutions. 
In addition there are several chem- 
ical jobbers and one manufacturer 
of chemicals who can supply you 
with the raw materials. 

As for instructions, the material 
furnished by the suppliers of these 
materials is quite complete, and fur- 
ther information can be gleaned 
from the publications of the Lith- 
ographic Technical Foundation. 
With your knowledge of photog- 
raphy you should be able to turn 
out some excellent work once you 
have mastered the techniques of 
platemaking and press operation, 
but do not expect to produce offset 
reproductions which are of com- 
parable quality to photographic 
prints. Your understanding of con- 
trast, mottling, and other photo- 
graphic descriptions is not often 
found among run-of-the-mine lith- 
ographers. Remember, though, the 
greatest density you can achieve 
when you print a solid is in the 
neighborhood of 1.4, and this only 
when coated papers are used, where- 
as densities of 2.0 and higher are 
not uncommon in_ photographic 
prints. It will require patience and 
perseverance before you will be able 
to reproduce illustrations which 
will meet with your approval. 


LEARNING OFFSET PRINTING 

My company now has only one 
Multilith Model 1300. We have ordered 
a Little Chief, 14 by 20, and are ex- 
pecting arrival of shipment within a 
week. We also have on order plate- 
making equipment including a whirler, 
vacuum frame, and arc lamps. 


I am twenty-six years old and spent 
five years in the army. I was dis- 
charged in 1945 and went into the off- 
set trade the same year. I have had 
experience as a helper on a 17 by 22 
Webendorfer and a 22 by 34 Harris. 
For the last eight months I have been 
operating a Multilith. My experience, 
as you can see, has been fairly limited. 

Would you please furnish me the 
names and addresses of places where 
I can secure all the latest data on all 
the various phases of offset lithography 
and platemaking. 


In the January issue this depart- 
ment carried the address of the 
Lithographic Technical Foundation 
and a short description of the ma- 
teri#l. which they have available. 
Some of the suppliers of platemak- 
ing materials furnish very helpful 
instructional material with their 
products, and there are several books 
available. There is one on photog- 
raphy and platemaking by Irene 
Sayre which is very good. You do 
not state whether you also have 
camera on order, but I presume that 
you must have since you have gone 
as far as you have in acquiring other 
platemaking equipment. 

If you intend to be cameraman, 
platemaker, and pressman combined, 
remember each is a trade in itself, 
and you have not been in the busi- 
ness long enough to be considered a 
thoroughly experienced pressman. I 
will not say that you will not be able 
to learn all the operations required 
to produce an offset job, but (to 
quote a public statement of a sales 
representative of the company from 
which part of your equipment is 
coming) a plant that buys offset 
equipment and does not have trained 
personnel to operate it is bound to 
spoil many jobs and put out a lot of 
poor printing. 

To those of us who know that 
high quality printing can be pro- 
duced by the lithographic offset 
process, much of the “planograph- 
ing” seen today is a nightmare. If 
your company has been engaged in 
the letterpress business, they have a 
perfect right to expect their offset 
jobs to be of comparable quality. Of 
course, some work is classed as 
“cheap” work and little pains need 
be taken with it, but too many 
printers and buyers of printing 
think that this is the only field in 
which lithography can compete and 
are doing much to ruin the reputa- 
tion of the process. 

One authority claims that it is 
cheaper to send men to trade schools 
and let the equipment stand idle 
until they are trained than to let 
them learn by trial and error meth- 
ods and without trained supervision. 


USE DECALS TO 
PROMOTE SAFETY 
IN YOUR PLANT 


@ Safety decals, designed especially 
for printing and publishing plants, can 
help you promote safety. Illustrated 
here are but a few of the numerous 
danger, caution, and safety instruction 
decals which are now made available 
to the graphic arts by the National 
Safety Council. 





These decals are 314 by 2 inches in 
size, and are printed in contrasting col- 
ors. There are decals for use on ma- 
chines, on walls, on fire doors, on tool 
boxes, on handling equipment, and at 
various other strategic points through- 
out a printing plant. These colorful, 
attention-getting, yet very inexpensive 
warning signs will constantly remind 
your workmen to observe safe prac- 
tices and follow specific instructions. 

A complete showing of all available 
decals for the printing industry, to- 
gether with prices, may be obtained by 
writing to the National Safety Council, 
20 North Wacker Drive, Chicago 6, 
Illinois. 
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Successful Policies Adopted Sixty Years 
Ago Carried On by Andrew McNally III 


e@ ANDREW MCNALLY III was named 
president of Rand McNally and Com- 
pany, Chicago, on February 13, to 
succeed his father, Andrew McNally 
II, who became chairman of the 
board of directors. Harry B. Clow 
continues as vice-president and sec- 
retary, positions he has held for a 
number of years. R. L. McClanahan, 
who joined the firm two years ago 
as assistant treasurer, was promoted 
to treasurer. 

The new president represents the 
fourth generation in the business 
which was founded in 1856. He has 
been active in the company since 
1932. Andrew McNally I, one of the 
founders, also was one of the found- 
ers of the United Typothetae of 
America, serving as its national 
president back in 1887-1888. He was 
active in the Chicago Typothetae, 
and at a meeting on July 7, 1887, de- 
livered an address on how to make a 
success in the printing business. His 
speech was published in full in THE 
INLAND PRINTER. 


Delegating Authority 


He discussed three items: Organ- 
ization of personnel, specialization 
of operations, and adding profits to 
estimates. Excerpts of the speech 
made by Andrew McNally I may be 
of interest to readers today: 

“In my opinion, the first and most 
essential requisite ... is the organ- 
ization of a competent and intelli- 
gent force adapted to the particular 
line or lines of work to be done. In 
this organization, the chief of each 
department must be invested with 
authority over his working force, 
sufficient to maintain a rigid disci- 
pline, and when the right man is ob- 
tained as foreman of a department, 
he should be given supreme author- 
ity over his force. In no other way 
can discipline, which is just as neces- 
sary in a printing office as in an 
army, be maintained. To make the 
organization effective, the man in 
charge of a department must not be 
interfered with in the employment 
or discharge of his hands. 

“If necessary, consult and advise 
with your foreman about your work- 
men, but do not consult with your 
workmen about your foreman if you 
have confidence in him. Any inter- 


36 


ANDREW McNALLEY III 


ference between the foreman and his 
subordinates will weaken the author- 
ity of the former. 

“T have observed that the most 
successful printer is he who organ- 
izes his workiny force and purchases 
his material with the aim, not of 
covering the earth, but of doing a 
certain class of work, and doing that 
work well. He can make a good profit 
on his specialty at prices that wouid 
starve any printer not especially 
equipped for it. 


Profit in Specialization 


“The success of the house I repre- 
sent (and I think I can say without 
egotism that it has been successful) 
is attributable, in a large measure at 
least, to our fitting up for specialties 
and sticking to them. The old Trib- 
une book and job office was in the 
market for all classes of work, but 
after the formation of the firm of 
Rand McNally & Company, which 
succeeded the Tribune job office, the 
lines of work were gradually con- 
tracted, and this contraction was 
uniformly followed by an increase in 
profits. 

“We have the material on hand for 
show posters and programmes, and 
have frequent inquiries for such 
work, but we invariably refer the 
parties to a show printer. We will 
not estimate on a lawyer’s brief, nor 


on blanks or blank books, nor, in 
fact, on anything outside of our spe- 
cial lines. We are known as railroad 
printers, but we find it more profit- 
able to confine ourselves to a single 
branch: of railroad printing—the 
work required by the general pas- 
senger and ticket agent. When 
asked to estimate on blanks and 
books needed by the freight depart- 
ment we say frankly that such work 
is out of our line, and that other 
houses can serve the company better. 
Sometimes it takes nerve to let work 
go by, but an experience of over 
thirty years teaches me that it pays 
to do so, and thus to concentrate our 
energies on our specialties.” 

(It was the need of railroad maps 
to aid passenger business that caused 
Rand McNally and Company to get 
into its map specialty.) 

Mr. McNally mentioned the high 
prices printers had to pay for their 
machinery and supplies and other 
factors that caused printers to fail. 
Then he continued: 


Concise Estimating 


“I claim that financial success in 
his business is impossible to that 
printer who does not fully compre- 
hend the extraordinary expense ac- 
count continually piling up against 
him. By this I mean the high price 
and rapid wear and tear of his plant, 
the expenses of management, rent, 
taxes, and the thousand and one 
items of outlay that are not thought 
of until they present themselves. I 
am inclined to think that a large pro- 
portion of employers: do not fully 
realize their magnitude. 

“T am also inclined to believe that 
it is the tendency of a young printer 
to see how much he can give his 
customer for the least amount of 
money, and that this system of figur- 
ing is likely to become a habit with 
him. Indeed I once employed a man 
who had quite an experience in esti- 
mating. He figured so much for com- 
position, paper, and presswork, and 
took the total as the full value of the 
work. The fear of losing the job 
seemed always uppermost in his 
mind. So fixed had the habit become 
that I was compelled to let him go, 
although he was in other respects a 
good man.” 
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Louis MARINI, of Wollaston, Massa- 
chusetts.— When we receive a package 
with so many and such excellent items 
of printing as that just received from 
you all we can do is study and admire 
them. Certainly no constructive criti- 
cism is possible. Excellence of other 
features, as well as of your design and 
typography, make it plain there are 
other real craftsmen associated with 
the Colmar Press. 

EmIL STANLEY, Chicago.—Booklets, 
“College of Advanced Traffic’ and 
“College Training in Transportation 
and Traffic Management,” are well 
done, cover of former printed in deep 
blue on light blue from shaped reverse 
plate bleeding off the right side being 
striking. Type, layout, and halftones 
bleeding off give the pages quite a 
modern look. Much can be said for the 
idea of bleeding illustrations, one im- 


ESPERANCE, SIVERT 


Mloenliing Fyfpageaph 


461 BUSH STREET, GARFIELD 1.8315 
SAN FRANCISCO 


ne 


C. RAYMOND BERAN 


th io 


Simple but neat envelope corner card in which distinc- 
tive script type ties together firm name and service 


portant advantage being that of using 
larger pictures. 

ALFRED HOFLUND, of Denver, Colo- 
rado.—You are contributing to the 
fine reputation for quality printing of 
the Bradford-Robinson Company with 


CUICW 


By J. L. FRAZIER 


Mark for the attention of this department 
printed items on which you desire criticism. 
Send in a flat package; do not roll. We regret 
that personal replies cannot be made by mail 


FSMHS™ 


outstanding typography and 
layout. Though the items you 
submit are many there can 
be no constructive adverse 
criticism. One of the most 
interesting features about 
your work is its variety. That 
variety and quality will be 
immediately recognized by all 
readers when they see a full- 
page display of your work to 
be shown in a later issue. 
THE HERSCH PRINTING 
CoMPANY, Cleveland, Ohio.—Business 
cards submitted by you are very good 
indeed. That for Hotel Ohio is simple 
arrangement but made impressive by 
the size and style of the name line and 
the half-inch band of rules at bottom 


Fee ges 


yes 


2th anniversary issue 


Ps. 
dee! Fs 


edge of card and bleeding off sides. 
The three lines of small type below 
the name are letter- and word-spaced 
rather too widely. Card of H. W. Pat- 
terson is arranged in an interesting 
way, especially considering that the 
amount of copy was a handicap. Lines 
are unavoidedly tight and lines “H. 
W. Patterson” and “Consultant Serv- 
ice” have been much too widely word- 
and letterspaced. Poor spacing can 
ruin otherwise effective work. 
WILLIAM FINNEGAN, Boston, Mas- 
sachusetts.—The advertisements for 
Machine Composition Company, one 
of the great trade plants of the coun- 
try, are excellent. We are unable to 
offer any constructive criticism. They 
have forceful and intriguing head- 
lines, copy is brisk and convincing; 
and, of course, layout and typography 
are professional. Best from the stand- 


Goku Saunders & Ge. 


compete Mmadéo provuction -.. 
850 EUCLID AVE. CLEVELAND 14, OHIO 


Decorative initials in brown add touch of color and 
character to severe simplicity of typgraphers’ card 


point of general appearance in our 
opinion are those headed “Harmony” 
and “That New Look.” You, and other 
readers, may expect to see some of 
them shown in this magazine in an 
early issue. 


Modern cover and contents page of directory published by Chicago group. Cocoa brown is second color. Sans-serif types effectively used throughout 
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knowledge. Share your knowled 
your knowledge. Share you 


e your knowledge. Shar’ yo 
your knowledge. Share your kn& 
knowledge. 
our knowl 


the 
montreal 


Share your knowled s 
*s craftsman 


knowledge. 


Montreal Crafismen‘’s bulletin can almost always be depended 
on for a cover design that is unusual. This one is fire red and black 


Waybi fre 
Way Croos a 


for Faul A Bennett 


The Minmeapolis Athletic Club 
Wednesday, November 5.1947 


Frank Kofron, Minneapolis printing designer, hand-lettered this 
cover printed in a red-brown and black on ivory, deckle-edged 
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J. F. ANDREWS, Portland, Ore- 


’ gon.—F ront page of song folder, 


“Afraid of Rain,” is decidedly 
interesting and also striking. 
Except for the title, two lines 
aslant in open shaped panel 
near upper left-hand corner, the 
design is a reverse color plate 
printed in deep blue, as is the 
title. The unusual feature is the 
over-all pattern formed by rows 
of “raindrops” extending at an- 
gle from top to bottom toward 
right. These were not drawn by 
hand but made from proofs of 
the upper section of the excla- 
mation point, put upside down, 
pasted in position with proofs 
of lines of type, the whole form- 
ing copy for the reverse color 
plate. 

VON HOFFMAN PRESS, of St. 
Louis, Missouri—You made a 
good choice in selecting the 1948 
Lutheran Hour Calendar (which 
you produced in your plant) as 
a sample to present in the folder 
promoting your lithographic fa- 
cilities. The twelve four-color 
process illustrations are indeed 
beautiful and true to life. Al- 
though no explanation was made 
of the mechanics, it is evident 
that plates were made from 
kodachromes. It is unfortunate 
that the calendar pads were of 
necessity, because of the consid- 
erable amount of copy, a bit 
crowded. But they do not mar 
the excellence of the striking 
full-color pictures. 

J. W. CLEMENT COMPANY, of 
Buffalo, New York.—Something 
different can always be looked 
forward to in each succeeding 
issue of your outstanding house 
magazine “Clement Comments.” 
Number 168 features a charac- 
terful, maroon-colored “leather- 
ette” cover, die-cut to allow the 
initial letter on the title page to 
also serve as part of the cover 
design. This issue is a tribute to 
Claude Garmond, with body and 
display of course set in Gara- 
mond, and the mammoth initials 
blow-ups of type proofs. Inside 
pages are a high quality, white 
rag book, with type in black, 
decoration in green, and initials 
in gray. 

DIAMANT TYPOGRAPHIC SERV- 
ICE, New York City.—Fifth in a 
series of “Diamant Classics,” 
your recently issued miniature 
(just 2% by 4% inches) book 
“Printing Types” is both inter- 
esting and attractive. Its color- 
ful red and yellow cover invites 
the reader inside, where a story 
by Monotype’s art director Sol 
Hess about the origin and devel- 
opment of printing types makes 
good reading for all concerned 
with fine typography. Although 
the page size is small, readabil- 
ity is excellent because of the 
9-point Garamond type used for 


the body. Hand-lettered exam- 
ples, the work of Mr. Hess, illus- 
trate the copy and illuminate 
this charming little volume. 
THE KYNOCH PRESS, Birming- 
ham, England.—Every recipient 
of your 1948 Notebook should be 
very well pleased with the gift. 


Dogs, in blue and black on slate-colored 
stock, add a humorous touch to York 


(Pennsylvania) Comp Company’s 
readable and attractive house magazine 





Five by 7 inches in size, it is in 
reality a diary, having ample 
space for recording events oc- 
curring on each day of the year. 
Bound in tan cloth, the attrac- 
tive cover is printed in light tan 
and maroon. The inside pages 
are in black and various second 
colors on peach-colored stock. 
Wood cuts decorate the cover 
and title page, and serve as head 
and tail pieces for each monthly 
section. Including such data as 
the proofreaders’ marks, paper 
sizes, and a list of the type faces 
available in your plant should 
increase the Notebook’s interest 
for those who are engaged in the 
graphic arts. 

MURPHY PRINTING COMPANY, 
of Elkhart, Indiana.—Layout of 
the letterhead and envelope for 
Emerson Ruppert, commercial 
artist, is interestingly modern 
but the colors light gray for the 
key form and red for the one 
line, “commercial artist,” in 
script, represent a poor combi- 
nation. The red is all right ex- 
cept that it is much stronger in 
tone than the gray in which the 
artist’s name, address, et cetera, 
are printed. If there is to be a 
difference in tone (and it is bet- 
ter esthetically that there should 
not be) the more important fea- 
tures should be in the color 
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which is the strongest in tone. 
“Commercial Artist” seems to 
stand out—be closer—than the 
rest of the design. Besides, the 
gray is of an unpleasing hue. 

FRED COGSWELL, of Atlanta, 
Georgia.—If the Christmas par- 
ty (and Ladies’ Night) of the 
Atlanta Club of Printing House 
Craftsmen was as colorful and 
elaborate as the program, it 
must have been a gala event. 
Consisting of twelve 10 by 12 
pages in addition to the cover, 
the program’s size alone is im- 
pressive. The bright red cover, 
printed in dark red, silver, and 
black, is rich looking. Reprint- 
ing the song “Silent Night” on 
the cover is interesting and 
quite appropriate. Inside pages, 
printed in red and black on 
heavy white stock with red and 
green deckle edges, add charac- 
ter. The inclusion of such items 
as messages from the past and 
present presidents, a review of 
the club’s 1947 activities, a 
printer’s prayer, et cetera, must 
have made the piece a keep-sake 
treasured by many Atlanta 
Craftsmen. 

THE VERNON NEWS LIMITED, 
of Vernon, British Columbia.— 
Your work is excellent, best item 


CHRISTMA 


Nd) 


Peace on Barth 


Okce again we add our fervent 
hopes for Peace to those of all America ... 
and once again, at Christmas, we welcome 
this opportunity to express our good wishes 
for a Happy Holiday and a Successful New 
Year to our friends and neighbors, 


Esquire Press 


CURPORATION 


422 FIRST AVENUE 
PITTSBURGH 19, PA 


Dull red is second color (with black, on 
white) of neat Christmas blotter with 
appropriate illustration and fitting copy 


in the latest collection submitted 
by you being the booklet “Ver- 
non.” Cover with that one word 
in large medium bold roman 
capitals near top followed by 
subtitle in small type and then 
by attractive paneled illustra- 
tion of interesting shape, square 
across top and at sides but 
pointed at bottom, is as striking 
as it is simple. Type and back- 
ground of illustration are in 
deep blue with illustration and 
“Vv” in “gold” on light blue. The 
only item calling for adverse 
criticism is the Capbell Broth- 
ers letterhead. Address line is 
much too widely word- and let- 
terspaced as are also the two 
lines of small type below and the 
one in color at top of sheet. 
About the limit of letterspacing 
for good appearance is repre- 
sented by the name line where 
spacing between words is a lit- 
tle too wide compared with that 
between letters. There should be 
no more space between words 
than is required to set them defi- 
nitely apart. 

GARTH M. Epwarps, Adelaide, 
Australia.—Please accept our 
belated congratulations on the 
arrival of your son, and on the 
neat announcement of the event 
you contrived. Against a blue 
tint background of a five- by 
three-inch card is a blind-em- 
bossed white (paper) panel out- 
lined in silver, giving pertinent 
data. Panel is tilted slightly 
upward. Upper left-hand corner 
of the card carries the state- 
ment “It’s a Boy” in deeper blue 
than background. Address is in 
the lower left-hand corner. We 
liked, too, a “thank you” folder 
decorated by blue booties on the 
outside. It opens (center) to 
reveal “Margaret and Garth 
Thank You” against a silhou- 
ette of the stork and his bundle. 
To left in silver is miniature cal- 
endar with numerals for The 
Day twice as large as the others, 
below which are scales pointing 
to the poundage at which young 
Barry weighed in. Right side 
has telephone, telegram, letters, 
and packages in silver, indicat- 
ing reasons for “thanks.” We’re 
glad you send along the meeting 
announcement of Printing In- 
dustry Craftsmen of Australia 
(of which you were then secre- 
tary). The Craftsmen’s device 
in red against an outline map 
of Australia is effective, under 
which red is again used for first 
letters of the name of the club 
across the top of the sheet. 

THE READ PRESS, Brisbane, 
Australia.—Sincerest congratu- 
lations on the excellence of your 
1948 calendar. Strange though 
it may seem, and in spite of the 
striking and interesting quali- 
ties of the illustration, the pad 


Halloween cats and Halloween coiors (black and orange) adorn 
interesting cover of house magazine published by Mack Printing 
Company, Easton, Pennsylvania. Notice emphasis of letters in title 


AEG 


T 


No, 6 1947 


Gray-green and flame red on a broad expanse of white make a 
simple, effective, and fitting holiday cover design for this house 
organ of Kable Brothers, Mount Morris, Illinois, printing firm 
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THE MINNECRAFTER 
eS 


MINNEAPOLIS CLUB OF 
PRINTING HOUSE CRAFTSMEN 








Timely illustration decorates holiday cover of Minneapolis Crafts- 
men’s club bulletin. Simple, neat layout is in black and orange. 
Inside, small cuts of Thanksgiving turkey adorn running heads 


TS ° 
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1948 BEN FRANKLIN ISSUE 


Lo 


A frosty deep-orange hue used as second color with black, on 
snow white stock) adds much charm to this cover of booklet 
published by the National Graphic Arts Educati Association 
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. of calendar leaves at bottom of 


mount is, to us, the outstanding 
feature. Figures and type of 
most calendar pads are nearly 
always of the bold old-fashioned 
block style, such pads being 
bought complete by the printers, 
and those making the item seem 
opposed to any change. Gara- 
mond old style is the featured 
type style with large figures 
beautifully hand-lettered in a 
free style which while offering 
a degree of contrast keeps in 
with the type. The illustration 
at the top is a large one—a sail 
boat against a circular black 
background except at bottom 
where the sea is indicated by 
splashes of medium blue, light 
green, black, and white (paper). 
Body of boat, mast, et cetera, 
are light brown but in “silver” 
the sails are most striking. Fi- 
nally, in view of the boat, your 
name, below, formed by rope 
twisted to form the letters, is 
quite interesting and effective. 
The presswork on the calendar 
is excellent. 

T. Y. BROWNLOW, Wenatchee, 
Washington.—_You have some 
very interesting and colorful 
type faces and use them effec- 
tively. Few commercial printers 
in cities of 15,000 and under, in 
fact, match your type equipment 
and have the ability to do work 
of equal merit. Especially good 
items are the card for the “Daily 


& 


fact effort was to make piece 
simulate effect of currency, not, 
of course, enough to permit us- 
ing it instead of a greenback to 
buy groceries. All, therefore, is 
forgiven. Watch spacing close- 
ly—considering amount between 
letters. In head “Our Salute to 
the Public” on card signed Ru- 
fus Woods there is too little be- 
tween words of the line, further- 
more too much between letters 
of such condensed type as is 
used. Otherwise, we are quite 
willing to go on record as saying 
that it’s good work. 

_ NEWTON & SON, of Detroit, 
Michigan.—Your blotter “Here 
are some Hot Tips” with actual 
book match folder tipped into an 
off-the-horizontal panel on left 
side will get a lot of attention, 
and, of course, the matches will 
be used, and give you further 
publicity because your name, et 
cetera, are printed on front of 
folder. However, the typography 
of your copy at right appears 
somewhat “sloppy” because all 
lines are centered—no evidence 
of design—and there is such a 
variety of types. The discordant 
note is the first line in Bodoni 
while the others are sans serif 
(good style). With the first line 
also in sans the effect could be 
better, especially with better 
spacing between the lines, those 
having a close relationship in 
sense being set closer to each 


TO LITTLE SHAVERS AND BIG SHAVERS, YOUNG SHAVERS AND OLD SHAVERS, 
AND THOSE WHO DON'T HAVE TO SHAVE AT ALL. A RIGHT MERRY CHRISTMAS 


Sa 


Something different in a Christmas greeting by Phoenix Flame magazine editor H. J. 
Higdon. Printed in brown and black on pale gray stock (which is part of the picture) 


World” (three colors) and the 
folder with the rooster illustra- 
tion for “The Golden Rooster.” 
There are other good pieces, if 
a bit less forceful. The leaflet— 
currency size, we believe—for 
the “Buck” contest of Sears, 
Roebuck & Company, featuring 
copy “Extra Effort Gets the 
Bucks,” wasn’t solved by your 
reviewer who wondered why 
“Buck” should be in much larger 
type than “Roe.” Before that 
we were going to question the 
border unit decoration being so 
much stronger and extensive 
than type, but we woke up to 


other than those not so closely 
related. If you will study your 
copy you should easily be able 
to determine just which lines 
are closely related to each other 
in point. As a rule monotone 
types such as any sans serif 
should not be worked with “con- 
trasty” styles like Bodoni with 
thin upstrokes and thick down- 
strokes. It is not impossible to 
use the combination but impos- 
sible within reason when the two 
styles are almost the same size 
and used closely together. As a 
rule you put too much space be- 
tween words. There should be 
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no more space between words than 
necessary to set them definitely apart. 

East NEW YORK VOCATIONAL HIGH 
ScHOOL ANNEX, Brooklyn, New York. 
—For the information of other read- 
ers, Christmas greetings are not criti- 
cized unless review is requested as you 
have on yours. Title page of your 
folder is quite al right, although our 
idea would be to have single type line 
“Merry Christmas” atop cut of Santa 
Claus, sleigh, and deer because the 
line is square-on. With the picture be- 
low line the deer, et cetera, would 
seem to be running upward and to 
right into the line of type. Contour— 
outline shape of a group of lines of 
type or other things—is important. 
It was not regarded in the break-up 
into lines of the copy for page 3, 
“With every good wish for a joyous 
Christmas and a happy New Year.” 
You made four lines of type where 
three would be better. The most prom- 
inent line is shortest because other 
three are much more nearly equal 
length, this due to effect of contrast. 
This line carries unimportant words 
“for a”—and they stand out above 
others. The correct break-up of copy 
—into three lines—would be “With 
every good wish,” “for a joyous 
Christmas,” and “and a Happy New 
Year.” That break-up would make 
the second of the three lines longest 
and result in a pleasing outline of the 
group. The three lines of copy might 
be started flush except for red initial 
“W” or flush including initial, with 
initial raised so that its base would 
align with base of letters of first line. 
We consider “break by sense” would 
offer much improvement by change 
in outline. “Shapeliness’”—outline and 
contour—is always pleasing and, so, 
something to be sought for. 

EDWARD C. BENNETT, Sydney, Aus- 
tralia.—“Behind the Headlines,” a 
booklet about the local newspapers, is 
quite impressive as well as attractive. 
A group of overlapping newspaper 
heads mounted together supplied copy 
for a most interesting all-over back- 
ground plate printed in gray. Over 
this, the title in heavy brush stroke 
lettering in three lines acutely aslant 
appears in black at just the right spot 
vertically, at a point in fact represent- 
ing the third of eight equal space vi- 
sions up and down the page. This is 
an application of the golden oblong 
three to five proportion. Lines of the 
small title might be spaced.a bit far- 
ther apart, especially since there is 
nothing on the page but the two and 
type is comparatively small for the 
large area of the page. Title page, all 
lines of which are flush left, is strik- 
ing. The features which make it strik- 
ing are two: the word “Headlines,” a 
full line, being in three-dimensional 
Ludlow “Umbra” (all caps) very much 
larger than the other lines; and the 
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GFIELD PRINTER CAPITALIZES ON NATIONAL RECOGNITION 
SOON ANE AO NAO AO OAD 


Certificate of Leadership Gioen Frye 5. 
5 It has been said that the best is reserved until the last, and apparently this adage has proved © 20-7 

true to us. In these closing days of 1947 the Direct Matt Apvertisinc Association, Inc., awarded 

us a certificate from which we quote: “A 1947 best of industry award in recognition of its excel- 

lence and the results achieved.” This award was granted on the advertising we produced for the 

Eastern Corporation of Bangor, Maine, makers of Atlantic: Bond and other fine business papers. 

This advertising was handled in its entirety: copy, design and other details by us. An invitation is 

extended to our friends and customers to call and see this certificate, also the advertising which 

merited the award.— Frye Printinc Company ¢ 723 East Aas, SPRINGFIELD, ILL'VoIS 


&.. THE THIRD CONSECUTIVE YEAR The Franklin Life Insurance Company has been awarded the 
sweepstakes plaque for excellence in advertising by the Life Insurance Advertisers Association, meet- 
ing in Quebec, Canada. This recognition brings the name of Springfield, Illinois, before the eyes of 
all America. Along with other Springfield citizens, the Frye Printing Company* again extends con- 


gratulations to the Franklin Life organization, especially the advertising staff with whom we work. 


Bes *Most of this high class advertising was printed in our plant 


THE INLAND PRINTER (world’s leading printing 
‘trades journal) last month awarded us first prize in its 
cover page design contest. As in the past, we are very 
proud of this distinction. Such honors come to printers 
only occasionally. However, we have been lucky enough 
to win first prize in the last three contests sponsored by 
this publication . .. mention of this fact is not boasting, 
it is offered to show that our work is consistently above 
the average in quality. Runze:s up in this contest were 
entries from Denmark and Sweden; others in America 
came from Philadelphia, Indianapolis, Brooklyn, Min- 


neapolis and Denver. It gives us much satisfaction to 
lead these metropolitan centers and again bring the 
name of Springfield, Ilinois, before the industry in this 
world-circulated trade journal. + Creative printing and 
typographic design is our business...if you have an 
idea, let us hamess it to work for you. Phone 2-9616. 


"WHITE SPACE 1s a very important item in the production of higher 


class advertising and printing. Yet, this important essential changes 
pattern with the times. If you are one who saw the March issue of 
McCall's Magazine, you will appreciate what a national publication 
thinks of the modern way to handle white space. We have prided 
ourselves in the past in breaking up white space to enhance the im- 
pressive: css of the printed message. White space plays just as an 
importan : paft in modern design as the pattern of type or decoration 
..in mauy instances proper position of white space really makes the 
difference between ordinary printing and something outstanding. 


picture of a newsboy low in the page 
holding a paper up and to left toward 
upper group. We believe horizontal 
balance would be improved if the pic- 
ture were shifted say half an inch to 


National recognition of meritorious effort is not commonplace, and the Frye Printing Company, Spring- 
field, Illinois, is not one to pass up an opportunity to capitalize on such favorable publicity. Layout 
and typography of the blotters is by Ben Wiley, whose excellent work has long been familiar to readers 
of The Inland Printer. Top two blotters are in red and black on white. Second color on third blotter 
is a deep yellow. Orchid and black are the colors on the lower piece. This is effective advertising! 
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the left. Weight of left half of off- 
center design should equal that of 
right half. Lines of top type group 
are somewhat too closely spaced es- 
pecially in view of the large amount 
of open space. Text pages are very 
attractive. Our only criticism of them 
would be that the subheads are rather 
weak, this being particularly notice- 
able in view of tone contrast evident 
on cover, title page, and in main head- 
ings like that on page 11. 

SISTEMAS T. SERVICIOUS TECHNICS, 
Monterey, Mexico. We have no one 
on the staff able to translate your 
language to a certainty. We are there- 
fore quite at sea as to what you are 
writing about in several recent letters. 
We regret this, of course, because it 
may lead you to feel we are not in- 
terested in the good people below the 
Rio Grande. The best thing we can 
do with one is to get impression you 
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are endeavoring to state your facili- 
ties with idea of getting some business 
from above (North) the Rio Grande. 
If you would have your letters trans- 
lated into English before mailing, we 
will be pleased to service you with 
information in every possible way. We 
hesitate to mention your blotters in- 
cluded with some of the letters lest 
these were sent only as enclosures, 
not for review. Most interesting of 
all is that the non-blotting side is 
coated with proxylin, “gold,” “silver,” 
bronze-green. While the blotters, due 
to colors and most informal layoui, 
demand attention they do not encour- 
age reading, being of so many groups 
—in some cases, placed at so many 
angles, December issue, for instance. 
On this one on “gold” stock there’s a 
block of very small type printed in 
quite a light green. With so many 
units which individually attract the 
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Lou raverman 


of the Fleuron Press, Cincinnati, Ohio, de- 


signed the publications and booklets the 
covers of which are seproduced here in 
miniature. Mr. Braverman definitely be- 
longs to the "contemporary" school of 
layout and typography—conspicuously ab- 
sent from his efforts are the meaningless 
curlicues and decorative devices which 
fill the nooks and corners of much tradi- 
tional printing design. Although the color- 
corrected reproductions do not do full 
justice to the originals, they indicate that 
Mr. Braverman's work is colorful and in- 
cludes generous use of lively hues. Inside 


pages, too, reflect skillful planning. 


* 


eye and color elements so many and 
so scattered, the effect is disconcert- 
ing and confusing. Unity and sim- 
plicity are cardinal principles of good 
design—indeed a simple layout can 
scarcely lack unity—and should not 
be disregarded. Unity is the quality 
of holding together as one thing— 
simplicity doesn’t mean plainness or 
crudity but refers to the fewest pos- 
sible number of parts, different fea- 
tures of individual eye appeal. Ac- 
cording to the foregoing you’ll note 
that your December blotter doesn’t 
measure up. Too many different styles 
of type also make appearance com- 
plex and disconcerting. Compare this 
December blotter with those for Feb- 
ruary and October and observe the 
mighty difference in favor of the lat- 
ter two. The more simple a layout 
is and the fewer type styles used, the 
better an item of printing will be. 
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FACE-UP DELIVERY 

Around the turn of the century 
possibly the best known salesman in 
the printing industry was Al Merki, 
who after several years with the 
Campbell Press Company, joined 
Sam’! Bingham’s Son Manufactur- 
ing Company. One day Al came into 
the Crowell plant in Springfield, 
Ohio, and displayed to the press- 
room foreman, Al Hively, a large 
sheet printed solid on coated paper 
which had been run without slip- 
sheets (interleaves) directly from 
a flatbed cylinder press into a box 
ready for the shipping room. The 
press was fitted with one of the first 
face-up extension deliveries and had 
a gas flame sheet heater which had 
been credited to the pressroom fore- 
man of Republican Publishing Com- 
pany, Hamilton, Ohio, publishers of 
the admirable Graphic Arts Year 
Book of that era. 

The combination of face-up de- 
livery, extended to allow setting of 
the ink, and the sheet heater to ac- 
celerate the setting and the delayed 
settling of the sheet on the pile in 
the box through contact with the 
sides of the box, marked a definite 
advance in presswork which was ex- 
tended to printing of two and more 
colors by surprinting with the later 
advent of the anti-offset spray. 
Credit for printing a solid form and 
delivering it without offset was 
given to the sheet heater, extension 
delivery, and the clever pressman 
who had devised the box for use in 
solid printing on slick paper. But 
what of the inkmaker who formu- 
lated the suitable ink, lack of which 
would have nullified all the aids of 
sheet heater, extension delivery, 
and sheet-floating box? 

One advantage of face-up de- 
livery is that the print may be ex- 
amined during the run without the 
trouble of removing it from the pile 
as with fly delivery. Another advan- 
tage, to which attention has never 
been pointed, is that the passage of 
the vehicle from one capillary sys- 


“PRESSROOM 


BY EUGENE ST. JOHN 


Questions on pressroom problems will also be answered by mail if accompanied by 
a stamped envelope. Answers will be kept confidential if you so desire and declare 


tem, that of the ink, to that of the 
paper, is theoretically to be nicely 
balanced and this nice balance may 
be calculated easier when the force 
of gravity aids the transit of the 
vehicle from pigment to paper in 
face-up delivery, which aid is lack- 
ing in face-down (fly) delivery. The 
varnish of a halftone ink is as heavy 
as water and doesn’t run up hill any 
faster than H.O. 


THEORY OF STATIC ELECTRICITY 

Static was originally termed fric- 
tional electricity because it was be- 
lieved to be friction-generated. How- 
ever, static is generated not only by 
friction but also by the bringing to- 
gether and separation of substances 
that are unlike. 

It has been noticed that paper. en- 
tering a warm room from a colder 
atmosphere often is moderately 
charged due to previous exposure 
to cold air of low relative humidity. 

If paper is aged or acclimated 
after receipt to suitable pressroom 
atmosphere it will have less static. 


FINENESS BY AIR FLOTATION 

One of the costliest steps in ink- 
making is grinding the vehicle and 
pigment so that the latter is very 
thoroughly dispersed in the former. 
An aid to the dispersion of certain 
pigments, such as carbon black and 
the gold bronze powder (today a 
mixture of aluminum instead of 
zinc and copper) used in gold inks, is 
the agitation of the pigment in pow- 
der form with air pressure after 
which the separate parts of the lot 
which settle on different levels are 
classified for fineness, the finest 
parts coming to rest on the highest 
levels in accordance with the law of 


gravity. In this way carbon black . 


pigment fourteen times as fine as 
flour is separated from a lot. It is 
the grade used in the very finest 
halftone letterpress and offset-lith 
inks. Only the lightest grade of 
bronze powder obtained by air flota- 
tion is good enough for gold ink. 


NEWS INK 

News inks divide into three types: 
those used on the cylinder presses 
on short runs which belong in the 
division of inks that dry by oxida- 
tion assisted by absorption or pene- 
tration; those used on flatbed web 
presses, which belong in the same 
class but are bodied differently ; and 
those used on the high speed presses 
which have been devised to print 
metropolitan dailies. 

This last type of ink is used in 
greater quantity than any other ink 
and is bought by the carload. It is 
unique among regular printing inks 
in that it is the only ink which can 
be said never to dry. The surface of 
newsprint is about equally divided 
between fibers and interfiber spaces, 
the latter being filled at impression 
with the very finely dispersed pig- 
ment in a mineral or rosin oil vehi- 
cle with great penetrative quality 
while the vehicle penetrates the 
pores of the fibers themselves, which 
can absorb them. The thinner the 
ink, the greater both capillary pene- 
tration and fiber absorption. Exces- 
sive capillary attraction causes the 
ink to “strike through” the paper 
while too much absorption causes it 
to “show through” by rendering the 
fibers translucent. 

The above paragraphs are in ref- 
erence to the old line news ink, to 
which have recently been added cold 
set and steam set news inks which 
will be discussed later under these 
separate heads. 


SCRAP FROM PUNCHING 

The foreman of a big pressroom 
in which much paper was punched 
during the printing of big multiple 
billing jobs asked a dealer in con- 
fetti if he wanted to buy the con- 
fetti. He replied that he would pay 
five cents a pound for the scrap and 
could buy it by the ton. However, he 
could not use scrap from drilling 
which hangs together so as to con- 
stitute a hazard to the eyes, when 
confetti is thrown. 
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COLORS FOR REPRODUCTION 

I am writing a book on photography 
for directors of social work agencies. 
While the book will not deal at length 
with the technical aspects of the sub- 
ject, I plan to at least touch on some o* 
the details of handling the picture 
after it is taken, and will give some 
broad information on printing process- 
es. For this section, I would like to 
include advice on which colors are best 
suited for reproducing halftone plates. 
I realize that the screen of the plate 
and the paper used are factors to be 
considered. However, I am in hopes 
that there are a few basic rules regard- 
ing which colors may be used and which 
are definitely bad for halftone work. 
Can you give me a few brief notes on 
this problem? 


The ideal copy for reproduction 
in zine line engraving is black ink 
on white paper but some other col- 
ors will reproduce well, such as dark 
brown, dark green, red, and yellow. 
Blue can not be reproduced except 
by a color process. 

There are no color limitations in 
color photography and color process 
halftone engraving except that cam- 
eras for taking pictures in full color 
are made for the purpose and cost 
a bit more than the cheap box cam- 
era it is possible to kodak with in 
black and white. 


DURO OVERLAY PROCESS 

We have been informed that pro- 
duction of this process has been dis- 
continued because of the death of 
the proprietor. For the benefit of 
those who inquire about this proc- 
ess, the nearest substitute is pro- 
vided by pulling proof of halftone 
in a heavy thermographic ink and 
toasting proof in an electric oven to 
obtain desired raised overlay. 


IMPRINTING ON GREETING CARDS 

We are still imprinting name and 
address on personal greeting cards 
with a very small press without motor, 
due to the fact that changes are made 
after every twelve impressions. Kindly 
let us know if there is not a better way 
that we could use which would improve 
our production. 


For quick changes. line slugs are 
better than type. Set.the platen par- 
allel to form and pack the platen so 
that you can print each change with- 
out overlaying. Faulty slugs may be 
underlayed quicker. 

For tympan use thinner treated 
(the oiled) manila tympan paper 
which is so translucent that after 
you have pulled a trial impression on 
the sheet next below it, you may 
clamp down the tympan and set the 
gauges without pulling an impres- 
sion on the tympan, which would 
then have to be cleaned off, with sub- 
sequent loss of time. 
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Rather than securing these small 
forms with quoins, use the little bul- 
letbolt spring locks used in cup- 
boards and so on and carried by all 
hardware stores. With these locks 
you may make changes without re- 
moving the form and chase from the 
press. Run the press by power. You 
will discover that it is much more 
efficient that way. 


CARDBOARD SLOTTING MACHINE 

One of our customers is seeking a 
slotting machine which will cut slots 
as per enclosed sample. 


Such slots in this exceedingly 
hard, tough board may be cut with 
steel dies on the press or die-cut on 
the die-cutting machine. In this 
country a soft chipboard printed in 
colors to hide the cheap board is 
used at a considerable saving and 
special rotary presses are used to 
print the boxes, die-cut, and make 
them in a single operation. 
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HANDBOOK OF PRESSWORK 

I would appreciate your recommend- 
ing a beok on presswork that will help 
in making a change from the smaller 
to the larger presses made by one of 
the leading press manufacturers. The 
type of work also will change from 
office forms and labels to a large per- 
centage of book work with halftones. 

There are many manuals of press- 
work, and in addition you may get 
instruction books about the several 
presses from the manufacturers. 


PLASTIC TINT PLATES 

We have been trying to find the name 
of the.maker of plastic backgrounds. 
Not too long ago a catalog reached the 
writer’s desk showing these _ back- 
grounds in various designs, including 
solids, made type-high. We do not re- 
member the name of the manufacturer. 


Plastics have come into quite gen- 
eral use for tint plates, both tinted 
and solid, for which they answer 
very well in many. cases. We have 
sent you a list of the makers. 
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STREAKS AND GHOSTS ON SOLIDS 

We have recently been experiencing 
trouble such as the horizontal streaks 
showing on the cover enclosed. This job 
and several others printed on a cylin- 
der press, especially solid tints, show 
these streaks and ghost marks regard- 
less of the consistency of the ink body. 
I have checked roller settings and the 
rollers seem to be okay, also the cuts, 
mounted on wood bases, do not appear 
to be rocking. I have thought of an 
improper cylinder setting or the chance 
of a crooked roller, not bent enough to 
be obvious. The cylinder has not been 
checked in several years, but it prints 
evenly across and the packing does not 
crawl either way. 

To the list of possible causes 
might be added rollers which may 
have lost their tack to the extent 
that they can no longer function 
properly. However, these large cuts 
mounted on wood base are unpre- 
dictable in behavior and may rock 
under impression even without be- 
ing noticed. In order to get some 
clues, I suggest that you move this 
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large cut on wood to the back in- 
stead of gripper edge of chase and 
to the opposite end from where it 
is, and having moved the make- 
ready to correspond, pull a few 
prints, and you will be able to tell for 
certain whether the streaking and 
ghosting is caused by the cut on 
wood or not. 


PHOTOGRAPHIC PRINTS 

Can you tell us where we may be able 
to secure original prints of cloth, wood 
grain, and stone patterns for reproduc- 
tion use? We need the basic photo- 
graphic prints from which gravure 
cylinders could be produced. 

Probably the firms which make 
cylinders, sleeves, and plates for 
gravure and the firms which supply 
photographic printing papers to 
photo-finishers and gravure engrav- 
ing plants can help you—also the 
firms which print imitation wood 
grains for instrument panels and 
other interior parts of automobile 
bodies by gravure. 
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Mr. Bethune, who also won second prize, was the. 
typographer whose design (at the left) was awarded 
third prize in The Inland Printer’s Typographic Clinic 
contest. Mr. Bethune’s criticism of the original desig 
appeared in a previous issue. His reasons for pre- 
ferring the reset design include such important points 
as: Better unity of display; greater emphasis on the 
major item, “Rigoletto”; and more character, in keep 





















POLYETHYLENE BAG PRINTING 

We are looking for a source of in- 
taglio printing for polyethylene. We 
are manufacturers of the polyethylene 
bags but do not have equipment for 
printing these bags. We understand 
that there are several companies print- 
ing on this material and we would ap- 
preciate very much your sending their 
names and addresses so that we may 
contact them. 

Unless the runs are extremely 
long and fine halftones are used in 
the printing form, aniline process 
has proved superior to gravure since 
it is adaptable to the shorter runs 
and the plate costs are less. On ani- 
line presses as well as gravure, the 
plastic is fed from the roll and after 
the web has been printed in from one 
to seven colors, it is formed into 
bags at the delivery end of the press 
in a single operation. If bags con- 
stitute the principal part of your 
business it would be advantageous to 
equip with aniline or gravure presses 
fitted with bag machines for making 
and printing bags of plastics, paper, 
or textiles. Meanwhile we are send- 
ing list of firms equipped to print 
these bags, as you request. 


PLAYING CARDS FOR INDIA 

We wish to start the manufacture of 
playing cards. Are these produced by 
letterpress or offset-lithography? What 
is the origin of the gloss? Is it a quality 
in the surface of the card or a special 
varnish applied after the final print- 
ing? How are the cards cut—all of the 
cutting in one stroke of the knife or are 
the corners cut last in a separate op- 
eration? We trust you can put us in 
touch with the manufacturers making 
equipment and supplies for playing 
card production. 

Special cardboards suitable for 
the various grades of playing cards 
are supplied by the paper mills. The 
gloss comes from special varnish ap- 
plied after printing for protection 
as well as decoration. The cards are 
die-cut in a single operation and the 
printing forms, either letterpress or 
offset-lith, are made up and spaced 
to suit the die-cutting machine. You 
may be sure this is a specialty where 
uniform printing and varnishing 
and die-cutting are necessary. Re- 
cently beautiful playing cards have 
been printed on plastics. We have 
sent a list of manufacturers. 


GRIPPER GAUGE 

Can you send us complete informa- 
tion about the Arlin gripper-gauge? 

It is a scientifically designed de- 
vice to test the setting of the grip- 
pers on flatbed-cylinder and rotary 
presses and so is the means of ob- 
taining a better setting in less time. 
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SAFETY GUARDS 

THE INLAND PRINTER has been re- 
ferred to me as a possible source of 
information regarding point-of-opera- 
tion guards for platen presses. We 
have a problem in this area in locating 
the manufacturer of such guards, par- 
ticularly for machines used in cutting 
out paper (cardboard) boxes. 

These guards are very helpful in 
affording protection against acci- 
dent not only on cutting and creas- 
ing but all other platen presses. We 
recall vividly the case of a platen 
press feeder who fell asleep while 
sitting on a stool feeding the sheets 
of a long run into an open platen 
press and received the full force of 
an impression of a type form on his 
left hand. 


FROM BERLIN, GERMANY 

In a recent issue of THE INLAND 
PRINTER I read about the ten-color 
press used to print the color insert 
pages for Life at a high speed rate. 
Where can I get the details concerning 
this mammoth machine, to include 
them in an article for a German maga- 
zine about the modern methods used to 
produce Life? 

From Life, the printing house 
which prints the magazine, or the 
builders of the ten-color press, a 
double five-color equipped with fly- 
ing paster and an installation for 
“flash-dri” inks. This double-five is 
tiered. Some other huge presses 


are multiplications of units on the 
horizontal, equaling a city block in 
length and even longer. 


INK DRYING ON NEWS PRINT 

It should not be forgotten that 
proper absorption and setting of the 
ink is of prime importance not only 
in single but especially in multicolor 
printing. If the ink is properly ab- 
sorbed and sets well a slight varia- 
tion in the amount of drier in the 
ink means little. 

Most troubles in multicolor print- 
ing are traced to faulty absorption 
and setting of ink. If it remains 
entirely upon the surface, trouble 
will be encountered with crystalliza- 
tion, offsetting, sticking, smearing 
last colors failing to stick upon the 
first, and possibly sticking of bronze 
powder where not wanted. Chalking 
is another trouble but here the cause 
is too rapid penetration or slower 
penetration which has been too long 
continued. 

Proper setting leaves the ink and 
the stock open and receptive to fol- 
lowing colors. It gives a soft finish 
favorable to lifting of succeeding 
colors and also for blending and fur- 
ther absorption of the subsequent 
colors into the base colors. An ink 
that has been absorbed and set prop- 
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erly may take another ink days later 
as well as on the following morn- 
ing after printing, even when dry 
enough overnight for folding and 
cutting. 

Printing a good ink in modera- 
tion following a thorough make- 
ready is the best known means of 
securing proper absorption and set- 
ting. It is not advisable to run “un- 
der color” but it is worse to use too 
much ink. These three conditions—a 
good ink, thorough makeready, and 
moderate feed of ink—when met, 
help to turn out a good job in either 
single or multicolor more than the 
manipulation of ink, with conse- 
quent loss of time and risk of mak- 
ing trouble for subsequent colors. 
Especially should the first-down ink 
not be doped. 


NORTHERN 


4 
“Sp 
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EMBOSSING ON FOLDED FLAT 

My embossing problem is still un- 
solved—possibly because I have not 
made myself clear. The embossing our 
customer wants is not on the flap back 
but on the left folded flap of the folded 
envelope. We have been asked to take 
the folded envelopes from stock and 
emboss on the left folded flap. I can’t 
see it without impression showing on 
the face from the embossing die. 

If it is true embossing, you are 
quite right. However, there is a way 
around via thermography, some- 
times called imitation embossing or 
raised letter printing. By this proc- 
ess arid using the suitable ink and 
powder, it is possible to produce an 
imitation of blind embossing with- 
out use of a die. Could you get a 
sample of what your customer is 
asking for? 
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MILWAUKEE PRINTER PRODUCES 
ULTRA-FANCY STATIONERY J90OB 


In keeping with the luxurious atmos- 
phere surrounding one of Wisconsin’s new- 
est and finest vacation spots, the above 
ultra-fancy stationery was prepared under 
the supervision of Mathison and Associ- 
ates, Milwaukee advertising agency, and 
produced by Wetzel Brothers, Milwaukee 
printers and lithographers. 

To say that the job is elaborate is an un- 
derstatement. It is lithographed in three 
colors on beautiful white stock. The em- 
blem (in color) is deeply embossed in a 


blind-embossed circular panel. The hotel 
name is die-cut out of the letterhead (it 
appears black in the reproduction since 
the letterhead is mounted on a black back- 
ground). The address is in gold. 

Even the envelope is unusual, with only 
the Northernaire crest embossed on the 
front, the wording appearing on the back. 
Inserted in a 12- by 10-inch folder, samples 
of the stationery, together with descriptive 
and promotional copy, were sent out as an 
advertising piece by the Wetzel company. 
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HB PRINTERS will find a two-fold inter- 
est in the excellent safety program set 
up by the Meredith Publishing Com- 
pany, of Des Moines, Iowa. First, be- 
cause it might be adapted to their own 
organization; secondly, because it is 
an idea which could be developed for 
any sizable firm not already having a 
safety program—which, of course, 
would mean a good printing order. 

The Meredith Safety Council in- 
cludes the foreman or supervisor from 
each production department. The cler- 
ical department is also represented. 
Permanent members of the council 
include the safety director, chairman, 
vice-chairman, secretary, and plant 
nurse. Each council member has a 
committee of two under him, made up 
of men selected every six months. Each 
sub-committee member inspects his 
own department and one other depart- 
ment every two weeks, filing a report 
with the chairman and safety director 
after each inspection. 


The Silea 
Dohartment 


By GLENN J. CHURCH 


That part of the program in which 
the printer is particularly interested 
includes five booklets, 5% by 8% 
inches in size, some six and some eight 
pages plus cover. Each is labeled 
“Safety Instructions,” with these ad- 
ditional identifying titles: Press, Ink 
Service, Maintenance & Paper Stock, 
Promotional Mail and Multigraph, 
and Machine Bindery & Mailing. 


Covers Are Colorful 


Covers are red and black on white 
stock, inside pages one color. Cover 
layouts are identical. Each reproduces 
an actual photo taken in the depart- 
ment which is covered in that particu- 
lar booklet. 

Inside the front cover appears a 
very apt statement: “There is no bet- 
ter safeguard than a man’s own mind 
if he keeps it on his work.” 

Each booklet has two pages of gen- 
eral safety instructions including such 


items as: 1. Do not attempt to operate 
any machine without instructions and 
permission from your foreman. 2. No 
one will be permitted to work on plant 
property while under the influence of 
liquor. 3. Guards and safety appli- 
ances must be in proper position be- 
fore any machine is started. 4. Wear 
no loose or ragged clothing, long neck- 
ties, or finger rings. 5. Locate and re- 
member all safety stop switches. Et 
cetera. 


Specific Instructions Given 


As to specific safety instructions, 
the “Press” booklet covers such points 
as: 1. Before starting a machine, the 
operator should signal his crew to get 
in the clear. 2. Oiling and repairing a 
machine must not be done while it is 
running. Et cetera. 

The booklet on “Machine Bindery & 
Mailing” includes such safety instruc- 
tions as: 1. Do not ride material- 
moving trucks. 2. Never stand skids 
on end. 

“Ink Service” safety instructions 
outline such precautions as: Shut off 
the power before attempting to re- 
trieve an object that has fallen into a 
running mill. 

Alt booklets illustrate the right and 
wrong way to lift heavy objects. First 
aid also is discussed in all booklets. 

No sizable plant can afford to be 
without an adequate safety program. 
Working in co-operation with plant 
officials, can you turn their needs into 
a good printing order for yourself? 





Adjacent is form, inserted in 
each booklet, which work- 
man must sign and return to 
personnel department before 
he starts to work. Meredith 
Publishing Company’s excel- 
lent safety program required 
the five booklets reproduced 
at the right; some plants will 
require less material, some 
even more. But whether few 
or numerous, whether simple 
or elaborate in format—they 
add up to orders for printing. 





I have read the Safety Rules for the 








understand them. I agree to obey them to the best of my ability. 





Your Name 


" (Please sign and detach this sheet and return it to the 


- 


‘Personnel Department before you start to work.) 








Layout Demonstrates Points to Be 
Avoided When Making Floor Plans 


@ EpitTor’s Note: In the September 
issue of THE INLAND PRINTER ap- 
peared a diagram for the floor plan 
of an imaginary printing plant, re- 
produced from a European trade 
magazine. 

Jt was reprinted exactly as it ap- 
peared in the original, and not 
given the scrutiny material usually 


from Mr. D. Comino, of London, a 
point-by-point criticism of the plan 
shown in our September issue. We 
thank Mr. Comino for writing THE 
INLAND PRINTER, which wants not 
one of its errors buried. Further- 
more, his doing so has enabled us 
to present some unusually valuable 
gpformation concerning the subject 


analysis. Here is a layout that is 
a definite demonstration of the sev- 
eral points that should be avoided 
in making a layout of a printing 
plant, the danger signals for the 
printer who would lay out an effi- 
cient and profitable plant. 

Mr. Comino is very definite in his 
criticism and follows through the 
list of claims for the original lay- 
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undergoes before being chosen for 
publication. The publication from 
which the floor plan was repro- 
duced is one respected for many 
years—and deservedly so—where it 
is published and elsewhere. But 
anyone can “blow” on occasions, as 
it appears the editor of that publi- 
cation did in publishing the floor 
plan and we in taking for granted 
the material had been checked in a 
proper manner. 

THE INLAND PRINTER, furthermore, 
did not endorse the plan, simply 
quoted in a brief way the gentle- 
man who drew it up. 

Recently, as time goes by on a 
monthly publication, we received 
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of locating equipment in the print- 
ing plant. 

The text relates the claims for 
the original, followed by criticism 
of specific points by Mr. Comino, 
followed by copy in the nature of 
“Discussion” by Mark E. Powers, 
the well-known printing engineer 
of Chicago, who has probably had 
more experience in the scientific 
layout of printing plants than any 
other one man. 

It’s all highly illuminating. 


x * 


A little study of the layout in 
question (shown above) proves Mr. 
Comino is entirely correct in his 


out step by step with notes as to 
why he thinks the plan is in error. 
Now the usual article on layout 
goes into great detail as to why 
certain points should be considered 
in the planning of a plant, the posi- 
tive viewpoint. It may be of value 
to approach the problem from the 
negative viewpoint, to discuss what 
should not be done and to give the 
reasons. 

Taking up the claims for the floor 
plan which caused Mr. Comino to 
take pen in hand to protest, each 
claim is followed with his criticism 
and then a little discussion of the 
problem from an American point of 
view. 
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First claim: The floor plan re- 
ceives maximum daylight free from 
glare. 

Mr. Comino: All the possible win- 
dows are blocked by placing wash- 
houses against them. 

Discussion (Mr. Powers): This is 
a one-story plant and may possibly 
be located between buildings so 
that there is no light shaft or air 
space that would warrant windows. 
It is more reasonable to assume 
that the walls are without windows 
and that the lighting of the plant 
is through skylights. Skylights im- 
mediately envision leaking roofs, 





Bindery 


tion would come through the wash- 
house windows or through the roof. 

Discussion: If it is correct to as- 
sume that there are no windows 
and the skylights have been elim- 
inated in favor of a tight and well- 
insulated roof, then the building 
would have the essentials for an 
efficient air-conditioning installa- 
tion which every printer knows is 
highly desirable. It would mean 
that an adequate volume of fresh 
air would be brought into the build- 
ing, dust removed by a filter, heated 
to proper room temperature, pos- 
Sibly sprayed with water for hu- 


Pressroom 


possible. After stitching comes 
trimming but there does not appear 
to be one guillotine in the entire 
plant. 

Discussion: Mr. Comino is cer- 
tainly correct in his criticism. The 
complete lack of provision for ma- 
terial storage and handling, of 
aisles, of machines necessary in all 
printing plants, condemns. the 
whole plan. Certainly the layout 
does not follow the claim made for 
smooth production. 

The moral is that the maker of 
a layout should have a complete list 
of his equipment; he should know 
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Floor plan suggested by Mr. Comino. Mr. Powers objects that the close grouping of supervisors takes these men away from work they are to supervise 


the dropping of condensation, cold 
down-diafts on machines and men, 
and a wide variation in the amount 
and quality of light as the days 
change from sunshine of summer 
to dark days of winter. 

The best solution would seem to 
be the elimination of the skylight, 
the making of a solid roof with a 
heavy layer of insulating material, 
and the use of fluorescent lighting 
in all parts of the plant. This is 
the modern solution for a problem 
of this character. 

Second claim: The floor plan re- 
ceives maximum daylight free from 
glare. 

Mr. Camino: From the layout it 
would seem that all of the ventila- 


midity, and then distributed to the 
plant by a duct system. 

Third claim: Smooth flowing pro- 
duction derived from the modern 
equipment and unobstructed areas 
having ample working space. 

Mr. Comino: The pressroom plan 
shows no wide gangways or storage 
space around the presses for work 
in progress or awaiting trucking. 
For smooth work-flow, space is not 
sufficient—plant layout must be ar- 
ranged for minimum movement of 
materials and work. Usually the 
next operation after the folding is 
stitching, yet folders are placed at 
one end of the bindery and the 
stitchers at the other end. In other 
words, they are as far apart as 


where area must be allowed for 
work in process, where aisles must 
be provided, and must continually 
visualize the plant that he is plan- 
ning as in action so that he can 
correctly balance the flow of work 
as well as the supervision and any 
specialization there may be in the 
product of the plant. 

Fourth claim: Practical facilities 
fcr receiving dispatch. 

Mr. Comino: Why such concern 
with the “practical” aspect when 
there is provided a little exit door 
for delivery with no visible provi- 
sion for packing or shipping. And 
for receiving goods, there is no pro- 
vision whatsoever, just nothing at 
all, not even a door. 


69 








Discussion: This criticism is well 
deserved. There certainly are no 
shipping or receiving facilities, no 
place for packing—just a little door 
for possibly the messenger sneak- 
ing in late or the night janitor. 

Fifth claim: Close co-op- 
eration with the annexed 
departments. 

Mr. Comino: What does 
this mean? Surely if there 
is any question of co-oper- 
ation it begins with the 
heads of the departments. 
Yet they are put about as 
far apart as they could pos- 
sibly be. The managing di- 
rector is at one end of the 
building and the works 
manager at the other, pre- 
sumably in the interests of 


crowded with work, that has well- 
painted walls, efficiently lighted 
operating areas, and machinery 
that is properly maintained is what 
makes a good impression on open- 
house days. 





The close grouping shown, which 
takes the supervisor away from the 
machines and employes that he is 
to supervise, is not generally fol- 
lowed. The larger the plant the 
more this is true. While it might be 
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symmetry. In turn, the 
works manager is as far as 








possible from the widely 








scattered supervisors. 








Discussion: Perhaps there 
was symmetry in the air. 








There is nothing in the lay- 























out to suggest “close co-op- 
eration” as claimed. 








Sixth claim: Reorganiza- 








tion easily effected if it 








seemed advisable. 
Mr. Comino: And what 








does this mean? Everything 








on casters? It would appear 
advisable to start reorgan- 














izing without delay. 
Discussion: It is not 


























known whether this is a 
typical plant or whether it 
has been designed for a 
particular plant. Bui it is 
evident that there is not 
enough floor area for a 
plant of this size and hav- 
ing the indicated potential 
capacity. It is suggested 
that the next planning pro- 
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vide for twice the floor area 
and include those features 
that are essential for 
profitable operation. 
Seventh claim: A modern 
plant modeled and super- 
vised to encourage and at- 
tract business, one which 
will make a good impress- 
ion on open-house days. 
Mr. Comino: Mostly just 
words, in view of the errors 
that are served up. 
Discussion: The best impression 
that a prospective buyer can receive 
is to see piles of work in process all 
over the plant, demonstrating that 
many firms find the printer to be 
satisfactory in his prices and his 
deliveries and suggesting that a 
visiting buyer may find it to advan- 
tage to follow the crowd. A plant 
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And now to add some construc- 
tive thoughts to the problem of 
the plant layout that has been con- 
sidered. Mr. Comino adds to his 
notes a sketch of the plant as he 
thinks it should be and points to 
an arrangement of offices of works 
manager and the three supervisors 
as being a very important feature. 


ders the comfort of employees 





duction and 


convenient for the works manager 
to have his assistants at work in an 
adjacent office at all times, the 
supervision in the departments will 
definitely suffer. 

And in answer to the original 
planner and his layout for a small 
printing plant and to Mr. Comino 
who has presented his criticisms, a 
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Plant jayout by M. E. Powers is designed for smooth flow of p 
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detailed plant layout is shown 
as a part of this article and in- 
cludes and suggests answers to the 
various points which have been 
brought up. The layout goes further 
in that it provides locker rooms for 


















































=e *| ae Sige 


ceiving and shipping facilities but 
also for a three-door vestibule to 
keep the cold drafts of winter from 
coming into the plant. This plant 
would have fluorescent lighting in 
addition to the windows shown. 














[] 








Varts 


Sugeties 


plant will include many undesir- 
able features which will be elim- 
inated as the plan is developed. In 
the end there will be a plan agreed 
upon by the various organization 
men as the one which fits the needs 
of their particular plant 
and that is the plant 
which should prove to be 
profitable in operation, 
the objective of good 
planning. 

Each plant has its 
particular problems, its 
special arrangements for 
seasonal work, its needs 
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for storage, of the pro- 
duction of special items 
of printing that may be 
‘the basis of the sales 
volume, the limitations 
of the building, the need 
of additional equipment 
—the list is long. 

The well planned plant 
is based on a large 
amount of preliminary 
study of all points that 
seem desirable. The best 





Storage approach is to list all 

a Rae i j 

| ! | } | | | —— suggestions and then, in 

A) conference with the 

ae operating staff, accept 
tL or reject the items. 


In the plant under 
criticism the major fact- 
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ors that should have had 
study include lighting, 
ventilation, material 
handling, area for paper 
storage, supervision, 
shipping, work in pro- 
cess, and avoidance of 
noise. 

There was apparently 
added in the drawing 
stage the idea of making 
a balanced drawing, with 
the entrances to the 
































Notice adequate space for supplies and storage. In addition to windows, plant would have fluorescent lighting 


the employes, a location for a heat- 
ing and ventilating plant and pos- 
sibly air conditioning, rooms for 
the ink, the rollers, and the plant 
supplies, brings the monotype cast- 
ers back into their proper relation 
with the composing room, definitely 
allocates floor space for work in 
process and provides not only re- 


t_ Sa = 
ae) = 

a SS eS 
all | 

r a Eel PE] CJ 
aie. Se ; 

Moneger ee s _| oS | 

Mes 8 ft 

| EB fg fe £5 fig 





zo 
bE 





& & 








The successful layout of a print- 
ing plant requires the considera- 
tion of a wide range of subjects. It 
is logical to anticipate that in the 
course of the study there will be 
many ideas suggested which will 
later prove to be negative in char- 
acter, just as many will prove to be 
constructive. The early plans of a 
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plant, the offices of the 
managers, and the area 
of the office made sym- 
metrical with the center 
line of the building. The 
layout reflects little 
technical knowledge of 
printing operations as 
such, and then adds to 
the confusion by sym- 
metry of offices, com- 
pletely ignoring basic 
plant design. 

It is said that we learn mostly 
by trial and error, doing things the 
hard and costly way only to find 
out that the job could have been 
done easily. That is true of plant 
layout. It pays to make detailed 
studies. It takes longer, but the 
values added by such an approach 
are well worth the effort. 
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BY 


Forrest Rundell 


e@ HERE Is a story about a successful 
creative printing sale that may sur- 
prise you. It surprised the writer 
when an advertising manager friend 
told it to him. But as the story came 
from the customer involved, who told 
it to our friend, we see no reason to 
doubt it. It was a simple example of 
creative selling, and the astonishing 
thing about it is that it worked out 
so well. 

The printer in question sold an 
employe magazine to a nationally 
known firm. It was not a new ven- 
ture; the house magazine had been 
running for some time. But the 
printer who sold the job had evi- 
dently given a great deal of thought 
to problems involved. The average 
printer would come into the office 
with the plea that he had a good 
plant and a good crew which would 
do a good job at the right price and 
get it out on time. But not this 
printer. He came in with a proposi- 
tion which was the answer to every 
advertising manager’s prayer. It 
was this: 

The printer agreed that if the ad- 
vertising manager would have all his 
copy ready at a certain time before 
publication date, he, the printer, 
would handle the job this way: First 
he’d send an artist to the firm’s office 
to work for two days. This artist 
would take the copy and make up a 
complete dummy in the form of a 
pencil rough. He would count off the 
copy and fit the type accurately. He 
would also draw up the illustrations 
in rough form. 


Answer to a Prayer 


On the second day, when he fin- 
ished the layout, the dummy would 
be in shape for the advertising man- 
ager to take it to the top officials of 
the company and say “Here is the 
way the house magazine will look 
this month.” The artist would wait 
around until any changes had been 
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agreed upon. Then he would take the 
job to the printing plant and put it 
in production. He would make the 
necessary wash drawings and mark 
up the copy for the composing room. 
The art work finished, the printer 
would buy plates and make up the 
job. This would leave the advertis- 
ing manager with nothing to do but 
okay the results. 

This proposition sounded good. In 
practice it has worked even better 
than the promise. The publication 
had originally required a staff of 
seven to get it out on time. Now it 
takes only two people in the adver- 
tising department to prepare each 
issue. In the second place, bills for 
alterations formerly ran from three 
hundred to four hundred dollars per 
issue. Now there are none. The 
artist fits the copy so accurately 
that they are unnecessary. If during 
the time the artist is laying out the 
job he finds the copy running over 


‘the space allotted, he asks the adver- 


tising manager to make the neces- 
sary cut. Or if it is a little short he 
asks for more copy to fill. Finally, he 
fits the captions so thoroughly that 
they are always completely free 
from “widows.” 


No Trouble to Customer 


Furthermore, the printer has 
proved to be so reliable in following 
instructions and in maintaining 
quality that the advertising man- 
ager does not have to go to the shop 
to okay press sheets. Where he for- 
merly spent at least two nights in 
town every month checking press 
sheets until two or three o’clock in 
the morning, he can now go home in 
peace every night at a reasonable 
hour. He finds a job has been printed 
as carefully as though he had been 
following it up with a microscope. 

This is an attractive picture for 
anyone who has the responsibility of 
getting out a house magazine. It is 
an attractive picture, too, for the 
printing salesman. When a printer 
can come in with a proposition 
that offers a saving of more than 
$1,500 per month, plus less super- 
visory trouble, he will have little dif- 
ficulty getting a hearing. Even 
though he quotes a price a thousand 
or so dollars more than the customer 
is paying, the printer is still offering 
a saving. 

It is so utterly simple from the 
customer’s viewpoint. Two people in 
his office spend the month gathering 
material and writing the copy. Then 
the artist calls and they give him a 
room in which to work for two days. 
He studies the copy, casts it off, then 
goes to work on the layout. Decisions 








are made as he goes along, colors are 
agreed on, and the job is prepared 
completely. Then if the executives 
want changes made they can be in- 
corporated at once. 

However, there is one change in 
attitude that the average customer 
must make to take full advantage of 
such a plan. The customer must 
learn to okay the job from typewrit- 
ten copy and a pencil dummy. That 
is none too easy. Printed copy and 
typewritten copy are unlike in em- 
phasis and something that seems 
adequate when written may not sat- 
isfy when set in type. Unless the 
copy can be written in its finished 
form the plan will not work at its 
smoothest. Nor will the alteration 
costs be completely eliminated. 


Meticulous Supervision 


Many excellent copywriters ques- 
tion the practicability of trying to 
send copy through without revision 
after setting in type. They say it is 
an excellent way to save money but 
no way to write good copy. For a 
number of years the writer edited 
and produced a house magazine fora 
printer who was allergic to changes 
that came out of his own pocketbook. 
We were able to line up the job so 
that changes were unnecessary after 
the first setting. However, our work 
was severely criticized by one of the 
best copy chiefs in the advertising 
field. Said he: “I think you are wrong 
in not allowing yourself the opportu- 
nity to strengthen the effect of your 
writing after you see it in type.” 

Another point: The printer must 
do an excellent job of selling plus 
a meticulous job of supervising in 
order to persuade the customer to 
leave all the checking to him. The 
average advertising manager who 
has been in the habit of okaying 
press sheets can be appeased only by 
very careful supervision. And it is 
likely he will want to be shown be- 
fore he turns this phase of the work 
over to a new printer. Of course, a 
printer who prides himself on his 
work can be just as painstaking 
without supervision as with it. How- 
ever, the boss usually does not care 
any more for being around at two 
o’clock in the morning than the cus- 
tomer does. 

In this particular example the ex- 
perienced printer may be inclined to 
smell a rat in the matter of saving 
production costs. It seems as though 
this customer could hardly have been 
well organized in his production de- 
partment. If the printer could find 
an artist who could lay the job out 
in two days it is entirely possible 
that the advertising manager could 
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have found another artist who would 
have done as well for him direct. Of 
course, he may have been trying to 
get along with several relatively in- 
experienced men where one really 
competent hand would suffice. 

From the printer’s point of view 
this sale raises several interesting 
points in the field of creative print- 
ing. On the surface it would seem 
that a printer need only to add a com- 
petent artist and layout man to his 
staff. Maybe he can get him on a 
part-time basis. In any event it 
seems that he need only add the cost 
of the artist’s services to the manu- 
facturing cost of the job, tack on his 
profit for all outside purchases in- 
cluding the artist’s services, and be 
all set to handle creative work. Ac- 
tually it is a long way from being as 
simple as that. 

The key to the financial value of 
the contract, of course, lies in the 
amount the printer spends for the 
creative part of the work and the 
amount that he receives for it. Ob- 
viously, an artist who can do such 
excellent work can command a high 
fee. It is also evident that if he is 
employed full time the printer must 
get enough creative work to be able 
to use his services full time; other- 
wise the cost of his idle time will eat 
up the profits from his services. 


It is at this point that creative 
printers in general run into finan- 
cial difficulties. Creative artists, lay- 
out men, and copywriters are a 
profitable investment just so long as 
the printer can resell their services 
at a profit. The printer who employs 
a creative staff on a salary basis 
must assure himself of enough busi- 
ness to keep the entire staff busy 
producing salable work. 


Get the Right Viewpoint 


One who employs such help from 
among the free-lance workers is gen- 
erally better off because he is un- 
likely to give out work unless he has 
already made the sale. While it 
sounds more imposing to be able to 
say, ‘We have a complete creative 
staff right in our office,” it is usually 
more practical to say, ‘““We operate 
like many of the advertising agencies 
and hire specialists for the copy and 
art work we need.” 

Another place where the creative 
printer is particularly in need of 
competent help is in his production 
department. Artists need a restrain- 
ing hand to keep all their creative 
thoughts on a practical manufactur- 
ing basis, or they may furnish de- 
signs that will waste money without 
strengthening the effect. A good pro- 
duction man is worth his salt in any 


case but he is a must where creative 
work is concerned. 

Another and probably the great- 
est asset the creative printer needs 
is a salesman who has the ability of 
a good account executive in an adver- 
tising agency. Creative work needs 
to be co-ordinated, in the shop and 
with the customer’s needs. If the 
salesman cannot work out ideas with 
the help of a creative staff it may be 
well for him to stay out of creative 
work and stick to straight printing. 

To sum up, the creative printing 
salesman needs the right viewpoint. 
If he is interested only in creating 
something that will tickle the cus- 
tomer’s fancy enough to make him 
buy it, that salesman is on the wrong 
track. But if he is interested in cre- 
ating something that will do a selling 
job he is on a sure foundation. 

To get back to the house magazine 
sale: We suspect that the printer 
who did such a fine job of selling had 
a lot on the ball. The mere hiring of 
a competent artist could not have 
accomplished such results. It was a 
fine all-around job of handling the 
customer’s needs. 

And, as so often happens, the ele- 
ment of luck must have crept in. The 
printer was fortunate in finding a 
prospect who needed exactly what he 
had to offer. 


Some Outstanding Annual Reports of the Graphic Arts Judustry 





Covers of three of the many handsome 1946 annual reports prepared and published by firms engaged in the graphic arts or related industries. Inside 


pages, too, are elaborate in design and colorful in treatment. These pieces were submitted in a recent competition, sp 





ial World” 


ed by “‘Fi 


magazine, to determine the best year books of one hundred different industries as well as the best for all industry. From a simple statement of a 
firm’s financial condition, the modern annual report—through illustrations, charts, diagrams, color, and interesting copy—has blossomed into a read- 
able and understandable year book of activities. The. planning and production of annual reports has become increasingly important in recent years 
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You are 
cordially invited 
to attend the Merion 
Park Civie Association 
FALL DANCE 
Friday, November 21. 1947 
at the Cyowyd Club 
333 Trevordtane 
Informal 


9:00 


x 


+. 


PHILADELPHIA GRAPHIC ARTS FORUM 


1» Rare Treat in Rare Books 


4 FOUR VOLUME SET 


sank 1. Dinner st the Robert Morris Hotel, ryth 
and Arch. As 6:00 promptly. $2.00. Fill in- 
and mait the enclosed card now. 

anon #. A bus wip from thé hatel to the University 
of Pennsylvania, including all sites en route 

scox im. Addrew by Jobm Alden. curator of rare 
books, Universicy of Permnaytvania library 
Mr. Alden is so litevary that even a couple 
of his ancestors have been immortalized by 
Langfetlow in the poem, “The Courtship 
of Miles Standish.” The speaker « one of 
the mast britfiant younger librarians of the 
country, has an exceptional background 
and knows his books from Aa w zymurgy 

800K tv, The privilege of examining some of the weas- 
ures of the Nbrary. 


The date is Tuesday, November 11, 1947 
The cont is $2.00 


: ee ee 
? 4 
Those miraculous merverias of bagh 
thoughts god golden moods; those 
magical shells tremulous with the 
secrets of the ovean.of life, thase 
love-letiers that pess from hurd to 
hand of s thousand lovers chat will 


never meet; those haneycombs wf 
dreams; those orchards of know- 


PHILADELPHIA GRAPHIC ARTS FORUM 


Is privileged to open the 1947-48 season with the presentation of 


,How To Make K Good Inpression” 


Under the auspices of National Process Company, Ine. New York Clty 


THE FREEDOM PLEDGE 


famanaA i afnech 





Face to speak -without fear, 

Free to worship my own God. 

Freee to stand for what} think night. 
Face to oppose what | belicoe wrong. 


F t t 5 
Frees t a 





my country. 
This heritage of Freedom | pledge 
toaphold 


Fou myself and for all mankind. 





ledge; voices through which the 
myriad lispings of the earth fad 
perfect speech ; prisms of beauty; 
ums stored with all the sweets of 
sli the sumsmers of time; immortal 


nightingales, that sing for ever 





THE PICKERING PRESS onioys the potronage of a small group 


f printing buyers (intelligent jellaws, tow, bless” emt) who realize 
‘Tess Booxmarn has beem printed 
for the friends of 
SESSLER’S BOOKSHOP 
1308 Walnut Strest, Philadelphia 
PEanypacher §-1085 


ait this type-minded, personal Press rarely does a bad job and has A 
to urn out a very excellent one, 





. +» for those who enjoy the amenities 
of the Graphic Arts 


e Street, Pitiedelphia, Allegheny 43882 


: * At the Pickering Press, in Philadelphia, printer-typog- 

John mV iteldaseli rapher John Anderson skillfully plies his trade. Working 

combines nice types 
with the ability 


to use them 
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conservatively without flashy or bizarre techniques F Ocuber 12, 1947 38 


Anderson's typographical designs are effective because Tipp, wei 
of their clean-cut simplicity. Mr. Anderson evidently vi 
has a varied assortment of nice types with which to 


work. Quality paper stocks, also, added character 


Our of the treasure chest of memory we 
took a handful of the old years. As we turned 
them slowly, like diamonds, the sun caught 
facets. . . several at a time. . . & flashed their 
bright colors wees Aven’ + thew heath 655 G8 


May the New Year 
? ful. . . the 


bring.to you 


DEDICATION 
EXERCISES 


PO PED PER RRR RD Ree head wate te hat a eet 


those things you'd 


THz. 


wish yourself 
mee & 
ee : s, all twelve of them, 


STEPHEN DECATUR HALL Joba H. Anderson: are invited to be on hand the ist 
University of Pennsylvania Yee phe sone aeons 00d 
» INL, 60 See some OF it, Phubert 
Foster's etchings & hear him dis- 
course mformally on the making of 
them. Hubert Foster, well-known 
as Advertising Manager of Mead 
Sales Corporation is an artist and 
etcher and wine-maker of unusual 
talent. Unfortunately, samples of 
his ability in the 





W.-B-McCilt 
Artist, writer, gentleman 8 
advertising manager, West- 
inghouse Radio Stations in 
his spare time will be host to 


the Ampersands on Aug. 5'* ' z 
: ~ at Radio Station KYW. | Greetings 4 
eee sia : | AT CHRISTMAS | 


ADELE AUDI, 1883-1947 
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Apeie Aunt was a character of rare strength 


oe 


and rare distinction. Ta those who knew her 


wer the years she will remain a vibrant per 





sonatity, She had the charm af gaiety but fived 
a life of dignity and courage that came from a 
great depth af being. Memories of her will al 
wavs evoke admiration and love and make us 
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feel, not sorrowful, but tight of heart 





and grateful for her span of days 
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Section devoted to timely items concerning men and events associated with printing. Copy must reach editor by twentieth of month preceding date of issue 


ESTABLISH IAPHC HEADQUARTERS 


Headquarters of the International 
Association of Printing House Crafts- 
men have been established in the Fed- 
eral Reserve Building in Cincinnati, 
Ohio, as a result of action by the board 
of governors of the association at its 
midyear meeting. 

P, E. Oldt, formerly of Grand Rap- 
ids, Michigan, is in charge of head- 
quarters as the first executive secre- 
tary employed on a salary basis. In 
the past, the secretary was an elected 
officer who was only partly compen- 
sated for secretarial activities. It was 
at the Montreal convention in 1946 
that the International Association 
voted to establish executive offices 
with an employed executive in charge. 
Subsequently, the clubs ratified the 
action of the convention, and at the 
recent meeting of the board of gov- 
ernors the plan was made effective. 

Charles P. Taft, majority leader of 
the Cincinnati City Council, in a 
speech at the February meeting of the 
Cincinnati Club of Printing House 
Craftsmen, attended by the Interna- 
tional board of governors, welcomed 
the International to the city. Douglas 
Fuller, executive vice-president of the 
Cincinnati Chamber of Commerce, 
joined in the welcome accorded to the 
Craftsmen. A. Gordon Ruiter, presi- 
dent of the International, responded 
to the speeches and expressed grati- 
fication that the International had es- 
tablished permanent headquarters. He 
predicted that the affairs of the asso- 
ciation would be better conducted as 
a result and that the Craftsmen’s 
movement would forge ahead with a 
greater service program, thus better- 
ing the whole graphic arts. 


HONORED ON ANNIVERSARY 


Robert F. Kielich was the guest of 
honor at a dinner given in New York 
City on March 9, and received a but- 
ton in recognition of his forty years 
of service with the E. W. Blatchford 
Company, branch of the National Lead 
Company of which he is now manager. 
The presentation was made by C. A. 
Geatty, manager of the metal depart- 
ment of the National Lead Company. 
Mr. Kielich joined the Blatchford 
Company on March 9, 1908, as a 
stenographer to the manager, Thomas 
W. Morrell. In 1927, he was appointed 
comptroller, and in 1941 became man- 
ager of the company. 


WILLIAM A. DUBOC 

William A. Duboc, for eleven years 
sales director of the printers equip- 
ment division, Hamilton Manufactur- 
ing Company, Two Rivers, Wisconsin, 
died March 14. Funeral services were 
held at Two Rivers where he had re- 
sided, and also in Columbus, Ohio, 
where he was interred. 

He was born and educated in Mar- 
ion, Iowa, and entered the printing 
industry in connection with the sales 





WILLIAM A. DUBOC 


department of the Cincinnati branch 
of the American Type Founders. He 
specialized in sales of composing room 
equipment and was transferred to the 
Chicago branch where he devoted him- 
self to composing room engineering, 
covering a territory that included the 
western half of the United States. 
Later Mr. Duboc was transferred to 
the main office of ATF at Elizabeth, 
New Jersey, where he was placed in 
charge of type sales. In 1937, he 
joined the Hamilton Manufacturing 
Company as sales director of the print- 
ing equipment division, making his 
sales headquarters at the company 
plant at Two Rivers. 


CRAFTSMEN PLAN CONVENTION 

Plans are being made for the twen- 
ty-ninth annual convention of the 
International Association of Printing 
House Craftsmen to be held at Cleve- 
land, Ohio, August 8 through 11, with 
Mac D. Sinclair, editor of Printing 
Equipment Engineer, as general chair- 
man. The program committee under 
the chairmanship of Thomas P. 
Mahoney is arranging for technical 
discussions, plant visits, prominent 
speakers for the general sessions, and 
a program for the ladies, the annual 
banquet, and other entertainment. 

Advance registrations are being 
solicited from the various clubs by the 
committee of which Robert Pettet is 
chairman. 

Being gathered from all clubs are 
exhibits pertaining to observance of 
Printing Week which was promoted 
by the craftsmen’s clubs in conjunc- 
tion with other groups in the graphic 
arts; a display of club bulletins in 
connection with the annual contest; 
and a display of specimens of all 
processes of printing. William Wesson 
is chairman of the exhibits committee. 

Wayne Caspar, the president of the 
Cleveland Club of Printing House 
Craftsmen, is chairman of the hotels 
committee besides being convention co- 
chairman; Chester L. Klein is chair- 
man of finance and budget committee; 
Joseph A. Chinnici is chairman of 
transportation and plant visiting com- 
mittee; Paul Ullman is chairman of 
souvenirs and badges; Earl M. Bonar 
is convention committee treasurer, 
and Edward T. Samuel is chairman of 
the printing committee. 

Other committee chairmen are: J. I. 
Moore, booster committee; C. C. Clip- 
pinger, golf committee; William J. 
Schneider, greeters committee; Sidney 
Langford, entertainment committee; 
D. M. Oldfather, out-of-town mem- 
bership committee; R. J. Nieder- 
hauser, the publicity committee; and 
George J. Lenzor, signs and decora- 
tions committee. 


INTERTYPE ADDS FACES 

Additions have been announced by 
Intertype Corporation to the Cairo 
and Cheltonian type families as fol- 
lows: 30- and 36-point Cairo Con- 
densed; 30-point Cairo Bold Italic; 
8-point Cheltonian Medium’ with 
Italic; 18-point Cheltonian Bold Extra 
Condensed with Italic; 36-point Chel- 
tonian Medium. 
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ESTABLISH GRAPHIC ARTS SCHOOL 


Graphic Arts Industry, Incorporated, © 
Minneapolis, has purchased a building 
containing five stories and a penthouse, 
which will house its offices and a 
graphic arts technical school, accord- 
ing to an announcement by Charles H. 
Jensen, president of the association. 

Offices were moved to the new loca- 
tion on March 15. School equipment is 
being installed. A wholly owned sub- 
sidiary, the Graphic Arts Educational 
Foundation, Incorporated, owns the 
building and will operate the school. 
S. Walter Sears is president of the 
subsidiary. Training in all printing and 
related graphic arts trades will be 
available. 

Graphic Arts Industry, Incorporated, 
represents almost a thousand news- 
paper, commercial, and lithographing 
industries in north central states and 
Canada. 

Plans of the Graphic Arts Industry 
Incorporated, Minneapolis, to operate 
a trade school to train journeymen for 
the industry are being opposed by the 
Minneapolis Allied Printing Trades 
Council. The plan is to specialize the 
training of workers in the graphic 
arts so that they will become journey- 
men in various operations in from six 
months to two years, and thus the 
shortage of skilled labor in the indus- 
try will be filled. 

The usual practice of having stu- 
dents spend a year or more learning 
hand-composition will be dispensed 
with in the training of machine oper- 
ators. It is expected that 400 to 450 
trainees will have been enrolled by the 
end of the year. Instructors will be 
chosen from among men now employed 
in the industry and employers are be- 
ing urged to release such qualified men 
from their employ to start operations 
in the school. 

Leaders of the Minneapolis Allied 
Printing Trades Council have issued 
a statement protesting against the 
proposed training of personnel for the 
printing industry on the ground that 
such a course of action is contrary to 
apprenticeship standards now in force 
in Minnesota and would result in con- 
fusion. The statement also refers to 
the work of the Dunwoody Industrial 
Institute and the Miller Vocational 
High School as being adequate for the 
teaching of fundamentals to prospec- 
tive apprentices. Part of the statement 
follows: 

“The Council cannot but feel that 
something is radically wrong with 
such a program since the Graphic Arts 
Industry Incorporated and the print- 
ing trades unions already have agreed 
upon apprenticeship standards with 
the state authority, which call for 
from four to six years’ apprenticeship 
for these crafts. 

“The Council cannot see why such a 
well-tried system with its time-proven 
standards should now be completely 
upset by a new school which proposes 
to turn out competent craftsmen in 
less than one-fourth of the time pre- 
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viously required. The unions allied 
with the Minneapolis Allied Printing 
Trades Council will protect their mem- 
bers and especially all their veteran 
printing trainees with every means at 
their disposal.” 

The Council plans to enlist the op- 
position to the school of the Minnesota 
Federation of Labor and the Minne- 
apolis Central Labor Union. 


BUILD NEW INK FACTORY 


Floor space of four acres will be the 
capacity of a new printing ink factory 
to be built in Elizabeth, New Jersey, 
by the International Printing Ink di- 
vision of Interchemical Corporation on 
a 48-acre tract of land recently ac- 
quired from the Central Railroad of 
New Jersey. The building is expected 





: NAME IPI ESSAY WINNERS 


Helen Spencer, seventeen years of 
age, a student at Fayetteville High 
School, Fayetteville, New York, won 
first prize in the twelfth annual IPI 
essay contest, so Fred J. Hartman, 
educational director of the National 
Graphic Arts Educational Associa- 
tion, has announced. The contest en- 
listed the interest of 15,000 students 
who wrote on “Printing and a Free 
Economy.” 

Chairman of the five judges who 
selected the winners of thirty-three 
awards was Harry L. Gage, graphic 
arts consultant to the Mergenthaler 
Linotype Company, who has served in 
the same capacity in all of the pre- 
vious essay contests. The other judges 
were David W. Armstrong, executive 
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We Kegret 


We regret that strikes, pending strikes, and slow-downs have been 
interfering with our ability to maintain a schedule on issuing 


The February issue was finally mailed about the first of March. 
The March issue was also late, and now the April issue. We are 
hopeful that soon we will be back on a regular schedule since we 
now have made permanent arrangements with our printer. 

Every one-year subscriber will get twelve issues for his one-year 
subscription, regardless of how long it takes us to service them. 
The same goes for two and three-year subscribers who will receive 
twenty-four and thirty-six issues respectively. 
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to be completed before the end of 
1948, which is the twentieth anniver- 
sary year of the formation of the IPI. 

“The structure has been especially 
designed for making printing inks and 
when completed will house the most 
modern manufacturing facilities, in- 
cluding complete laboratories for the 
control and maintenance of quality 
standards and research,” so the IPI 
announcement reads. 


STARTS NEW SERVICE 


A new service has been established 
by Porte Publishing Company known 
as the Franklin Offset Catalog which 
provides schedules for offset produc- 
tion similar to those furnished by the 
company to letterpress printers. The 
first issue of the catalog contains four- 
teen sections and more schedules will 
be provided. 





director, Boys’ Club of America; John 
Kieran, editor of Information Please 
Almanac; John E. Orchard, dean, 
School of Business, Columbia Univer- 
sity; and Charles E. Wilson, presi- 
dent, General Electric Company. 

Miss Spencer as winner of first 
prize received $500. Janice Gockel of 
Evanston High School, Evanston, Illi- 
nois, won second prize which carried 
with it a choice of $175.00 in cash, or 
a trip to New York City. She chose 
the money award to add to her college 
education fund. Gennaro Paolillo, 
sophomore student at Brooklyn High 
School of Automotive Trade Annex, 
Brooklyn, New York, won third prize 
of $50. Richard Vigneault, Laconia 
High School, Laconia, New Hamp- 
shire, won fourth prize of $25; and 
Sam Greene, Salem High School, 
Salem, New Jersey, won fifth prize of 
$10.00. Twenty-five other students won 
prizes of $5.00 each. 
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Three additional prizes of $20.00 
each were awarded for the best 
printed essays to three schools, School 
of Graphic Arts, Montreal; Purcell 
High School, at Cincinnati; Portland 
High School, Portland, Maine. The 
special prize of a silver cup and $20 
went to the Merganthaler Vocational 
High School of Printing, Baltimore, 
for the essay most handsomely printed 
in color. 


DESCRIBES OFFSET PROCESS 


How the offset process of printing 
may be used for production of maga- 
zines, and also for their reproduction, 
was told by H. C. Latimer, educational 
director of the Lithographers National 
Association, at a meeting of the Asso- 
ciation of Publication Production Man- 
agers in New York City on March 16. 
Kenneth McKeen of Look magazine 
presided. 

Mr. Latimer told of improved offset 
printing plates which require less 
moisture to prevent ink from printing 
on non-printing areas and which en- 
dure for longer runs of impressions. 
He also described sheet-fed and web- 
fed multicolor offset presses which 
are being used for periodical printing. 


CHICAGO EXPOSITION IN 1950 

Chicago’s International Ampitheater 
will be the scene of the next national 
graphic arts exposition, September 24 
to October 7, 1950, according to a de- 
cision of the board of directors of Na- 
tional Graphic Arts Expositions, Incor- 
porated, which met in New York City 
on February 25. Augustus E. Giegen- 
gack presided at the meeting in his 
capacity as president of the group, 
which last conducted an exposition in 
New York City in 1939. It is expected 
that the International Association of 
Printing House Craftsmen, the Print- 
ing Industry of America, Incorporated, 
and other graphic arts groups will hold 
their 1950 conventions in Chicago dur- 
ing the two weeks designated. 


NAME RESEARCH LEADERS 

Gordon B. Welch has been appointed 
head of the newly created department 
of product research and development 
of the Mergenthaler Linotype Com- 
pany, and Archer O. Albin will serve 
in the department as director of the 
division of Linotype research. 

Mr. Welch is a former colonel of the 
United States Army ordnance, and 
he was a pioneer in the anti-aircraft 
instrumentation program which was 
extended to include research, design, 
and manufacture of all ordnance fire- 
control apparatus. His work in optical 
engineering and production during the 
recent war was commended. 

Mr. Albin has been with the Lino- 
type company since 1929, and he 
has served in numerous technical and 
research capacities. Before his connec- 
tion with Mergenthaler he was em- 
ployed in various consulting engineer 
capacities. 





William Chernoble, who 
was recently made treas- 
urer of the Comet Press 


Left: John J. Skahill, sales manager of graphic arts 
film division of Roberts & Porter, Incorporated. 
Right: Jack F. Moore, the president of the Employ- 
ing Lithographers’ Association, of Detroit, Michigan 
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Harry Porter (right), vice-president in charge of sales of Harris- 
Seybold Company, points out features of Seybold die press to 
Robert E. Dillon, president of Lake Erie Engineering Corporation 


William Heiser (left), had been with Harris- 
Seybold for 35 years at time of his death. 
Lawrence Landsman (right) has celebrated 
25th anniversary at Guide Printing Company 


Erwin H. Hassemer, Man- Printing committee, National Safety Council, from left: Dr. I. 
ager of new Pittsburgh Herman, D. R. Rosendaal, M. B. Pittman, C. T. Thomas, E. Ernest, 
branch of Reuter and _ N. Pilipovich, J. Shields, W. A. Anderson, L. Stemp, W. Smith, R. 
Braydon, Incorporated Ketchmark, R. Corner, R. Squires, F. Dobbins, G. Durr, B. J. Taymans 


Snapped at a meeting of that informal group, the Typocrafters, from left: Herbert Echele, Igor de 
Lissovoy, R. Hunter Middleton, Ben Wiley, Edwin Bachorz, Hee Mann, Edward H. Christensen, Herbert 


Simpson, Russell Olander, Glenn Pagett, G. H. 


Below: Western Craftsmen get together, from 
left: Ken Comfort, president of Seattle club; 
Ron Rennie, vice-president of Pacific Society; 
and Mike Hynes, past president, of Seattle 
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Petty, J. L. Frazier, J. F. Tucker, John Lamoureux 


Below: Mayor Lee Price signs proclamation of Print- 
ing Week in Tulsa before executives of printing 
clubs, From left: A. F. Hyden, Jack Taylor, William 
Choteau, Bob Brown, H. E. Kinzie, and the mayor 
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WILL DISPLAY BOOKS BY OFFSET 


Plans have been made for the dis- 
play of Books by Offset in Chicago 
during the month of May, and in New 
York during June, according to an 
announcement of the Books by Offset 
Incorporated. The exhibits will consist 
of selected books done by the offset 
lithographic process which have been 
chosen by a competent jury of authori- 
ties. Case histories will accompany the 
books on exhibition, showing why the 
books on display were chosen, and in- 
dicating manufacturing procedures in 
their production. 

In Chicago, the exhibition will be 
sponsored by the Chicago Book Clinic, 
and the display will be shown during 
the whole month of May in the Gallery 
of Printed Ideas of the Swigart Paper 
Company. Another set of books plus 
original artwork will be displayed at 
the Palmer House, Chicago, during 
the American Booksellers’ convention, 
May 18 through 21. 

In New York, the display will be 
shown during Printing Education 
Week, June 18 through 25, at the Archi- 
tectural League Galleries. In addition, 
steps required in manufacturing books 
will be demonstrated. 

Interest in the movement to promote 
the production of books by the offset 
process has been manifested in the 
British Isles by exhibitions in London, 
Edinburgh, Glasgow, Manchester, and 
Chester during February and March. 
In London, visitors included publish- 
ers, papermakers, book printers, and 
lithographers, besides apprentices who 
visited the exhibition in classes from 
the London School of Printing, Bolt 
Court School of Photoengraving, Cam- 
berwell School of Arts and Crafts, 
and from numerous other art and tech- 
nical schools. 


typewriter keyboard. Electrical con- 
nections make it possible for the cor- 
rect key of a regular slug typesetting 
machine to be operated by the use of 
the typewriter keys of the Type-O- 
Writer keyboard. 


PLAN DEMONSTRATIONS 


Demonstrations of its new “Little 
Giant” press have been arranged by 
the American Type Founders Sales 
Corporation in three cities: Denver, 
April 22 to 24, with Roy Kirby, Chi- 
cago branch manager, and William 
Lantzy, in charge; Akron, Ohio, May 
4 to 6, with’ Frank X. McCormick, 
Cleveland branch manager, and Ken- 
neth Gage, in charge; Dayton, Ohio, 
May 27 to 28, with Louis A. Croplis, 
Cincinnati branch manager, and Joe 
Taylor, of local branch, in charge. 


Hi 


MILWAUKEE FIRM EXPANDS 


E. F. Schmidt Company, Milwaukee, 
has acquired the physical assets of 
Wilmanns Brothers Company of the 
same city, which will be known here- 
after as the Wilmanns Litho Division 
of the E. F. Schmidt Company and 
will continue operations at its present 
plant. Arthur J. Wilmanns, a son of 
Adolph Wilmanns who was one of the 
founders of the company, will remain 
with the consolidated organization 
which has 200 employes. 

The Schmidt concern, founded in 
1923, is headed by its founder, E. F. 
Schmidt. Associated with him as the 
officers of the enlarged organization 
are: Paul C. Treviranus, vice-president; 
Herbert A. Fuhry, as the secretary; 
L. E. Oswald, treasurer; and Donald 
Bell, sales manager. 


TRIMOSAW 


MODEL G-4 


GLIDER ACTION ... smooth, powerful, 


fast! The ball bearing table and the 
1 HP motor provide the fastest, easiest 
sawing ever enjoyed on a printer's saw. 
GLIDER ACCURACY... every part 
is precision made to produce precision work for you. All moving parts have 
wear take-up to insure you “new machine” performance and accuracy 
indefinitely. The Glider TrimOsaw saves you time and money through 
speedy operation and accurately sawn materials. 


SHOWS TYPE-O-WRITER 


Restrictions placed upon printing 
operations by the strike situation dur- 
ing the past several months have in- 
creased interest in the Type-O-Writer 
keyboard now being manufactured by 
Kellogg Switchboard and Supply Com- 
pany, Chicago. An exhibition of the 
workings of the device in connection 
with the annual meeting of the 
Graphic Arts Association of Illinois, 
Chicago, attracted attention of print- 
ers and newspapers publishers who 
had come to hear and see how substi- 
tutes were being utilized for type- 
setting in emergencies. 

Officials of the Kellogg concern in 
attendance at the Chicago exhibition 
remarked that the company has been 
in the telephone manufacturing field 
for more than fifty years, and that 
they are interested in becoming ac- 
quainted with the printing and pub- 
lishing industry. The Type-O-Writer 
keyboard was described in the What’s 
New department of THE INLAND 
PRINTER recently. It is a device placed 
over an Intertype or Linotype ma- 
chine which can be operated by any 


person familiar with the standard 1616 DOUGLAS AVENUE KALAMAZOO, MICHIGAN 
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BRITISH LABOR DISPUTE 

Wage problems in the British litho 
industry are a current major head- 
ache. At a time when the government 
is attempting to stem increased-wage 
demands, the Litho Printers Society 
has tabled a demand on the employers 
that wages should go up. Deadlock 
has resulted despite efforts to secure 
a_ solution. 

Speaking at a special meeting of 
the Joint Industrial Council, Colonel 
Lockwood, president of the British 
Federation of Master Printers, said: 

“We must get some understanding 
between the employers and the work- 
ers, and by that I mean all the unions, 
as to a fair and sound wage structure 
for the printing industry. We must 
settle some day—and it must be soon 
—questions of the relative status of 
craftsmen and non-craft workers, and 
we must have agreement on a sound 
foundation on which to build our 
wages agreement. 

“To my mind the first thing to be 
done on this second road is to co- 
ordinate the claims made by the dif- 
ferent unions. We on the employers’ 
side endeavored last November to put 
before you what we considered was a 
reasonable basis; it was not accept- 
able on your side although one very 
important union has since accepted 
broadly our proposals. But if it was 
not acceptable as a reasonable basis, I 
say in common fairness we are en- 
titled to turn to the workers’ panel 
of this Council and ask what is their 
alternative proposal? 

“Now I believe this second road is 
still open and that it provides the 
only way by which there is any hope 
of us dealing with this wage question 
in a grown-up manner. I can under- 
stand that the unions find it difficult 
to agree amongst themselves on a bal- 
anced approach to the employers on 
wages covering the whole industry but 
because something is difficult I do not 
think anyone should say it is impos- 
sible. I believe that many on the 
workers’ panel of this Council know 
that in the end some co-ordinated 
approach to this problem of wages is 
inevitable. If that is so there is no 
time like the present to face up to a 
difficulty, to grasp the nettle, and to 
get something done about it.” 


PLANS FOR STOCKHOLM CONGRESS 
Educational methods and technical 
subjects will be considered at the sixth 
international Master Printers Con- 
gress to be held in Stockholm, Sweden, 
August 1 through 6, according to the 
program published by the Swedish 
Federation of Master Printers, copies 
of which are being circulated in Euro- 
pean countries and in the United 
States. On August 1, the opening of 
the exhibition of books of Northern 
countries will take place at the Na- 
tional Museum of Arts; later is the 
opening of the historic printing exhi- 
bition at the Northern Museum; and 
the opening ceremony of the Interna- 
tional Graphic Machine Show will take 


place in the late afternoon at the halls 
of St. Erik’s Fair which will be fol- 
lowed by a reception. On each of the 
five succeeding days, programs are 
scheduled with technical sessions and 
social affairs in addition to tours 
around the city. All speeches during 
the proceedings will be interpreted in 
English, French, and Swedish. 


REPORTS TO STOCKHOLDERS 
American Colortype Company, oper- 
ating plants in Chicago, Clifton, New 
Jersey, and Coshocton, Ohio, reported 
to its stockholders net profits for the 
calendar year, 1947, of $1,272,286, 
compared with $1,279,680 in 1946. 
While the net profit was less than the 
previous year the sales were $3,000,000 
more in 1947, the amounts being $20,- 
800,005 in 1947, and $17,503,485 in 





1946. Current assets amounted to 
$8,425,083, as of December 31, 1947, 
and current liabi'ities, $3,007,284. To- 
tal assets were listed at $14,404,038. 

Two large magazine presses and a 
lot of bindery equipment were in- 
stalled in the Chicago plant for new 
contracts which call for printing color 
work for Life and bindery work for 
Look. Buildings were erected in Chi- 
cago for manufacturing purposes be- 
sides remodeling of other buildings on 
the tract of land purchased several 
years ago. A new administration and 
factory building was erected in Clif- 
ton, New Jersey, and new equipment 
added. The expansion program of the 
company calls for the expenditure of 
$4,000,000 which was financed partly 
by loans from an insurance company 
and banks, besides from the surplus 
profits. 

Edwin Lennox of Chicago is presi- 
dent of the company, and Charles R. 


Frederickson is chairman of the board 


and treasurer. 


INTERTYPE ISSUES BOOKLET 

A new illustrated booklet on its 
streamlined Model F Mixer machine 
has been published by Intertype Cor- 
poration, copies of which may be ob- 
tained from that company. 


ROYAL SOCIETY HONORS AMERICAN 

A young Milwaukeean is among 
three Americans recently honored by 
the Royal Photographic Society of 
London, England, for his work in con- 
nection with offset platemaking for 
lithography. He is William Brauer, of 
the firm of Brauer & Son, specialists 
in offset platemaking, with plant in 
Milwaukee. The citation was based on 
Brauer’s research and development in 
photomechanical color correction for 
use in lithography to speed up produc- 
tion and improve the quality of tone 
color. 

Brauer describes the work for which 
he was honored by the Royal Society 
as follows: 

Checking the reproduction curve of 
negatives by use of both transmission 
and reflection densitometers to com- 
pute spectral responses. 

From the separations he checks the 
actual reproduction curve of the screen 
grating. From this he determines the 
optimum limits of separation density 
in order to obtain the best screened 
image results. 

After obtaining the best results 
from the screen, the next step is to use 
readings as a retouching guide in color 
correcting negatives. When the proper 
densitometer values are reached, the 
retoucher can determine definite screen 
tone value from the negative, thus 
eliminating guesswork. 

William Brauer (who holds the posi- 
tion of treasurer with the company) is 
twenty-three years of age. His father, 
Joseph J. Brauer, is the senior partner 
in the business. He has had forty years 
of experience in this line of work, and 
was formerly a member of the Re- 
search Committee of the Lithographic 
Technical Foundation. His place on 
that committee has been taken over 
by his son. 

William returned from almost four 
years of army service in 1946, having 
been engaged in map production for 
the army. He is now the commanding 
officer of the Reserve Topographical 
Company sponsored by Brauer & Son. 
He attended Marquette University, 
specializing in physics, and also studied 
at the Chicago Lithographic Institute. 

The results of William Brauer’s 
studies are being prepared for a paper 
on “Densitometric Procedures and 
Color Correction,” to be published by 
the Royal Photographic Society. 


PLAN PRODUCTION OF MOVIE 


Harris-Seybold Company, Cleveland, 
has arranged to produce another mo- 
tion picture in sound and color to de- 
pict how copy is to be prepared for re- 
production by the offset process, so 
Harry A. Porter, vice-president in 
charge of sales, has announced. The 
film will be designed for use at meet- 
ings of advertising men and other buy- 
ers of printed advertising and it will 
supplement the presentation of advan- 
tages of offset printing as depicted in 
the sound film titled “How to Make a 
Good Impression.” 
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CENSUS WANTS DATA 


Operations data of printing, pub- 
lishing, and allied establishments for 
the calendar year 1947 are being re- 
quested by the United States Govern- 
ment through its Bureau of Census, 
Washington, D. C., and blanks for 
the purposes of supplying information 
have been sent to firms in the graphic 
arts throughout the country. The law 
requiring such a census every two 
years was suspended during the war 
and has been resumed with the co- 
operation of the Printing Industry of 
America, Incorporated, and the other 
trade associations in the graphic arts. 

Two forms are being used for the 
census. Only one of the forms is being 
sent to an establishment by the bu- 
reau, depending upon classification 
concerning size and products. In devel- 
opment of the forms and the questions 
contained therein, the management of 
the census conferred with fully 300 
sources of information in the printing 
industry, including trade association 
leaders and managements of the va- 
rious businesses involved to ascertain 
the kind of information that would be 
of greatest value to the industry itself. 

The most recent census was taken 
in 1939. The statistics obtained from 
38,448 establishments in the graphic 
arts were published by the Bureau of 
Census. Of this number, 24,878 estab- 
lishments reported receipts or value 
of products in excess of $5,000 each, 
while 13,570 establishments had a 
product value of under $5,000 during 
1939. The 1947 (the current) census 
is being conducted by mail, so Director 
J. C. Capt explains, in order to reduce 
its cost. He urged that printing and 
publishing establishments file their re- 
ports promptly to eliminate the neces- 
sity for follow-ups. The census is 
authorized by Congress, and all data 
must be regarded as confidential. 


AWARDED STRIKE DAMAGES 


The strike of International Typo- 
graphical Union printers against the 
Vancouver Daily Province has been 
declared illegal “in one of the most 
sweeping judgments ever handed down 
in the history of labor relations,” states 
the Canadian Printer and Publisher. 
Six Vancouver ITU officers were held 
liable for $10,000 damages by Justice 
J. O. Wilson of the Supreme Court of 
British Columbia. The ITU President 
Woodruff Randolph, ITU Canadian 
Representative Harry Finch, and also 
Western Representative James David- 
son, though not held liable for damages, 
were criticized by the jurist as follows: 

“Their action has been disastrous to 
themseives, highly injurious to the 
plaintiff, and has achieved nothing for 
the strikers. Its wisdom, and particu- 
larly the wisdom of Mr. Randolph, 
appears doubtful.” 

The lawsuit for the damages was 
brought into court by the Southam 
Company, Limited, in Vancouver, be- 
cause the union leaders had called out 
the compositors on the Daily Province 
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in a sympathy strike when the Winni- 
peg Tribune, also owned by the com- 
pany, would not agree to terms of 
employment laid down by the ITU’s 
local union. The report of the dispute 
indicated that ITU members working 
on other Southam newspapers struck 
sympathetically in the same contro- 
versy. Proven damages to the news- 
paper, so the judge declared, amounted 
to $300,000. 

Judge Wilson ruled that the Van- 
couver strike was illegal “because it 
contravened wartime regulations re- 
quiring that disputes be referred to 
conciliation.” 

The costs of the lawsuit will be 
shared by officers and eighty-five mem- 
bers of the local typographical union. 


BUYS NEW YORK BUILDINGS 

A five hundred per cent increase of 
business in the past three years has 
necessitated the expansion of the 
Reuben H. Donnelley Corporation in 
New York where the corporation has 
purchased for $1,200,000, two three- 
story buildings in Long Island City, 
Queens, from the Pepsi-Cola Company. 
The company, whose headquarters are 
in Chicago, is owned mostly by mem- 
bers of the Donnelley family who also 
own R. R. Donnelley & Sons Company. 

Its operations now are being con- 
ducted in twenty-seven different build- 
ings in Manhattan. Only part of the 
business can be handled in the build- 
ings just acquired by the company, 
though they contain 180,000 square 
feet of floor space. 


ANSWERS 
1a Z 
134 Luly 
Here are the answers to the quiz on page 51. 

How well did you remember the information 

which you have read from time to time in 

previous issues of this magazine or have seen 
elsewhere? 

1. d or about 200 years. John Tate 
established England’s first paper 
mill in 1494; William Rittenhouse 
started American mill in 1690. 

2. No difference; 60 is weight per 500 
sheets; 120 is weight for 1,000. 

3. Bookman, 1852; Egmont, 1936; 
Cheltenham, 1902; Scotch, 1810. 

4. Heaviest on a or antique and d or 

newsprint; lightest on b or coated 

and e or S&SC. 

From 0.002 to 0.004-inch. 

Gravure, in Vienna; letterpress, 

Mainz; lithography, Munich; collo- 

type, Munich. 

7. False. Wrapping and sack paper 
used about twice the tonnage; in 
1944; 2,314,031 to 1,435,785 tons. 

8. Pope Nicholas V’s “Indulgences,” 
printed, except for the name of the 
donor, in Mainz about 1454. 


By R. Randolph Karch 
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HOLD ANNUAL MEETING 


Four hundred printers and publish- 
ers attended the annual meeting of 
Graphic Arts Association of Illinois 
Incorporated, gathering in Chicago 
on March 11, to see and hear how a 
metropolitan newspaper produces its 
regular daily editions without a com- 
posing room. Charles Oysler, Chicago 
Tribune, used original copy as written 
by newspaper reporters and told the 
story of its progress through substi- 
tute typing processes to the photo- 
engraving room and then to the stereo- 
typing department and pressrooms. 
Charts which he used to illustrate the 
various steps were posted on an easel 
after the meeting and were studied by 
the audience. During the afternoon 
and evening, exhibits of various typ- 
ing processes utilized by the news- 
papers were also studied by printers 
and other guests. 

Annual reports of the Graphic Arts 
Association were distributed in printed 
form. Attorney J. Norman Goddess, 
general counsel of ‘the association, 
gave a report on the labor negotiations 
and methods by which the Franklin 
Association of Chicago combated the 
“sit-down” strike and “slowdowns” of 
Chicago Typographical Union Number 
16. Only a brief time was required 
to adopt the report of the nominating 
committee given by Past-President 
George F. McKiernan which called 
for re-election of officers. They are: 

President, Otto E. Bull, Workman 
Manufacturing Company; first vice- 
president, Harry B. Clow, Rand Mc- 
Nally & Company; second vice-presi- 
dent, Howard R. Stone, American 
Colortype Company; third vice-presi- 
dent, G. P. Freeland, Desaulniers and 
Company, Moline; treasurer, W. H. 
King, Stationery Manufacturing Com- 
pany. S. F. Beatty is secretary and 
general manager. 


SUGGESTS GOUDY SHRINE 


Heirs of the late Frederic W. Goudy 
have decided to sell the homestead and 
workshop of the famous type designer 
at Marlboro, New York, to the highest 
bidder at a public auction on April 17. 
A movement has been started by 
Harry Cohen, publisher of the New- 
burgh Beacon-News, with the hope 
“that persons and organizations aware 
of the great work Goudy has done 
may be interested and prompted to 
unite to save the property, perhaps 
maintaining it, with Goudy material, 
as it has long been maintained, open 
to interested visitors, and looked after 
by some caretaker family who would 
agree to see to its upkeep in return 
for free rent.” 

Mr. Cohen expressed the fear that 
the Goudy property may fall into the 
hands of persons who would be indif- 
ferent to its historical purpose and all 
that it has stood for through the 
years. He said it would thus be “lost 
for all time as a shrine to the man 
recognized as the world’s foremost 


type designer.” 
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HE’LL GET OVER 
THAT... NOW THAT 
HE’S SPECIFYING 
MANAGEMENT 
BOND 


POOR GUY!.. 
HE FAINTED BECAUSE 
HIS JOB WAS 
DELIVERED ON 
TIME! 


























When you have a rush job where prompt de- Management Bond is available in white or 
livery, good printing—and low cost—are es- _ colors, in standard weights and sizes through 
sential, you can rely on Management Bond. your Hammermill Agent. Hammermill Paper 
This watermarked Hammermill product isa | Company, Erie, Pennsylvania. 
fast worker, ‘made to run with a 
minimum of trouble on your 
presses. 
And it gives uniformly depend- 
able performance in your custom- 
er’s business. That’s why so often 
you make two profits with Man- 
agement Bond. One when you 
deliver the job, the other when 
your customer reorders; for every 
reorder is another profit. 
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WILL HOLD REGIONAL CONVENTION 


G. Henry Henneberg, manager of 
the Printing Industries Association of 
Los Angeles, will be principal speaker 
at the forthcoming regional conven- 
tion of the National Graphic Arts Edu- 
eation Association at San Jose State 
College, San Jose, California, on May 
22. Printing teachers, administrators, 
and others interested in printing edu- 
cation in California, Arizona, Nevada, 
Oregon, and Washington will be in at- 
tendance. This is one of three confer- 
ences to be held by printing educators 
in accordance with a decision made last 
year at the Chicago convention of the 
NGAEA. An exhibit furnished by sup- 
ply houses will be a feature of the 
gathering. 


ANNOUNCE LNA CONVENTION 

W. Floyd Maxwell, executive direc- 
tor of Lithographers National Asso- 
ciation, New York City, has announced 
that the LNA convention will be held 
in The Greenbrier, White Sulphur 
Springs, West Virginia, July 21 
through 24. Non-members are invited 
to attend. The program is being built 
around current industry problems. 


TAKES NEW JOB 


Augustus E. Giegengack, who re- 
signed as Public Printer of the United 
States in March, has become a con- 
sultant of the Equity Group of Invest- 
ment Companies, New York City. The 
company has investments in numerous 
industrial companies interested in the 
manufacturing of equipment for the 
graphic arts. Mr. Giegengack is now 
engaged in a survey of the printing 
industry to determine the industry’s 
new machinery requirements. 


PLAN HARRIS MEMORIAL 


The memory of the late A. Stull 
Harris, for many years president of 
Harris-Seybold Company, Cleveland, 
will be honored by the establishment 
of a hospital ward, so Harry A. Por- 
ter, vice-president of the company, has 
announced. Donations totaling $16,500 
were contributed by 887 employes of 
the company for the purpose, the em- 
ployes donating a day’s overtime 
wages to the fund. 


APPOINTS WESTERN DISTRIBUTOR 

William M. Kemp Company, San 
Francisco, has been authorized to han- 
dle sales of Craig Dri-Spray, so 
Ernest Payne, president of Payne & 
Craig Corporation, national distribu- 
tor, has announced. He said that pro- 
duction is now on a four to six weeks 
basis. 


BECOMES WESTERN MANAGER 

Karl W. Guth, for many years asso- 
ciated with the printing machinery 
business, has been appointed western 
manager of the Falco Corporation, 
Chicago. He succeeds K. F. Mairson, 
who resigned to go into business in 
Minnesota. 
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ID sc vou-asnananc’eancexxe D. L. Wara Company 
Pittsburgh The Chatfield & Woods Co. of Pa. 
RHODE ISLAND 
Providence 
SOUTH CAROLINA 
Greenville.......4 sboweeese Dillard Paper Company, Inc. 
TENNESSEE 
Chattanooga... 
Knoxville. ... 


Carter, Rice & Company Corp 


Bond-Sanders Paper Co. 
Southern Paper Company, Inc. 
Tayloe Paper Company 

oe eeeeeeeeeeesss-bond-Saunders Paper Co. 


case bhobae oeeeeeees Carpenter Paper Company 
Carpenter Paper Company 

. .Carpenter Paper Company 

. .Carpenter Paper Company 

. .Carpenter Paper Company 

....Carpenter Paper Company 

. Carpenter Paper Company 


UTAH 
Salt Lake City.....sseeeee++-~Zellerbach Paper Company 


Cauthorne Paper Company 


ZAllerbach Paper Company 
Zellerbach Paper Company 
Zellerbach Paper Company 
. -Zellerbach Paper Company 


Milwaukee....... sees The Bouer Paper Company 
EXPORT AGENTS 


American Paper Exports, Inc., New York, U.S. A, 
Cable Address: APEXINC—New York 





KIMBERLY-CLARK CORPORATION - 


122 East 42nd Street, NEW YORK 17 
155 Sansome Street, SAN FRANCISCO 4 


NEENAH, WISCONSIN 


8 South Michigan Avenue, CHICAGO 3 
22 Marietta Street, N. W., ATLANTA 3 


* TRADEMARK 


THE INLAND PRINTER for April, 1948 
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Before choosing any printing paper .. . 


* TRADEMARK 
TT. M. REG. U.S. PAT. OFF. 


Look at Levelcoat... 
for brightness 


Should the product you picture in 
your new catalog sizzle? Should it 
sparkle with sales appeal? Then make 
it come alive—against the setting of 
lustrous Levelcoat* printing paper. 
Yes, Levelcoat papers are brilliant 
from the body fiber out —brighter be- 
cause they’re whiter than ever! 


Look at Levelcoat... 
for smoothness 


Smooth as richest country cream, the 
flowed-on surface of Levelcoat is a tri- 
umph of precision manufacture. Test 
it. Print with it. Let the smoother 
surface of Levelcoat give you smooth- 
er, truer press impressions ream after 
ream, run after run. 








Look at Levelcoat... 


for printabil 

1s Printers and advertisers alike depend 
Meyer, Ditton & Walshon on the printability of Levelcoat for 
First in sports equipment the smooth, trouble-free production of 
since 1898 uniformly beautiful work. Let this out- 
standing Levelcoat quality produce 
finer results for you, too. Give your 

printing the Levelcoat lift! 


Levelcoat* printing papers are made 
in these grades: Trufectt, Kimfectt, 
Multifectt and Rotofectt. 


LY-CLARK CORPORATION, NEENAH, WISCONSIN 
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Preferred 
everywhere for 
rubber and plastic plate making 





The preference of over 150 leading plants 
in the United States and nine foreign coun- 
tries for the ACRAPLATE is based on its 
proven outstanding performance. The many 
exclusive advantages of the ACRAPLATE 
are demonstrated day after day in these 
ylants. Write for full particulars about the 
latest model ACRAPLATES for your plant. 








aoa ME 


vA 


a | LAKE ERIE 
¢ E E x | Engineering Corp. 
504 Woodward Avenue 


ENGINEERING CORP. Buffalo 17, N.Y. 
B U FF, A LO, NY. US.A F Offices in Principal Cities and Foreign Countries 


_ ~ 
@ Leading manufacturer of hydraulic 


presses—all sizes and types—stereotyping... plastics molding... processing... rub- 
ber vulcanizing...metal working... forging...metal extrusion...special purpose. 
£ 5 So t=) 








papers 


NATIONALLY DISTRIBUTED 


eo? W. H. Atkinson Partin Paper Co.; Sloan Paper 
oO. 





ARIZ.: Blake, Moffitt & Towne; Graham Paper Co.; 
Zellerbach. 

ARK.: Roach Paper Co. 

CAL.: Blake, Moffitt & Towne; Commercial Paper 
Corp.; General Paper Co.; Seaboard Paper Co.; 
Zellerbach. 

COLO.: Dixon & Co.; Graham Paper Co. 
CONN.: Alling Paper Co.; John Carter & Co.: 
Rourke-Eno Paper Co. 

D. of C.: R. P. Andrews; Barton, Duer & Koch; Frank 
Parsons Paper Co.; Stanford. 

FLA.: Capital Paper Co.; Central Paper Co.; Ever- 
glade Paper Co.; Jacksonville Paper Co.; Tampa 
Paper Co. 

GA.: Atlantic Paper Co.; Graham Paper Co.; Macon 
Paper Co.; Sloan Paper Co.; Somerville-Seybold 
Paper Co. 

IDA.: Blake, Moffitt & Towne; Zellerbach. 

ILL.: Berkshire Paper Co.; Bermingham_& Prosser; 
Blunden-Lyon Paper Co.; Chicago Paper Co.; Dwight 
Bros. Paper Co.; LaSalle Paper Co.; Marquette Paper 
Corp.; Messinger Paper. Co.; Midland Paper Co.; 
Swigart Paper Co.; James White. 

IND.: Central Ohio; Century Paper Co.; Crescent 
Paper Co.; Diem & Wing; Indiana Paper Co.; C. P. 
Lesh Paper Co. 

IOWA: Bermingham & Prosser; Carpenter Paper Cos 
KAN.: Carpenter Paper Co.; Graham Paper Co. 
KY.: Louisville Paper Co. 

ME.: C. M. Rice Paper Co.; C. H. Robinson. 
MD.: Antietam Paper Co.; Barton, Duer & Kochs 
Baxter Paper Co.; O. F. H. Warner & Co. 

MASS.: Bulkley, Dunton & Co. Inc.; Butler-Dearden; 
Carter, Rice & Co.; John Carter & Co.; Century 
Paper Co.; Colonial Paper Co.; H. Lindenmeyr & 
Sons; Mill Brand Papers; Paper House of N. E. 
MICH.: Beecher, Peck & Lewis; Bermingham & Prose 
ser; Carpenter Paper Co.; Graham Paper Co.s 
Grand Rapids Paper Co.; Seaman-Patrick; Union 
Paper & Twine. 

MINN.: John Boshart; General Paper Corp.; The 
John Leslie Paper Co. 

MO.: Acme Paper Co.; Bermingham & Prosser; Cen- 
tral States Paper Co.; K. C. Paper House; Tobey Fine 
Papers, Inc.; Weber Paper Co.; Zellerbach. 
MONT.: Carpenter Paper Co.; The John Leslie Pa- 
per Co. 

NEB.: Carpenter Paper Co. 

N. J.: Bulkley, Dunton & Co., Inc.; Forest Paper Co.: 
Lathrop Paper Co.; Lewmar Paper Co.; J. E. Linde; 
Henry Lindenmeyr & Sons. 

NEW YORK CITY: H. P. Andrews; Bulkley, Dunton & 
Co., Inc.; M. M. Elish & Co., Inc.; Forest Paper Co.; 
J. & F. B. Garrett; Green & Low; Lathrop Paper Co.; 
J. E. Linde; Henry Lindenmeyr & Sons; Majestic 
Paper Corp.; Marquardt & Co.; Merriam Paper 
Co.; Miller & Wright; A. W. Pohlman; Reinhold- 
Gould, Inc.; J. F. Sarle Co., Inc.; Schlosser Paper 
Corp.; Vernon Bros. & Co.; Walker-Goulard-Plehn; 
Willmann Paper Co. 

NEW YORK: Fine Papers Inc.; Franklin-Cowan; J. & 
F. B. Garrett; V. H. Smith. 

N. C.: Dillard Paper Co.; Cape Fear Paper Co, 
OHIO: Alling & Cory Co.; Central Ohio; Chatfield 
Paper Corp.; Cleveland Paper Co.; Diem & Wings 
The Johnston Paper Co.; Ohio & Michigan Paper Co. 
Scioto Paper Co.; Union Paper & Twine Co. 

OKLA.: Carpenter Paper Co.; Tulsa Paper Co. 
ORE.: Carter, Rice & Co. of Ore.; Fraser; Zellerbach. 
PA.: Alling & Cory Co.; Chatfield & Woods; A. Har- 
tung & Co.; Johnston, Keffer & Trout; Thos. W. Price 
Co.; Raymond & McNutt Co.; G. A. Rinn; Schuylkill 
Paper Co.; H. A. Whiteman & Co.; Whiting-Patterson 
Co.; Wilcox-Walter-Furlong. 

R. I.: John Carter & Co.; Narragansett Paper Co. 
Carter, Rice & Co. 

S. C.: Dillard Paper Co. 

TENN.: Bond-Sanders Paper Co.; Clements Paper 
Co.; Graham Paper Co.; Southern Paper Co.; South- 
land Paper Co. 

TEX.: Carpenter Paper Co.; C. & G. Paper House; 
Clampitt Paper Co. 

UTAH: Carpenter Paper Co.; Zellerbach. 

VA.: Cauthorne Paper Co.; Dillard Paper Co.; Old 
Dominion Paper Co.; Richmond Paper Co.; B. W. 
Wilson. 

WASH.: Blake, Moffitt & Towne; Carter, Rice & Co. 
of Wash.; Zellerbach. 

WIS.: Bouer Paper Co.; Wisconsin Paper & Products 
Co.; Woelz Bros. 
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a perfect 36 


With 80% of American women now wearing foundation 
garments, and with sales, at wholesale prices, around 
$200,000,000, the industry which caters to milady’s waist- 
line is an expanding market of no small importance. 

And paper is in corsets up to its waistline—in styling, 
in manufacturing, in labeling, in packaging, in shipping, 
in advertising, in merchandising. 

As American industries and markets expand—be 
they corsets or construction, sporting goods or steel 
—so does the demand for paper expand. This is why 


“Paper Makers to America” is itself expanding— in phys- 
ical facilities, in productivity, in the tireless research which 
will make ever and ever better all Mead Papers of the 
Mead, Dill & Collins, and Wheelwright lines: “the best 
buy in paper today.” 





% *& * Mead offers a completely diversified line of papers in colors, 
substances, and surfaces for every printed use, including such 
famous grades as Mead Bond; Moistrite Bond and Offset; Process 
Plate; Wheelwright Bristols and Indexes; D & C Black & White; 
Printflex; Canterbury Text and Cover Papers. 


MORE THAN ONE HUNDRED YEARS OF PAPER MAKING 


THE MEAD - CORPORATION « “‘PAPER MAKERS TO AMERICA” 


papers | 





ESTABLISHED 1846 





The Mead Sales Company, 230 Park Avenue, New York 17+ Sales Offices: Mead, Dill & Collins, and Wheelwright Papers+ Philadelphia» Boston »Chicago«Dayton 
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famous cover girls 


PHOTOGRAPHED BY 
BENEDICT FRENKEL 









LISA+Mrs. Fernand Fonssagrives in private life-was born and 





brought up in Sweden. Both her parents were doctors. 






Lisa attegded Sorbonne University in Paris, “where,” she says, “I learned 
how to flirt with American boys—but married a Frenchman.” 






Lisa Has been a cover girl so often she has lost count. 





“LOOK” magazine, in a recent editorial feature, called her “most 






sucgessful of New York’s 1,000 photographic models.” Lisa lives 






in the country with her photographer husband and their young 
dpughter Mia. A Swedish housekeeper runs the ménage. They 
keep a dog, chickens, and kittens, drive two antiquated cars. 







mous cower papers 


MADE BY THE 
BECKETT PAPER COMPANY 







Color that catches the eye, texture that is pleasing 
to the touch, quality that assures long wear—these 
are the ingredients that make BUCKEYE and 
deouere covers the first choice of admen and 
printers everywhere. Keep inspiration at your 
elbow with a Beckett Auto-File—better than any sample 
book, it contains samples of all colors, weights 
and textures, ready for use in working up dummies. 


Tie | hamilton, ohio 











if you want your catalogue or booklet 
to be read from cover to cover... 


be sure it has a cover £ 














HOSTESS DRESS 
BY 
NINI TURCOTTE 













ORANGE— 


one of the 13 colors in 
the BUCKEYE COVER line. 
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Local Branches Provide 
Better Service for You! 


A three-word, accurate 


DEPENDABLE... description of the printing 
machinery, equipment and 


COMPLETE.... ; 

supply service at your com- 
mand through the 46 local offices of Western 
Newspaper Union and Associated Companies. 


CONVENIENT . . 


Each of these 46 branch offices is, in principle 
and practice, a local institution. Each is head- 
quarters for unbiased, dependable information 
and for sales and service on products of national 
reputation best adapted to the specific needs of 
printers and publishers in the territory it serves. 


Each branch is staffed by a local resident 


manager and by representatives who are inti- 
mately acquainted, through day-by-day personal 
contact, with the special problems of printers in 
their territory. And each branch draws freely and 
at will upon the combined resources and exper- 
ience of the nation-wide WNU organization to 
bring you the latest, the best in methods and 
equipment for better printing at lower cost. 


For address of nearest branch, or for specific 
information concerning anything you need for 
composing room, pressroom or bindery, write to 
Printing Machinery Division, Western Newspaper 
Union, Omaha 1, Nebraska. 


@ For complete service in Printing 
Machinery, Equipment and Supplies 


WESTERN NEWSPAPER UNION 


ee) ee ©) 


A & 5$'°O C ! A'T'.& @ 2 eee fF ANI ES 


HARRY W. BRINTNALL CO., San Francisco, Los Angeles, Seattle 
LANCE CO. PRINTERS’ SUPPLIES, Dallas 
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‘lw. roe thar oe... AMENICA 
(oes DusINess on 


gow 


‘‘America does business on Nekoosa 
Bond.”” Millions of readers of 
TIME and BUSINESS WEEK are 
seeing this slogan again and again 
in advertisements similar to the one 
shown on the left. It's a fact! 
America does business on Nekoosa 
Bond—for, as most printers and 
lithographers know, Nekoosa Bond 
is one of the largest selling bond 





papers in the world. When you 





recommend Nekoosa Bond, you are 














recommending a paper that every- 





body is familiar with—a paper 
that everybody likes! 


@ When specifying bond paper for letter- 
heads and business forms, remember these im- 
portant facts: Nekoosa Bond is one of the 
largest selling bond papers in the world... 
IS cL celeste Mm slolale ME ig-1eMEo IT ila [hZ-Mmol 9) oto] gel aa-¥ 


oli ge] li fis @mil-M ole-Ciile[-MolmeoMcolulelee Mm Zehi-Tauilel Le 


It’s good business to do business on 
NEKOOSA Pre-lasled BUSINESS PAPERS. 


LEDGER MIMEO —_ pypticAaTOR j BOND 


NEKOOSA-EDWARDS PAPER CO., PORT EDWARDS, WISCONSIN 
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LAWSON FEATURES 
Straight Line Knife Pull a 
Adjustable Knife Bar Gibs | 
No Shear Slots or Boxes | 



































“Pendulum-Swing” Knife ‘Movement 





Overload Release and Re-setting Device | 


ears Operate in Sealed Bath of Oil | 


Johns-Manville Brake Blocks 
Steel Safety Locking Bolt 











LAWSON: 
CUTTERS 














SEALED OIL BATH insures 
thorough and easy lubrica- 
tion of gears. No need to 
crawl under the machine to 
smear grease on hard to- 
get-at gears. Simply pour in 
the oil for the gears at the 
front of the LAWSON CUTTER. 
Correct oil level is indicated 
by a filler cap gauge. 


Two-Hand Operating Device 

Proper Location of Motor 

V-Belt Drive 
Positive Non-Slip, Non-Oiling Friction | 
Disc Type Clutch 


Roller, Ball or Needle Bearings on 
Moving Parts 


Knife Bar Slot Closing Device 


Extra Long Clamp Lead 





LAWSON 

39” 46" 52” 
CUTTERS 

are FOREMOST in 


* safety * dependability 


6” Clamp Opening 

Easy Adjustment of Knife to Stick 
Three-Piece Split Back Gauge 
Table 37” from Floor 


Rugged, Rust-Resistant Meehanite 
Construction 


Post-War Design with Grease-Resistant 


*. accuracy ° production Finish 


“For all-around satisfaction in the features that Floodlight with Magnified Measuring 
count, LAWSON CUTTERS rate BEST. Outstanding Bond 

in design...engineered by the world’s most 
famous authority on cutters... amazingly pro- 
ductive in performance...unfailingly dependable 
from safety and maintenance viewpoints. These 
three LAWSON CUTTERS are built to meet your 
most exacting requirements. 


Rubber-Cushioned Handles 


Designed by Fred Seybold, 
World Renowned Engineer 





WRITE FOR BOOKLETS 
' Complete, fully illustrated descriptions and specifica- 
tions of the 39”, 46” and 52” LAWSON CUTTERS ore 


' available upon request. Send for them now! BOSTON 


PHILADELPHIA 


EXCLUSIVE DISTRIBUTORS 


HARRY W. BRINTNALL CO., INC 
A. E. HEINSOHN PRINTING MACHINERY 
TURNER PRINTING MACHINERY, INC 
SOUTHEASTERN PRINTERS SUPPLY CO 
SOUTHWESTERN PRINTERS SUPPLY, INC 
SEARS LIMITED 


MAIN OFFICE AND SHOWROOM: 426 WEST 33fd STREET, NEW YORK I, N.Y. 


los Angeles, San Francisco, Seattle 


Cleveland, Chicago, Detroit 
Toronto, Montreal, Winnipeg, Vancouver 


Denver, Colo. 


Atlanta, Go. 
Dallas, Texas 





PGE i vilncsion 
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Experienced lithographers know that they 


can depend on Siebold for high standard 
molletons and flannels to insure successful, 


smooth operation of their rollers. 


MOLLETONS ROLLERS 


Siebold’s “slip-on” molleton covers are free of lint Siebold’s leather distributors will insure you a 
and fuzz and will give you longer wear and usage. smoother flow of inks and eliminate picking and 
Made especially to our specifications. “hickies”. They last longer and break up ink quicker. 


BLANKETS AQUATEX and DAMPABASE 


We carry 2, 3 and-4 ply rubber blankets. Experienced These products are carried in stock in all sizes and 
pressmen have found Siebold’s blankets entirely to for all offset presses, including Multiliths. 


their satisfaction. 


for 66 years it's been SIEBOLD'S for supplies 


- MOLLETON FLANNELS MOLLETON BY ROLL oR YARD  - BLANKETS 
AQUATEX DAMPABASE . LEATHER PRESS AND HAND ROLLERS 
SIEBOLD’S SAFETY INKS COLORS — | ; HE 
LAPP’S DUO WHITE ETCH MARATHON AND 


J. H. « G. B. SIEBOLD, inc. 


MANUFACTURERS OF PRINTING AND LITHOGRAPHIC INKS 
47 WATTS STREET e¢ NEW YORK 13, N. Y. 


Quer a half contig of Bervice ” 
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by WAYS 


pO Double-loading feed 
board cuts stoppagetime. 


Interchangeable ductor 
and distributor rollers. 


Ratchet-type hand crank 
on fountain to speed ad- 
justments of ink flow. 


Ca 
oe Steel step-plate at right 
of delivery, and hand 


rail around fountain, to 
aid pressman when 
climbing on platform. 


Main drive motor placed 
under the press saves 
more than 7 square feet 
of floor space. 


Gears inside cylinder 
are ground and all oth- 
ers are shaved to assure 
greater accuracy. . 


Inner conveyor paper 
guides hinged upward 


The ATF Big Chief has always been noted for its economical production of f be 
for easier accessibility. 


high quality work and smooth, steady operation . . . features now still more 
assured by nearly 600 Ibs. added weight for sturdier rigidity. ATF Chief 
offset presses come in three sizes: 22¥2x29, 172x222, and 14x20. Improved control of the 
ATF also has modern and efficient platemaking equipment and its own eaceateneennens 
precision cameras .. . everything from darkroom to pressroom. 


Ask your ATF Salesman, or write for commercial samples of actual runs Spring caps and hold- 
on the ATF Chiefs. . downs on top clamping 
roller for exact setting. 


g 
22) 





American Type Founders 


200 Elmora Avenue, Elizabeth B, New Jersey adjusting set screws. 


S$ Hardened seats for plate 
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uTeNANce 


DOES IT Meer a7) 
MY NEEDS? - ( EASY To 


OPERATE? 





when you buy or finance printing equipment 


In buying machinery and equipment the most im- 
portant requirement is satisfactory performance 
—uniform production, ease of maintenance, effi- 
cient operation. Without them, no machine serves 
its purpose—regardless of what it costs. 

In financing too, satisfactory performance is 
what counts. Buyer and seller alike have a right 
to expect from a financial organization prompt 
action, willingness to negotiate suitable terms, 
over-all reliability backed by the ability to give 
“Top Performance.” C.I.T. has met these require- 
ments for many years and maintains an outstand- 


ing financing service, ideally suited to the printing 
industry. 

Under the tested C.I.T. plan, machinery and 
equipment can be financed for periods suited to 
the needs of the buyer. As a result, manufacturers 
and distributors sell more equipment and print- 
ing plants have credit available that enables them 
to re-equip a complete plant or purchase a single 
piece of machinery. 

C.I.T. can help industry solve many problems. 
Any of these offices will answer any specific in- 
quiry relating to the financing of machinery and 
equipment. 


Cc. I. T. 


CORPORATION 


Printing Equipment Financing 


One N. La Salle St. 
CHICAGO 


One Park Avenue 
NEW YORK 


66 Luckie Street N. W. 
ATLANTA 


416 W. 8th Street 
LOS ANGELES 


660 Market Street 
SAN FRANCISCO 
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H &W research KEEPS AHEAD OF YOUR pAPEA) NEEDS 
ithe TOP SHEET that can take if... deveicpea by H&W research, thi 


Tympan makes good printing better.. 
gives you top performance under all 
conditions, on small job presses or large 
rotaries. 

Its uniformity, smoothness, strength 
and resilience are maintained through 
constant testing and quality control. 
Standard sizes available in rolls and 

in sheets (regular or corner clipped 

and scored). 





OLLINGSWORTH & WHITNEY COMPANY 


xecutive Offices: 60 BATTERYMARCH STREET, BOSTON, MASSACHUSETTS 
Sales Offices: Paper by Master Craftsmen 
230 Park Avenue 111 West Washington Street for Over a Century 
New York, N. Y. Chicago, Illinois 


ILLS at WINSLOW and MADISON. MAINE and MQ@BILE. ALABAMA 





A 75% cotton fiber content paper made 
with extreme care, Success Bond in the Neenah line is 
distinguished by its appearance and finish, its crisp- 
ness and strength. Success Bond is designed for age- 
resisting records, impressive business and personal 
stationery, legal forms and other papers that are con- 
stantly being handled. 


wleoneh 


VW, : NE BUSINESS PAPERS 


s 
Bi 


These famous names identify the papers manufactured by the 
Neenah Paper Company. The name Neenah appears in each 
watermark to identify the genuine for your protection. 


TUDOR LEDGER 
STONEWALL LEDGER 
RESOLUTE LEDGER 
NEENAH LEDGER 
NEENAH INDEX BRISTOL 


OLD COUNCIL TREE BOND 
SUCCESS BOND 
CHIEFTAIN BOND 
NEENAH BOND 

NEENAH THIN PAPERS 


NEENAH PAPER COMPANY « NEENAH, WIS. 


one-purpose 





—J. A. RICHARDS CO... “t3'F"micx? — 


buy a 


All-purpose 10-in-one 
Saw-Trim-Planer and Highspeed 
Router is available for less. 





Write. ..for 


catalog to help 
choose your 
Proving 
Equipment 


ANDERCO OK 
PRE PRESS oo 











If you're having plate problems 


—"ASK ALJEN” 


If your offset plates don’t give you what you 
want, let us help you get real printed results. 
Expert graining and regraining assures you 
better printing and longer life for your 
plates. For careful and conscientious atten- 
tion to your plate requirements, “ask 
ALJEN.” Zinc or aluminum—any size you 
need. 


ALJEN ASSOCIATES 


1215-1217 Primrose St., Cincinnati 23, Ohio 
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KODAK Fluorescent Water Colors are made specifi- 
cally for commercial artists to use when making water- 
color sketches or wash drawings for photomechanical 
reproduction. 

Any commercial artist who uses water colors can 
use Kodak Fluorescent Water Colors. The simple tech- 
nique of their use can be mastered quickly and easily. 

Artwork prepared with these colors is ideally suited 
for reproduction. Each color’s fluorescence is in direct 
proportion to the amount of color correction it re- 
quires to be faithfully reproduced with four-color 


GRAPHIC ARTS DIVISION 


process inks. Faithful reproduction is further aided by 
the fact that only those colors which can be repro- 
duced by standard four-color process inks are included 
in the palette. 

Complete sets of twenty Kodak Fluorescent Water 
Colors, or individual replacement colors, are available 
from your Kodak Graphic Arts dealer. To make cer- 
tain that you and your artists know the many advan- 
tages which the Kodak Fluorescence Process offers, 
write today for your free copy of the booklet, “The 
Kodak Fluorescence Process,” illustrated below. 


EASTMAN KODAK COMPANY 


ROCHESTER 4, N. Y. 


KODAK" IS A TRADE-MARK 








@ Bu 


Mi 5 mn 


“ ie 2 ‘Th. / 


Here is a birds-eye 
picture of paper-making that is quality-controlled from forest to finished sheet. 
x Throughout the Great Lakes shipping season, carefully selected spruce is trans- 
ported from our own Canadian timber limits by our own boats—two of which are 
shown at the right. From this wood, pure Mitscherlich sulphite pulp is produced and 
slow-cooked to preserve the fibres which give special strength to Detroit Sulphite 
papers. x Through each of the succeeding manufacturing processes in the long central 
buildings of the mill, the most modern equipment is in uninterrupted use — operated 
by a thoroughly experienced organization to produce for you papers of superior qual- 
ity, durability and beauty. 


DELKOTE COVER e¢ DETROIT EMBOSSED COVER « CORDOVA COVER 
AND BRISTOL e CORDOVA LITHO COVER AND OTHER FAMOUS PAPERS 
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-/}-WHEN YOU BUY 


“MERCURY 
“PRODUCTS 


When you buy ROLLERS AND BLANKETS 
insist upon this trade-mark—your finest 
guarantee of quality. For generations this 
symbol has stood for craftsmanship and 
the most advanced engineering. It is your 
guarantee of good products, and good 
faith on the part of the manufacturer. 








RAPID ROLLER COMPANY 


D. M. RAPPORT, Pres. Federal at 26th Street CHICAGO 
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Laying The 


TRAPS 


Do traps and a dory alone make the lobsterman? 
Obviously, the answer is no. More important than any 
physical gear is the experience handed down from gener- 
ation to generation . . . the knowledge gained after 
years at sea learning the habits of the hardy Crustacea. 
Only then does a lobsterman have the consistent ability 
to spot fertile banks where he can lay his traps. 


Business today is in much the same position as the 
lobsterman. As mere order-taking continues to be re- 
placed by strong, competitive selling, business is forced 
to lay its traps for greater volume. In this quest, experi- 
ence indicates that printing can do its share in producing 
a noteworthy “‘catch”’ of sales. 


Since the birth of our nation, printing has succeeded in 
selling millions upon millions of dollars in merchandise 
. .. widening markets by gaining customers whom the 
manufacturer could never, in all his born days, hope to 
approach personally. Printing isindeed an integral, active 
element in our entire free enterprise system. 


Printing and paper together have grown with America. 
Throughout the years, West Virginia Pulp and Paper 
Company has developed a line of papers so fine in qual- 
ity, so wide in variety that you can easily find one for 
any printing need. A convenient way of keeping abreast 
with developments in these two fields is to get your copy 
of West Virginia Inspirations for Printers, No. 170. Its 
pages teem with outstanding illustrations, and its cover 
is the same as the lobstering scene pictured here. Get 
your copy of issue No. 170, without charge, by writing 
or phoning your nearest West Virginia distributor, or 
any of the company addresses listed below. 


New York 17: 230 Park Avenue 
Chicago 1: 35 East Wacker Drive 
Philadelphia 6: Public Ledger Building 
San Francisco 5: 503 Market Street 


WEST VIRGINIA PULP AND PAPER COMPANY 


THE COVER ARTIST, Andrew Winter, N. A., now a resident of New 
York City, was born in Esthonia, April 7, 1893. Before coming to 
America he studied at the Academy of Art in Rome, and in this 
country at the Cape Cod School of Art, where his inherent love for sea 
scenes found expression. He was admitted to the American National 
Academy in 1938. His paintings are exhibited in many museums. 














Painting: Lobstering 
Artist: Andrew Winter 
Collection: Grand Central Art Galleries, Inc. 


NO 


west virginia inspirations for printers 









RINTING 


a y Adjustable Speeds 
from A-c. Circuits 


RELIANCE 


vs 


DRIVE 













The amazing adaptability of Reliance V*S — the All-electric, 
Adjustable-speed Drive which operates from A-c. Circuits—accounts 
for its successful employment on a steadily increasing number 
and variety of machines in the graphic arts industry. Operation 
of a V*S-equipped machine is simple and easily learned. Control 
is all-electric, manually or automatically directed, right at the 
machine or from remote stations. Flexibility of operation in- 
troduced the V*S way invariably increases production and 
lowers cost—a fact we can prove in your plant. Contact the 
Reliance Representative in your locality or write for new 
Bulletin 311 which will give you some further information 
about Reliance V*S Drive. 


RELIANCE ELECTRIC & ENGINEERING CO. 
1101 Ivanhoe Road ° Cleveland 10, Ohio 


Appleton, Wis. ¢ Birmingham ¢ Boston e Buffalo e Chicago e Cincinnati 
Dallas ¢ Denver ¢ Detroit e Gary ¢ Grand Rapids e Greenville, S. C. 
Houston e Kansas City ¢ Knoxville ¢ Little Rock ¢ Los Angeles ¢ Milwaukee 
Minneapolis ¢ New Orleans ¢ New York ¢ Omaha ¢ Philadelphia 
Pittsburgh © Portland, Ore. ¢ Roanoke, Va. ¢ Rockford e St.Louis ¢ San 
Francisco ¢ Seattle ¢ Syracuse © Tampa ¢ Tulsa © Washington, D.C. 
Mexico City, Mexico * Montreal, Canada ® Sao Paulo, Brazil 



























When Writing These Advertisers, Please Mention THE INLAND PRINTER 





on make-up 


Here's the “pay-off 


—. °DO IT FASTER 
® MAKE IT ACCURATE 





® KEEP IT RIGID 


CHALLENGE 


IRON FURNITURE Challenge Labor-Saving Iron Furniture 
@ Made of a specially selected mixture of close-grained 
iron, precision machined on all sides and edges and 

Challenge Mammicoih finished to absolute point measures. ‘'Velvet Edges’’ 
5 F t assure easy handling—no danger of cuts or scratches... 
ron Furniture no sharp corners to get dented or chipped. Ribbed for 
@ Durable, light, precision strength and light weight and to provide an ample finger 
made furniture for filling hold when lifting from the form. Large raised figures on 
large spacesin book or color hath ott f — h al é 
work. Dresses out a large oth sides of each piece show the pica size at a glance. 
Holes allow for drainage. 120 standard sizes — 2x 4 to 


chase quickly. 70 sizes— 
15x15 to 60x120 picas. 10x70 ems pica. Write for data and prices today! 


THE CHALLENGE MACHINERY COMPANY, crano maven. micHicaN 
Challenge DEALERS iN ALL PRINCIPAL ciTrTiEes 








Now You Can Print That 


Fruino covor IO 


On The First Run Through Your 
Miehle Two-Color Letterpress 

The Western Third Color Unit converts your pres- 
ent 2-color Miehle Letterpress into a 3-color ma- 
chine. Not an auxiliary gadget but a complete 
printing unit which becomes a permanent, integral 
part of the press without disturbing any of its func- 
tions or operations. Disengages when 2-color work 
is desired. 


Labels, Cartons, Specialties 

Produced At Extra Profit 

Noteworthy Features @ Steps up deliveries @ Re- 
duces material handling, sheet spoilage, press time 
@ Maximum press speed and sheet size main- 
tained @ Full Form Capacity @ Positive Register @ 
No extra labor, power or floor space needed. 


To date, over 30 Miehle Presses in al — Carton Plants 
have been converted into 3-coler p plete in- 
formation — write — 








WESTERN PRINTING 
Olt I a Qe OS Os 
3519 NORTH SPAULDING AVE. CHICAGO J8 ILL. 


SPECIAL PRESSES and Folders of all Kinds Designed 
and Built — Write Us Your Problem. 
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“Custom-made 
or 
Ready-to-wear” | 


Printing jobs are like people 
— some look well in “ready- 
to-wear” inks — others must 
have “custom-made” inks to 
fit them the best. 

Regardless of the problem 
to be solved — you can de- 
pend on the Sinclair & Valen- 
tine chemists to produce the 
right ink for the job. 

Phone for our service man 
when you next need inks. 











ge and Valentine As. 


MAIN OFFICE AND FACTORY: 611 WEST 129th STREET, NEW YORK 27,6. Y 





——— BALTIMORE TYPE 






TYPE~ SERVICE 


WORDS that have made Balto- 
type a byword in the industry. 
We are constantly enlarging our 
family of type faces, and improv- 
ing our service. As an example: 


Orders for sorts are now 
shipped the same day as 
received at Baltimore. 












Our dealers in the major cities 
carry complete stocks, while other 
dealers can supply you within a short 
time. If your dealer cannot supply 
your demands, write direct to 







Better Cype For best Results 
MARYLAND - 2 


















roster FORTY - EIGHTER” 


* 
GALLEY 
STORAGE 

EFFICIENCY 


YOUR ORDER pricep 
TODAY TO ASSURE PRESENT LOW PRICES Rom 


—FEATURES— $57.50 
Fits On Top Of Your Present Galley Cabinet Or 
Type Cabinet . . . Galleys Interchangeable With TO 


All Standard Make Cabinets . . . Standard 18 Gauge 
Steel Galleys . . . Easy Sliding Welded Runs. $74.50 


STANDARD SIZES 

834 x 13 Cabinet and 48 Galleys............ $57.50 
6% x 23/2 Cabinet and 48 Galleys......-. $69.50 
12 x 18 Cabinet and 48 Galleys............ $74.50 


WRITE TODAY FOR CATALOG 


OSTER MFG. CO. 


(SUBSIDIARY OF CITY WIDE PRESS CO.) 


123-127 N. 13th St., Phila., 7, Pa. 























ONLY LONG YEARS OF CAREFUL STUDY 


of all manner of sheeting problems, could result in the 
final achievement of a machine which offers printers 
the highest type of accurate sheeting work coupled 
with costs designed to produce profits in these hectic 


times. 
ELECTRONIC EYE 


units afford the ultimate in “spot sheeting” and all 
kinds of cut-to-register work. Send for prices on the 


BECK AUTOMATIC ROLL SHEET 
CUTTER 


Charles Beck Machine Company 


412 N. 13TH ST. 


PHILADELPHIA 8, PENNA. 
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NO 
TRESPASSING 


From the quality, the economy, 








2} or any other standpoint, wt 
is worth your while to use Johnson Inks—even on the 
sumplest jobs. | 





om pau ODSONrconrne 


repo ed INKS SINCE 1804 


NEW YORK ST. LOUIS KANSAS CITY a aeventhi philadelphia, Po- 
CHICAGO CLEVELAND s~wPITTSBURGH joth and Lombar 
BOSTON DETROIT ATLANTA 


BALTIMORE DALLAS 








103,000,000 PUBLICATIONS F, , g, ‘ 5h tine 


ARE MAILED MONTHLY BY 
CHESHIRE MAILING MACHINES ROTARY LETTERPRESS 


PROFITABLE INVESTMENT IF 


YOU WILL Sh f 


— pwc 2 
os, Warnock 4 


Automatically Cut and Attach Addressed 
Labels to Newspapers, Magazines, Pamphlets 
Direct Mail, At High Speed and Low Cost! 


Cheshire Machines have eliminated the bot- 
tlenecks in mailing rooms of leading publish- 
ers and printers for many years. They cut 
mailing time ‘way down. Save the labor of 
many hands. Really make money for you. 
New, improved model is better than ever. 


LET US SURVEY YOUR MAILING NEEDS—Wwrite! Write today for 
CHESHIRE MAILING MACHINES, INC. the full Atory 


THE PRINTING MACHINERY COMPANY 
1415-25 WEST ALTGELD STREET, CHICAGO 14, ILLINOIS 436 COMMERCIAL SQUARE « CINCINNATI 2. OHIO 
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Seer" & SUPPLY CO. Inesprrmcao 


FACE COATING CHEMICALS 


@ SUR , 

@ PRESSROOM ee 

e DEEP-ETCH CHEMICAL 
CHEMICALS 


@ MULTI-LITH 


t 
Offset lithographers agree that they . 
when they use LITH- 


You will too when 
k. For 


a new 


better results 
KEM-KO Chemicals. 
you put them to - 
complete information, 


catalog has been published. 


' 
SEND FOR YOUR COPY TODAY! 


LITHO CHEMICAL beer 


= 
V/ \\d 
63 PARK ROW. NEW YORK 7 -ammns ms! 


ww 



















ROGERS B26-60 


KNIFE GRINDER 
with latest Features to give You Years of 


DEPENDABLE — LOW COST — ACCURATE SERVICE 


2 HP Motor Heavy ribbed knife bar for grinding edge up or 
Drives10”cup down with quick set-up knife gauges for true knife 
Grinding alignment. 
Wheel. 















Wide self-aligning V- 
Woys for precision car- 
riage travel. Carriage 
travels evenly, reverses 
smoothly and quickly. 


Balanced box 
type bed swiv- 
els for flat or 
concave grind- 
ing. 


Sturdy cabinet 
base with pro- 
per cross ribs 
for firm sup- 


Grindsknives port. 


with edge up 

or down. Bed 

swivels to 

permit con- 32”, 3” aan, 60” 
cave grinding. Cost is Heavy duty Grinders 
reasonable. Write for ee 


Circular B26-60. 


SAMUEL C. ROGERS & COMPANY 
SINCE 1887 


183 DUTTON AVE. 


BUFFALO 11, N. Y. 




















Twenty-Five Years 
of Service 


and Quality 











TRIANGLE 
INK AND COLOR CO,, INC. 


305 EAST 45th STREET, NEW YORK 17, N. Y. 


MUrray Hill 5-0988-89 

































For Better Alignment— 
3 to 4 Times Faster! 


SYVZTRON 


“VIBRATING” 


PAPER JOGGERS 


2 Fillthe Bill! 





They'll help to reduce 
the high cost of pro- 
duction by speeding up 
manual jogging—get- 
ting more stock to the 
cutter, to the press, to 
the bindery—in a 
shorter time. 







Write for folder 


SYNTRON CO. 
575 LEXINGTON 
HOMER CITY, PA. 
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SAVE TIME — REDUCE COSTS 
GET BETTER PRINTING 


WITH (1) QUOINS 


Back in our line after several years’ absence the 
new and improved “Hempel Style” malleable iron 
quoins. Notches thruout entire length of center rib 
are an effective guard against slipping when form 
is locked. Also, slightly roughened outside surface 
holds tightly to furniture. 


MORGANS & WILCOX MFG. CO. 


Dealers in Principal Cities 


1878—Printers’ Supplies for 70 Years—1948 


Get Wider Coverage 


BETTER 


Because each lamp 
has 2 arcs, you can 
light all copy on a 
medium board with 
one pair of “Little 
Giants” . . . double- 
decker light within 
the price range of 
single deck lamps. 





| Made with Nonspot 


reflector. Attrac- 
tively streamlined 
with mechanism en- 
closed. Upanddown 
range of reflector 
center is 49” to 68”. 
No waste of cur- 
rent. Write for cat- 
alog. 


Diane r 


MACBETH 
“Little Giant” 


MACBETH ARC LAMP COMPANY 
875 North 28th Street 
Philadelphia 30, Pa. 








The NEW HILDEBRAND 
EXTENSION DELIVERY 


AN OUTSTANDING 
SUCCESS 


from Coast to Coast 


The EXTENSION DELIVERY with the 


proven “Ten Points of Superiority” 


For FULL DETAILS write to 


THE RATHBUN & BIRD COMPANY, Inc. 


DESIGNERS AND MANUFACTURERS 
379 West Broadway, New York 12, N. Y. 

















Consecutive machines are quickly changeable to skip 
machines by replacing the unit wheel with the proper 
skip wheel. No need to stock a number of different ma- 
chines for each special job. One set of ROBERTS Machines 
will handle your numbering requirements. 


ROBERTS NUMBERING MACHINE (0. 


ZTOGO JAMAICA AVE., BROOKLYN 6, N.Y 
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Mm 72” Doyle Super- 
H Power Infrared 
4 Sheet Dryer in use 
ta on Cottrell Rotary 
Letterpress. 


DOYLE Super-Power Infrared Sheet Dryers 


easily installed on any press 


Close quarters and other working limitations present 
no difficult problems when you consider the installa- 
tion of Doyle Sheet Dryers. Also as illustrated above, 
the use of Doyle Sheet Dryers requires no alterations 
in existing press equipment. 


Doyle Sheet Dryers are made in lengths up to 72 
inches, and are widely used on presses of all types, 
flat bed and rotary, letterpress, offset and gravure. 
When slow drying slows up press production fre- 
quently they enable presses to be run at normal speeds. 


Write for complete bulletin, mentioning type of press 
equipment you now have. We shall be glad to include 
photo sheets illustrating similar installations. 


-—The J. E. Doyle Company— 


1220 WEST 6TH ST. ° CLEVELAND 13, OHIO 














No two books are alike 


. and the binding of every book 
requires individual planning. Weight 
of board, quality of cloth or other 
binding material, color, design and style 
of decoration—all should be entrusted 
to a trained organization. 


Brock and Rankin thoroughly under- 
stand the standards your book must 
meet, and can suggest the best materials 
and the most suitable style for your 
individual needs. It will be a pleasure 
to serve you. 


BROCK and RANKIN 


Book and Catalog Binding 
For More Than Fifty Years 


619 SOUTH LA SALLE STREET 
CHICAGO J, ILLINOIS 








HORTON 
VARIABLE SPEED 
CLUTCH PULLEY 














Modernize with a HORTON 
Variable Speed CLUTCH PULLEY 


For use on Printing Presses such as: 


BRANDTJEN & KLUGE ° CHANDLER & PRICE 
COLTS « GOLDING ¢ HARTFORD « KING « LIBERTY 
NATIONAL ¢ PEERLESS « PEARL « PROUTY « UNION 


Horton Manufacturing Company 


3014 University Avenue S.E., Minneapolis 14, Minnesota 























ELimimate Qtr chawag, Wuntang 


SIMPLEX:PAPER:CONDITIONER 
I Kohs mab (=I d oV ME sb act-Sh Cole oS E-Calll-Val-T-Toll do} aid sVof=1-1 
troublesome days next summer -- days 
oh dob a'sbale MB ohbbacblobhaam-b aXe MME (Sachets ¢-4 5067-7 
A SIMPLEX in your plant will assure 
you of trouble-free operation at low cost. 
Place your order now and be prepared! 


SOUTHWORTH ALSO MANUFACTURES 
Humidifiers, Punching Machines, Universal Paper 
Joggers, Round Cornerihg~Machines, Holdfast 

Hangers and Special Equipment. 


GRAPHIC ARTS DIVISION 


MACHINE COMPANY 
TEL. 4-1424 PORTLAND, MAINE 


of Service to the Graphic Arts’ 
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THE INLAND PRINTER 


Volume 121 * = April 1948 = * Number 1 


Published Monthly by Maclean-Hunter Publishing Corporation 


HORACE T. HUNTER, President 
JOHN R. THOMPSON, Vice-President and Trea 
J. L. FRAZIER, Secretary 





309 WEST JACKSON BOULEVARD, CHICAGO 6, ILL., U. S. A. 


THE INLAND PRINTER furnishes the most reliable and sig- 
nificant information on matters concerning the printing and allied 
industries. Contributions are solicited but should be concisely 
stated and presented in typewritten manuscript. 


Subscription Rates 


For United States: One year, $4.00; two years, $7.00; three 
years, $10.00. Single ccpy, $0.40; none free. Foreign: One year, 
$10.00; ~— years, $20.00. Pan-American: One year, $6.00; two 
years, $10.00; three years, $15.00. Make checks or money orders 
(for foreign) payable to MACLEAN-HUNTER Publishing Corpora- 
tion. Foreign postage stamps not acceptable. 

For Canada and Newfoundland: One year, $4.50; two years, $8.00; 
three years, $11.50. Single copy, $0.45. These_ subscriptions and 
remittances may be sent in Canadian funds to The Inland Printer, 
Terminal A, P. O. Box 100, Toronto, Canada. 

When subscriptions expire the magazine is discontinued unless 
a renewal is received prior to the publication of the following issue. 
Avoid possible delay by remitting promptly. 


Foreign Subscription Agents 


Fidelity Circulation Company of Canada, 210 Dundas Street West, 
Toronto, Canada. 
H. Williams, 1477 Fort Street, Montreal 25, Quebec, Canada. 

Maclean- Hunter, . Sh Sun’ Life of Canada Bldg., Trafalgar 
Square, London, S. W. England. 

Wm. Dawson & Sons, Cénnon House Pilgrim Street, Ludgate Circus, 
London, E. C., 

Alex, Cowan & wang ai ncited) General Agents, Melbourne, Sydney, 
and Adelaide, Australia. 

F. T. Wimble & Co., 35-43 Clarence Street, Sydney, Australia. 

John Dickinson & Co. (Limited), Cape Town, Durban and Johannes- 
burg, South Africa. 

Bureau International, P .O. Box 2218, Havana, Cuba. 

Harry S. Tomita, P. O. Box 1230, Honolulu, Territory Hawaii. 


Write today for 
your free copy of 
Los Angeles Type 
and Rule Co.’s new 
specimen price list 
that shows over 
200 different type 
faces—many of 
them exclusive de- 
signs available 
only at L.A. Type. 


PRECISI*OonN 


CAST 


TYPE 








_ 





5 
Pagoda Bold 


Cap Font Lower Case Complete Font 
13A-$2.60 26a-$3.30 $ 5.90 
10A- 3.90 20a- 4.35 8.25 


SA- 4.85 10a- 5.55 10.40 


18-pt. No. 496 
24-pt. No. 496 
36-pt. No. 496 


ABCDESG 


Pagoda Scriptorial Caps 


24-pt. Only No. 528 2 ea. $1.65 Caps Only 



































KIMBLE 


CUSTOM-BUILT MOTORS 


STANDARD OF PERFECTION IN 
THE GRAPHIC ARTS INDUSTRY 
FOR NEARLY A HALF CENTURY 


KIMBLE ELECTRIC 


Division of Miehle Printing Press & Mfg. Co. 


2846 MT. PLEASANT STREET 
BURLINGTON, IOWA 


DISTRIBUTED BY AMERICAN 
TYPE FOUNDERS 


All typeis cast 
from hard, found- 
ry metal to rigid 
specifications and 
correct alignment. 
Order today from 3 
the West's largest 
type foundry. 


AND RULE COMPANY 


L-A-TYPE 


223 EAST PICO BLVD. e LOS ANGELES 15 








Cut Costs ... Increase Profits! 


with a 


& REGISTERED U.S. PATENT OFFICE 


RUBBER PLATE MACHINE 


At last printers can make their own 
rubber plates for one-fifth the cost 
of buying electros or rubber plates 
from trade makers! 

DICO is priced so low — only 
$485, f.o.b. Los Angeles — that 
it is practical and profitable for 
nearly any print shop. Make your 
own rubber plates in a few min- 
utes and take advantage of all the 
time-saving, cost-cutting advant- 
ages! Anyone in the shop can 
operate it! DICO makes rubber 
stamps, too! 


HUNDREDS OF SATISFIED USERS! 
Drop us a card and we will send 
you free illustrated booklet about 
DICO. Here’s your chance to 
learn how you can increase your 
profits! 

Distributors or agents wanted— 
We have had hundreds of inquiries 
from all over the United States, 
many of them possibly from your 
own vicinity. 

Terms available to established 
printers 


O. C. HANEY COMPANY 


1206 Maple Avenue Los Angeles 15, California 
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ARE YOU STILL AN ACTIVE PARTNER .-c. 





in this ‘7%: billion-a-year’ success? 


_— was there a partnership like the nation-wide brotherhood 
of volunteers who have helped sell, advertise, and promote sales 
of U.S. Savings Bonds! Their program is the greatest sales operation 
at the lowest cost in history. 

Your continued support in promoting the Payroll Savings Plan will 
help “America’s partnership” this year to repeat or surpass last year’s 
four-star performance, in which ‘sales of Savi ings Bonds were 7% 
billion dollars—exceeding redemptions by far more than a billion! 

So keep up the splendid work—keep on telling and selling your 
employees the advantages of Payroll Savings: (1) ease; (2) regularity; 
(3) safety of investment; (4) security for the individual and the 
nation; (5) $4 for every $3 at maturity! And, remember, people 
with a stake in the future are the most stable, most productive 
employees. 

For any help you need in conducting the Plan, call on your State 
Director of the Treasury Department’s Savings Bonds Division. 














Savings Bonds Plan 
won't affect the 
PE. 


Tue Treasury Depart- 
ment and the banks of Amer- 
ica are making it possible for 
farmers, doctors, and other 
self-employed people to par- 
ticipate in “automatic” Bond 
buying by special arrange- 
ment with their banks. This 
extension of the Savings 
Bonds program is not a partial 
payment plan and is intended 
only for people who are not 
in a position to take advantage 
of the Payroll Savings Plan. 





The Treasury Department acknowledges with appreciation the publication of this message by 


THE INLAND PRINTER 


This is an official U. S. Treasury advertisement prepared under the auspices of the Treasury Department and The Advertising Council. 
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ADVERTISING LAYOUT 


Study FRANK H. YOUNG'S 


ADVERTISING LAYOUT COURSE 
At Home 





Now is the time to make your spare time 
pay. Increase your earning power. Mr. 
Young, international layout authority, of- 
fers a complete Home Study Course to help 
printers, advertising men, artists, etc. 
Learn by mail how to use sound layout 
principles. Receive Mr. Young’s own per- 
sonal criticisms. Endorsed by graduates. 
Write to Dept. A-448 for free details. 


AMERICAN ACADEMY OF ART 


Frank H. Young, Director 
25 E. Jackson Boulevard Chicago, Ill. 

















ENGDAHL 


BINDERY 
Edition Book Binders 


“Books Bound by Us Are 
Bound to Satisfy” 


1056 W. Van Buren Street 
Chieago, Illinois 
Telephone Monroe 6062 























BOOKS 


@ TRICKS OF THE PRINTING TRADE $1.00. 

Will save time and money in the job shop. 
How to make money by advertising $1.00. Will 
wake up the non-advertiser. Both for $1.50. 
Send cash, check or P.O. W. H. RICHARDS, 
Box 291, Indianapolis 6, Ind. 





BRONZING MACHINES 

e@e MILWAUKEE BRONZERS—for all presses. 
Some rebuilt units. C. B. Henschell Mfg. Co., 

Milwaukee, Wis. 





CALENDARS AND CALENDAR PADS FOR SALE (Continued) 


@ WHOLESALE CALENDARS TO PRINT- 
ERS. DO YOUR OWN IMPRINTING— 











FULL LINE. FLEMING CALENDAR CO., 

6540 COTTAGE GROVE AVE., CHICAGO 37, PRESSROOM and 
INOIS. H 

pieoniiatin BINDERY Equipment 

@ CALENDAR PADS—67 Styles and Sizes. : 
Write for catalog. Calendar backs for ad- Miehle Presses—(hand fed) Nos. 1, 

vertising, sheet pictures. Wiebush Calendar 2 and 00 

Imptg. Co., 80 Franklin St., New York 13, N. Y. 4/0 Miehle 46” x 62” with Dexter 

Feeder and ext. del. 

ENGRAVED STATIONERY 2 No. 1/P Miehle Presses, bed 

@ WEDDING INVITATIONS and other en- 26” x 34” Dexter Swingback Feeder 
graved stationery of fine auality. Siegrist and ext del. 

Engraving Co., 924 Oak St., Kansas City 13, 1444" x 22” Chandler & Price 

Mo. Automatic Unit 





x a 28” 
EQUIPMENT WANTED pret sons tt . =e 
@ WANTED—Chandler & Price Presses. 44” Seybold Paper Cutter, Auto. clamp 


ME RY soon sane es ccce cee ancssanetace ...$100 57” Dexter Paper Cutter, Auto. clamp 


oa eo “B” Cleveland Folder with Cleveland 


12x18. will pay. continuous feeder 


Box M-1176 c/o The Inland Printer, 309 W. “0” Cleveland Fold ith pile feeder 
Jackson Blvd., Chicago 6, Ill. 2 ene 






“E” Cleveland Folder with automatic 





© WANTED—Used Linotype Practice Key- fone 
board. Chicago area only. Write Box A-1189 Christensen Automatic Stitcher, five 
c/o The Inland Printer, 309 W. Jackson Blvd., stations 


Chicago 6, Il. bag sonaeee ae one Presses, 


22" 
14” x 22” Thomson Laureate Press 





@ WANTED—Small hand proof press, not 
larger than 12% x 25 inches. Chicago area. 


Write stating condition and price to Box A-1190 Sheridan Die Press, bed 27” x 32” 
c/o The Inland Printer, 309 W. Jackson Blvd., ‘ 
Chicago 6, Illinois. Eight page Ouplex Newspaper Press 





Tag presses, 1 and 2 color 


FOR SALE 
Send list of | i t, 
@ GATHERING TABLES—Two seven ft. di- aaele Sales o contpiate ‘plane. _— 


ameter rotary gathering tables manufactured 
by John J. Pleger, Chicago, Ill. The tables are 


of plywood painted green on four steel legs, 

complete with 4 HP motor (single phase 110- NORTHERN 

volt A.C.) and are in very good condition. Save MACHINE WORKS 
nearly $200 each at our low price of $345—f.o.b. 

Norfolk, Va. Write or wire P. O. Box 5026, So. Marshall and Jefferson Streets 
Norfolk, Virginia. PHILADELPHIA 22, PA. 





@ FOR SALE—Swink, two-revolution Cylinder Tea TNE S588 


Press, takes size sheet 25x38, A.C. Motor 
equipment, variable speed control, $400.00. Post 























Printing Co., Minster, Ohio. Phone 46. @ BOOKBINDERS’ MACHINERY—New mod- 
el National book sewing machines; also re- 
@ MONOTYPE COMPOSITION for the trade. built machines. Write for particulars. Joseph 
Rate books, Bus Schedules, Catalogs. Com- E. Smyth Co., 720 So. Dearborn St., Chicago, 
plete make-up. R. H. Freeman & Sons, 2810 Illinois. 
Taylor St., Dallas, Texas. (Continued on nert page) 








MAILING TUBES ¢ WRAPPERS a C Cc 

The tighter you roll the tubes—the stronger they are. A M @) ca A 5 a S 
FORMERLY MANUFACTURED BY ELECTRIC-WELDED * SQUARE AND TRUE @ ABSOLUTELY GUARANTEED 

International Mailing Tube and Wrapper Company 


AMES SAFETY ENVELOPE COMPANY AMERICAN STEEL CHASE COMPANY 


SUMMERVILLE, MASSACHUSETTS 3131 Forty-Eighth Avenue Long Island City, New York 


SOLD BY ALL DEALERS 














Dryers, too, from 





35 York St., Brooklyn, N. Y., 215 S$. Aberdeen St., 


PINTS. ts tite-otees ae rnin ROUND wo FLAT 


FOR METAL DECORATING | al Ciichiion Vi 
Get Varnishes and Gaetjens, Berger & Wirth, Inc. Cio, 




















Chicago 7, Ill. — ; So seen stitching wire for Bookbinding - 





and Box Stitching is available in 





galvanized or copper coated finishes 


ROTARY PRESSES Pe ee 


For Lithographers, Printers, Newspaper Publishers. All Presses 
for Folding Box Manufacturers. Tell Us Your Requirements 


WALTER SCOTT &CO.,INC., PLAINFIELD,N.J. 


on spools and cores. 


SENECA WIRE & MFG. CO. 


,, FOSTORIA, OHIO 
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PLAN NOW 


for a Modern, Completely Hamilton- 
Equipped Composing Room 





@ One step at a time is all it takes to provide the well- 
arranged, well-equipped composing room that every printer 
would like to have . . . the composing room that by its very 
appearance reects maximum working efficiency. 


First is the preparation of the basic floor plan. Such a plan 
will serve as a working diagram for a long range moderni- 
zation program that will insure greatest production from 
smallest amount of equipment and from minimum floor area. 


Next is the carrying out of that program, one step at a time, 
over as many weeks or months as may prove convenient for 
you. Perhaps some re-drrangement of present facilities and 
the discarding or replacement of obsolete equipment is all 
you will need to attain your goal. 


Your Hamilton Dealer will be glad to work with you, both 
in helping you prepare a basic plan and in 
the step-by-step development of your mod- 
ernization program. He has available for 
you the layout sheets and the accurately- 
scaled miniature illustrations of equipment 
you will need to get your program under 
way. Or write us and we shall be glad to 
send you this material. 


Seventeen different designs of Hamilton Type Cabi- 
nets for job and newspaper composing rooms are illustrated 
in Catalog No. 23C which will be mailed you on request. 


HAMILTON 


MANUFACTURING COMPANY 


TWO RIVERS, WISCONSIN 












wees, ” an 


Bond, Ledger and Onion Skin Business Papers of 
100%, 75%, 50% and 25% New Cotton Fibre. 


FOX RIVER PAPER CORPORATION, APPLETON, WISCONSIN 


Foe Paps 
“Fox Ree | 
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Classified Buyers’ Guide (continued) 
FOR SALE (Continued) 


A New 
Number 
PB-5 of 
Stock 
Photos 
and 
Stock 
Cuts 


Advertising Men, Editors and Printers, Cobb 
Shinn’s newest complimentary showing of Stock 
Photos and Stock Cuts is ready for you. This 
new Booklet is forty-eight pages, 9 x 12 inches, 
plastic bound—showing art that is easy to use 
and economical. 


PB-5 is FREE. Write Now. 


COBB SHINN 


721 Union Street, Indianapolis 4, Indiana 




































FOR SALE 


This equipment is being offered direct 
from plant where it can be inspected 
running for the next 30 days. 
3—No. 2 Miehle Presses, size 35x50 
with cross automatic feeder 
1—No. 2 Miehle Press, size 35x50 with 
extension pile delivery 
1—No. 2 Kelly Press, serial No. 01224, 
with reloading pile feeder 
1—Miehle Horizontal, serial No. 970, 
with straight line delivery 
Attractively priced—all equipment must 
be removed in less than sixty days. For 
particulars communicate with 


NORTHERN MACHINE WORKS 


Marshall & Jefferson Streets 
Philadelphia 22, Pa. (Fremont 7-5100) 

































e@ FOR SALE: An Extensive Line of new and 

rebuilt printing equipment on easy terms. 
Write for free list. Missouri Central Type 
Foundry, Wichita, Kans. 













(Continued on next page) 
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FOR SALE (Continued) 


ZAZAZZZZZEZ 


NEWSPAPER 
PRESSES 


PRINTING 
EQUIPMENT 


BEN SHULMAN 


50D FIFTH AVENDGE 
NEW YORK 18; NoeyY 
BRyant 9-1133 


AI 


WOOO nnn 
NN 








Insist on Megill’s Gauge Pins 
For Use on All Job Presses 


MEGILL’S = Spring Tongue 
Patent GAUGE PINS 


REMEMBER. Only Megill makes 
nae | Tongue” Gauge Pins. Reg. 
U. S. Pat. Office. $1.80 doz. with 
extra Tongues. 


MEGILL’S Original Steel 
Patent GAUGE PINS 


[_ 


Head 12, 15 or 18 pt. high. 75¢ doz. 
either size. 


THE PIONEER IN 1870 


THE EDWARD L. MEGILL CO. 


763 ATLANTIC AVE., BROOKLYN 17, N. Y. 
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To The Printer 
Thinking About Tomorrow 


THis advertisement is addressed to the printing 
organization who is thinking beyond today’s busy 
state. We are mid-western publishers of several 
technical trade journals. These magazines are now 
printed in large printing centers but we would like 
to move them to printers in smaller towns. Are you 
interested? 


We require fairly large press sizes as each maga- 
zine is 8Y¥g x 11% trim, 80 to 96 pages with a 25 
to 30 thousand run and has two colors in every 
form. We need a well balanced shop which has 
ample linotype equipment, a good bindery and 
some modern type faces for heads, etc. 


To such a plant we will assign one or two of our 
magazines on a yearly contract basis. To the 
printer interested in becoming a publication 
printer this is an unusual opportunity. 


Write us. Tell us about your company and your 
plant. We'll give you plenty of credit and business 
references and a steady monthly volume you can 
count on. Today we buy about $300,000 worth of 
printing a year. You can have part of it. 


Write Box A-1194 


% THE INLAND PRINTER 


309 West Jackson Blvd. 
Chicago 6, Illinois 











\ 
\ ARE YOU SUPPLYING THE ENVELOPE NEEDS 


Of The Banks In Your Community ? 


The Justrite Line of Banker’s Envelopes is complete and will enable you to fill the 
‘entire envelope requirements of your Bank Customers. Envelopes have always been 
leaders for other types of Bank printing business—and a single source of supply covering 
all Bank needs will be appreciated. 

Study the needs of your Bank and get this profitable business. The Justrite Bank Line 
is complete—and specialty items are our business. 








@ BANKERS MAILING Envelopes — made 
2 tough Justrite Fibre in Window 

nd mailing styles. 
@ TAMPERPROOF or Safety Express En- 
velopes — for Registered Mail — Open 
— i BS al Side styles, either flat 


e COUPON. "WINDOW Envelopes—for the 
=" and storage of Bond Cou- 


Justrits 


Write today for samples and 
pricing information. Send 
in your Specialty items for @ BANK PAY ye distribution 
prompt consideration. of Employee Pay Checks 


_ NORTHERN STATES ENVELOPE COMPANY, INC. 


@ CHECK ENVELOPES — to fit standard 
checks for mailing—available with 
window 


@ COIN Envelopes—to accommodate vary- 
ing denominations of coin 

@ BANK-BY-MAIL System — a complete 
Banking-By-Mail service for Bank 
customers 

@ Filing Envelopes—Policy Jackets—Open 
End Legal Envelopes 

CHICAGO, ILLINOIS 

ST. PAUL 1, MINNESOTA 
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SOIL RESISTANT 
WATER REPELLENT 


4. EYE APPEALING 


or CATALOGS, MANUALS, ¥ 
INSTRUCTION BOOKLETS, \ 
PROPOSAL COVERS, 
PORTFOLIOS 
Kroydon Cover is distributed by leading 
Paper Merchants throughout the country L 


i . “ 1. 
j 3. 











TwWILTEX 
VOOCDTODE 
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FOR SALE (Continued) 


==FOR SALE 


Model CSM3 Intertype, 3 main 
mags, 3 wide, 30 channel auxiliar- 
ies, 4 molds, feeder, top and 
lower split mags available, 29 
fonts mats 6 to 24 point. 


Model 26, 42 pica Linotype mixer, 
new style, 2 main, 2 wide aux- 
iliary magazines, 4 molds, electric 
pot, Mohr saw, feeder. 


Monotype Giant Caster, 4 molds 
42-48-60-72 pt., 62 fonts mats 


Monotype Material Maker 
Monotype Composition Casters 
and Keyboards 

Large stock Monotype Composi- 
tion and Display Mats 

and molds (ask for new 

list just out). 


PAYNE & CRAIG CORP. 


82 Beekman St., New York 7, New York 
BE. 3-1791 














AMERICAN 
ROLLERS 


* Theyre unexcelled for real dura- 
bility. Used by hundreds of prom- 
inent printers because of depend- 
able performance and better press- 
work. They'll please you, too. 
Order a set today. 





AMERICAN ROLLER CO. 


1342 N. HALSTED ST., CHICAGO 22, ILL. 
225 N. New Jersey St., Indianapolis 4, Ind. 




















@ OFFSET PRESS—Miehle No. 34, size 22x34. 

Dexter suction pile feeder, chain delivery. 
Serial No. 17224. Available immediately and 
can be seen in operation. Box A-1195 c/o The 
Inland Printer, 309 W. Jackson Blvd., Chicago. 





(Continued on nert page) 








CUT COST ON 
GATHERING 
AND JOGGING 
« 







UNIVERSAL 
JOGGER 
TILT-A-TYPE a 
Available Now 
e 
JOGS SHEETS 


5x8 TO 19x24 
Write for prices, etc. 














UNIVERSAL JOGGER CO., INC. 
322 SO. FOURTH STREET © MINNEAPOLIS 15, MINN. 








Show. your customers what time-saving AIC 
re all sales manuals and literature. Sen 
lector today. Contains samples of all types o 


HE G. J: AIGNER COMPANY + 503 S. Jeffers 


Band Saws 


H. B. ROUSE & CO., 2214 N. Wayne Ave., Chicago 14, Ill. 







id for. 





iain tii ata 


<0) ae SAVING 


EQUIPMENT FOR PRINTERS 


Mitering Machines 


Slug Clippers 
Type Gauges 


Composing Sticks 
Lead and Rule Cutters 
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Classified Buyers’ Guide (continued) 





FOR SALE (Continu2d) 


NEW & PRECISION 
REBUILT 


EQUIPMENT 


eNew DIAMOND power 
cutters, 30%, 3412, 3612” 


@ New CHALLENGE lever cutters 


@ SEYBOLD rebuilt automatic 
clamp cutters, 40, 50, 60” 


e CARL KRAUSE 59” cutter 
e@ 2 No. 2 KELLY presses 
e@ No. 3 MIEHLE 33x46 unit 


@ MILLER SIMPLEX: 20x26’ 
automatic oiling system, 
totalizer, tachometer 


e New CHALLENGE E and M 
paper drills 


e New MORRISON saw trimmers 
e New CHAMPION 14’ stitchers 


e New CHALLENGE hi-speed 
quoins 


e New THOMPSON steel type 
cabinets and imposing tables 


@ SCOTT and HOE unit type 
rotary newspaper presses 
TYPE & PRESS OF ILLINOIS, Inc. 


220 South Jefferson ¢ Chicago 6 

















GRINDING 


@ LINOTYPE—INTERTYPE KNIVES made 

new again by precision grinding. Mail pair 
side knives and back knife parcel post prepaid 
with check of $4.00. We will renew and mail 
back prepaid same day received. Money back if 
not satisfied. Printer Supply Co., 10 White St., 
New York 13, N. Y. 





HELP WANTED 


@ MILLER MAJOR PRESSMAN WANTED. 

Pleasant working conditions, excellent op- 
portunity in moderate sized plant in up-state 
New York city. Give experience, salary first 
letter. Write Box A-1187 c/o The Inland Printer. 





@ LOCK-UP: Journeyman wanted by large 

Ohio printer. Excellent opportunity. Ideal 
conditions. Write for details, The A. L. Garber 
Co., Ashland, Ohio. 





(Continued on neat page) 








All inks print better when you condition 
them with “33”—according to simple 
directions. “33” adjusts inks to actual 
conditions at time of use... Halftones 
stay “clean and open”. . . Ink gloss is re- 
taine” ... Colors print more brilliantly. 
You get increased coverage. Fewer re-runs 
are necessary. Your customers are quick 
to note the difference. 

See your local dealer or jobber—or 
write direct for an 8-lb. trial can, guar- 
anteed below. Ask for data sheet, “TO 
THE PRESSMAN.” 


Good Territories Now Open 
Territorial re-alignment makes openings for a few 
more distributors. “33” Ink Conditioners are re- 
peat sellers. Once adopted, always used! Get the 
facts—Write TODAY! 





IAUGOATCUAT 
“7 3’ (Letterpress) 


“0-33” (titho and Multilith) 
8-lb. Trial Order 


You may return any unused portion 
(at our expense) if our ink conditioner 
fails to satisfy you completely. Order 
today! Prove ‘33’ by test! 


100% Guarantee 


ae 
COMPOUNDING COMPANY 


\ipg : 


IN CANADA~—it’s 


1718 North Damen Avenue , 


CANADIAN FINE COLOR CO., 


Chicago 47, 


Illinois 


LTD., TORONTO 


Export Division: Guiterman Co., Inc., 35 South William Street, New York 4, N. Y. 





STEWART’S EMBOSSING BOARD 
Makes Embossing Easy 


Needs no heating or melting—Simply wet it, attach it to tympan and 
let press run until dry. Sheets 5%/44x9'/. inches. $1.25 a dozen, pospaid. 


= 


INKMASTER 


(VULCANIZED OIL) 


Instruction with each package. 
THE INLAND PRINTER 
309 W. Jackson Blvd., Chicago 6, Illinois 














ROLLERS For smooth, rapid ink 


distribution. 


Positively will not melt at any press 
speeds. Machine ground surface as- 
sures concentricity. Not affected by 
bearing heat or humidity. 





MILLER PRINTING MACHINERY CO.,.PITTSBURGH, PA. 
Please Mention THE INLAND PRINTER When Writing to Advertisers 


IDEAL ROLLER & MANUFACTURING CO. 
Chicago 8, Illinois ¢ Long Island City 1, N.Y. 








CONTINUOUS BALING 


plagues you—the scrap that imposes a constant dis- 
posal problem—has commercial value. A labor-saving 





AMBACO continuous baler economically bales every conceivable 
type of compressible scrap, converting it into easily handled, neat 
bundles that can be SOLD. Tell us what your scrap or by-product is. 
If it is compressible material, there is an AMBACO baler that can 
be geared into your operations . . . insuch a way that scrap disposal 
will change from a manufacturing cost to a source of revenue. Write 


us today. 


NOW AVAILABLE SKF EQUIPPED 














50 OHIO STREET 


The NMERIGAN BALER 60, sestvox."oxo 


CONTINUOUS BALING* CONTINUOUS BALING * 
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HELP WANTED (Continued) 


@ COPY-READER and TYPOGRAPHIC EDI- 

TOR, to handle copy, typographic specifica- 
tions, proofs and layout for a large multi-vol- 
ume Biblical commentary, and to serve as liai- 
son between editors and printers. Experience 
and ability to work with minimum supervision 
necessary. This assignment will last two or 
three years, with similar position with large 
publisher to follow. Give age, experience, pres- 
ent connections and salary required in first let- 
ter. Absolutely confidential. Location New 
York. Write Box A-1186 c/o The Inland Printer, 
309 W. Jackson Blvd., Chicago 6, Illinois. 








@ PRODUCTION MANAGER—by letterpress 

plant, union, operating two shifts, Mono- 
type, Linotype, Miehle presses, edition and 
pamphlet bindery, producing all kinds of com- 
mercial work, publications and text books. This 
is a most unusual opportunity for right man 
with initiative capable of assuming responsibil- 
ity and training others, with a financially sound 
company in Missouri, to replace officer in charge 
who is retiring in two years. To be considered, 
give age, education, experience in detail, fam- 
ily, and salary desired, enclose photograph. All 
replies held confidential. Write Box A-1188 c/o 
The Inland Printer, 309 W. Jackson Blvd., Chi- 
cago 6, Illinois. 


MECHANICAL OVERLAY PROCESS 


Leading Printers and Publications 
Now Use COLLINS 


CHALK RELIEF OVERLAYS 
FOR ALL HAFTONE MAKEREADY 
Great improvements over slow hand-cut Overlay method. 
Low cost, saves time. Improves quality. Apply on com- 
pany letterhead for free instruction books and prices. 


A. M. COLLINS MFG. CO. 226 Columbia Ave. 
Philadelphia, Pa. 




















MOTOR CONTROL & EQUIPMENT 

@ CLINE ELECTRIC MFG. CO., Cline-West- 
inghouse Motor and control equipment for 

printing machinery. 211 West Wacker Dr., 

Chicago, IIl. 
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THOROUGHLY REBUILT 
BINDERY EQUIPMENT 


IMMEDIATE DELIVERY 


CONSOLIDATION 


Surplus Equipment Available 





2—No. 3 Smyth Book Sewers. 

2—No. 4 Smyth Book Sewers. 

1—National Straight-Needle Book Sewer. 

1—Latham Power Punch with punches. 

1—USMC round-corner & turning-in 
machine. 

1—Single Head Brackett Stripper. 

2—Hand Job Backers. 

2—Seybold Round Corner Cutters. 

1—38” Hickok Ruling Machine Feeder. 

1—Smyth Gluer with conveyor and ringer. 

1—Burton Rotary Perforator. 

2—Singer Book Sewers (6-9 and 7-23). 

3—Portland Power & Foot Power Punches. 

2—Latham Stitchers %‘’ capacity. 

i—No. 4 Boston Stitcher 2’ capacity. 

1—3H Morrison Book Stitcher %“’ Capacity. 

1—Hand Roller Backer. 

2—14x22 Colts Presses with Peerless roll leaf 
feeding attachments. 


COMPLETE LINE of REBUILT BOOK and BOX STITCHERS. 


NEW MACHINERY FOR SALE 
Model “A” Champion Book Stitchers, capacity 1/4’. 
No. 26 Champion Stitcher Heads for Automatic Gang Stitchers. 
Morrison Book Stitchers—34", 11/2" and 21/2" capacities. 


JAMES H. JONES COMPANY 
128 North Clinton St. © State 1670 © Chicago 6, Ill. 
We Buy Used Printing and Bookbinding Equipment 











CYLINDER PRESSES 
62” Miehle Two Color Unit 
56” Miehle Automatic Unit 
46” No. 3 Miehle Hand Fed Presses 
29x41 No. 4, 4R Miehle Hand Fed Cylinders 
22x34 Miehle Pony Hand Fed Cylinders 
27x31 Miller 4 Track 2 Color Late Style Automatic 
3 No. 2 Kelly Presses 
Miller Simplex 
Miehle Verticals 
Hand Fed and Automatic Platen Presses 


BINDERY EQUIPMENT 
Seybold 50” Precision and 10Z Cutters 
Seybold 48” Auto Clamp Cutter 
34” and 38” Oswego Automatic Clamp Cutters 
34142" Diamond Cutter 
2 Sheridan 3 Knife Continuous Book Trimmers 
Christensen Gang Stitcher 
Rosback Gang Stitcher 
Latham Model 104 and Model 1 Monitor Stitchers 
Cleveland Automatic Folders, Models B and W 


J. SPERO & COMPANY 


372 W. Ontario St., Delaware 5966, Chicago 10, Ill. 
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TRADE 
nace | ( BLAME IT ON THE WEATHER 


AND CUTTING TOOLS . 


Printers have known for several years that changing weather 
conditions are the cause of many of their troubles. Through- 
SITUATION WANTED out most of the year they are burdened with static, poor reg- 


@ PRINTERS—Offset or letterpress contem- ister, offsetting, wrinkling, and numerous roller adjustments. 

plating lithography. Capitalize on 20 years 
experience in all phases of estimating, purchas- 
ing and producing quality offset. Supervise 
comp., art, camera, plate and press depts. Create 
sketches and render art for camera. Mark 
copy. Strip and separate fine color. Salary 
high. Write Box A-1191 c/o The Inland Printer, 











@ SITUATION WANTED. Position as Press- 
room Foreman, by matured Rotary press- 
man. Write A-1192 c/o The Inland Printer. 





e@ STYLIST and PROOFREADER experienced 
in high quality letterpress and offset work ; 
mastery of English, French and Spanish; 
familiar with Monotype and Slug composition 
would accept responsible position anywhere on 
the continent where living en one 
three is available. Write A-1193 c/o The Inlan 
Printer, 309 W. Jackson Blvd., Chicago 6, II. FROM THE 


TYPEFOUNDERS SMALLEST 
Alternate Gothic Italic JOR SHO 


14 to 36 pt. Cast from best-quality hard . 
foundry metal. In stock for immediate where inexpen- 
rg Aes for showing of all sizes sive Bahnson 


ACME TYPE FOUNDRY Centrifugal Hu- 
633 Plymouth Court Chicago 5, Ill. midifiers will ac- 




















© DURABLE FOUNDRY TYPE; attractive curately control 
aces; sen or circular. Northwest Type idi 
Foundry, Minneapolis 15, Minn. humidity at the 


e THE BAUER TYPE FOUNDRY, INC., 235 
East 45th Street, New York, N. Y. Producers 
of fine type faces. 





proper level. 





e eo ee game v~ an 
cas or trade. issouri entral ype 
Foundry, Wichita, Kansas. TO THE LARGEST PLANT 
TYPEMETER where refrigerated air conditioning gives absolute 
ELCO A simple, easy - to - use ? 

method of capytitting for year-round control over temperature and humidity 

UNIVERSAL advertising layout. Accu- —"‘the weather” in your plant. 

TYPEMETER rately shows the number of 
average characters of any ; ; 
typeface, any size, in lines Write for Bulletin 333 

of any measure. Five dollars a copy with all 

instructions. Book Dept. The Inland Printer or 


write Elco Typographic Service, Second & 
Dueber, S. W., Canton 6, Ohio. 


WIRE 


@ SPECIFY PRENTISS Stitching Wire. Over 
eighty-five years of wire drawing experience. 886 Drewry St., Atlanta, Ga. 93 Worth St.. New York City 703 Embree Crescent. Westfield, N. J. 553.S. Figueroa St., Los Angeles, Cal. 

Supplied in coils or on spools. Sold by leading W. J. Westaway Co., Ltd., Hamilton, Ontario A-3 Virginian Apts., Greenville. S. C. 

dealers everywhere. 

















MARVELOUS NEW INVENTION—McADAMS QUADRUPLE RULING MACHINE 
RULES TWO SIDES AT ONCE AND IN BOTH DIRECTIONS 


McAdams has developed the new cylinder type of Pen Ruling 
Machine which at high speed turns out beautiful pen ruling. This 
remarkable invention rules both sides of the sheet at once—and in 
the Quadruple assembly two sides and in both directions at one 
feeding. 

Everything is automatic—variable remote control—simple and easy 
to operate. Learn about this practical master-ruler that will save 
labor costs and give you maximum production of uniform ruling. 


JOHN McADAMS & SONS, Inc. 


20-22 KNIGHT STREET ° NORWALK, CONN., U.S.A. 
ESTABLISHED 1842 


WRITE FOR FREE BULLETIN 1-203 — GIVES COMPLETE DETAILS 
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Horton Mfg. Co.. . . . 106 Vandercoo ons, Inc. . 
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EQUIPMENT MANUFACTURERS Ideal Roller Co... . . 123 West Virginia Pulp & Paper unc 
“ < International Paper Co. . 25 GO; «> . 98, 
i891 212-22 S. DARIEN ST., PHILA. 7, PA. International ne Ink Western Newspaper Union 87 
TELEPHONE PE 5-4070 . —_— Sue 3 Western Printing Machin- 
Intertype Corp. . Back Cover ery Co. b> 5 en 





Please Mention THE INLAND PRINTER When Writing to Advertisers 


“SUNS es x 


Senate ile 


RE) FE at lect AR rE 


ine 








ote y f C A ys 
Fuel Wife ASHE 


Lf 4 
ae, Ie, 


Pe ‘ $a, foo 
CREP LA IEP LER, SGFf + 








Cover design of house magazine produced by the A. L. 
; Garber Company, Ashland, Ohio, for the Gulf Companies. 
Produced with the help of 


Cromwell Special Prepared Tympan 


Paintings. ..? No—we'll leave reproductions of works of art...and house organs. . .to 
others, but we are proud of the part Cromwell Tympan has played in producing this colorful 
issue of “The Orange Disc”. The A. L. Garber Company, like other fine printers the world 
over, knows what it takes to assure better printing... printing capable of producing fine 
house magazines such as this one. That's why Cromwell Tympan is their choice. No job 
is too tough. . .no run too long! Cromwell Special Prepared Tympan, as always, uncondi- 
tionally guaranteed, has stamina that cannot be duplicated. Write today for FREE working 
sample giving size and make of your press. 


as always 


vost (4) THE CROMWELL PAPER COMPANY 


guaranteed ANZ 4801-39 South Whipple Street * Chicago 32, Illinois 
NS” Also manufacturers of CROMWELL Printer’s Hand Soap 
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a 


TWA 


ABCDEFGHIJKLMNO abodefghijklmnoparstuvWxy2 42345 
ABCDEFGHIJKLMNO abedefghijkimnoparstuvwxy? 12345 
No. I 


with Vogue Bold Cond. 


Babcde234 


30 Pt. Futura Demibold Oblique 


8 Pt. Alternate Gothic + 


ABCDEFGHIJKL abedetghiikimnoparstuvw XY 12345 
ABCDEFGHIJKL abedefghiikimnoparstuywiy? 12345 
6 Pt. Vogue Bold Dual Alignment 


30 Pt. 


ABCD abcdefg 12 


30 Pt. Futura Medium Condensed 


ApCabedetg 123 


30 Pt. Futura Bold Condensed 


ABCDEFG abcdefghijkl 123 
ABCDEFG abcdefghijkl 123 


18 Pt. Futura Bold Cond. with Medium Cond. No. 2 


ABCD abedetghijkl 123 
ABO abcdefghijkl 123 


24 Pt. Futura Bold Cond. with Medium Cond. No. 2 


ABC abcdefg234 
ABC abcdefg 234 


24 Pt. Futura Demibold with Oblique 


ABCD abcdefghi 234 
ABCD abcdefghi 234 


18 Pt. Futura Bold with Oblique 


ABC abcde 234 
ABC abcde 234 


24 Pt. Futura Bold with Oblique 


ABU 


30 Pt. Cairo Condensed 


AB abcde 123 


36 Pt. Cairo Condensed 


ABCD abcdetgh 123 


18 Pt. Cairo Bold Italic 


BC abcde 123 


24 Pt. Cairo Bold Italic 


AB abcde234 


30 Pt. Cairo Bold Italic 


spr DEFGHISKLMNOPORSTUVISY 12345 
Seer HIJKLMNOPORSTUVWXY" 12345 


6 Pt. De Luxe Gothic Light Cond. with Med. Cond. 


secperenlaKtnnararsTuVaxvrccor 12345 
Ne MKLMNOPORSTUVWSYZAD OT 12345 
6 Pt. De Luxe Gothic Light Condensed A 
with Medium Condensed A 
pcoerenisetunnransTuvnrtas OS Cag 12345 
MOET et WUPGRBTUVITZABS DE TT 12345 
6 Pt. De Luxe Gothic Light Condensed B 
with Medium Condensed B 

QRrsTUvWxY papcoerGHIVKLMNOPOR 12345 
Seta aaa 12345 


6 Pt. De Luxe Gothic Light Condensed Cc 
with Medium Condensed Cc 


ABCDEF abedefghijkimnopa'st 12345 
ABCDEF abedefghijkimnopy'st 12345 


10 Pt. Vogue with Oblique 


ABCDE abcdefghiiklmno 12345 
ABCDE obedefghijklmno 12345 


ABCD abcdefghijklm 12345 
ABCD obcdefghijklm 12345 


14 Pt. Vogue with Oblique 


ABCD abcdetah 1B 


30 Pt. Vogue Condensed 


ABC abedef 125 


36 Pt. Vogue Condensed 


ABCDE abcdefghijkl 12345 


ABCDE gbcdefghijkl 12345 


12 Pt. Regal No. 2A with Cairo Bold No. 2 


ABCDEF a 


S Pt. Cheltonian Medium W 


AB 
ABCDEFG abcd 


18 Pt. Cheltonian Bold Extr 


ABabcde23 


36 Pt. Cheltonian Medium 
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